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ABSTRAK

Perkembangan media sosial telah mengubah strategi pemasaran dalam
berbagai industri, termasuk pada sektor olahraga yang kini juga dipengaruhi
oleh tren digital dan gaya hidup modern. Salah satu olahraga yang sedang
berkembang di Indonesia, khususnya di Kota Pekanbaru, adalah olahraga
padel. Popularitas padel tidak terlepas dari media sosial Instagram yang
menampilkan konten visual, aktivitas komunitas, serta gaya hidup modern
yang berpotensi memengaruhi perilaku konsumsi masyarakat. Selain itu,
paparan media sosial juga memunculkan fenomena psikologis Fear of
Missing Out (FOMO) yang dapat mendorong individu untuk ikut serta dalam
tren tertentu agar tidak merasa tertinggal. Penelitian ini bertujuan untuk
menganalisis pengaruh social media marketing terhadap purchase intention
dengan Fear of Missing Out (FOMO) sebagai variabel mediasi pada olahraga
padel di Kota Pekanbaru. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode survei melalui penyebaran kuesioner secara daring kepada
masyarakat Kota Pekanbaru berusia 15-39 tahun. Data dianalisis
menggunakan metode Partial Least Squares—Structural Equation Modeling
(PLS-SEM) dengan bantuan perangkat lunak SmartPLS. Hasil penelitian
menunjukkan bahwa social media marketing berpengaruh positif dan
signifikan terhadap purchase intention. Selain itu, social media marketing
juga berpengaruh signifikan terhadap FOMO, dan FOMO terbukti
berpengaruh positif terhadap purchase intention. Temuan lainnya
menunjukkan bahwa FOMO berperan sebagai variabel mediasi yang
memperkuat pengaruh social media marketing terhadap purchase intention.
Dengan demikian, dapat disimpulkan bahwa strategi pemasaran melalui
media sosial yang efektif mampu meningkatkan minat beli masyarakat
terhadap olahraga padel, baik secara langsung maupun melalui dorongan
psikologis Fear of Missing Out.

Kata kunci: Pemasaran media sosial, ketakukan akan ketinggalan , minat
bermain, olahraga padel, Pekanbaru
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THE EFFECT OF INSTAGRAM PADEL CONTENT ON
FOMO AND INTENTION TO PLAY PADEL IN PEKANBARU

(Grace)

ABSTRACT

T he rapid development of social media has transformed marketing strategies
across various industries, including the sports sector, which is increasingly
influenced by digital trends and modern lifestyles. One sport that has recently
gained popularity in Indonesia, particularly in Pekanbaru, is padel. The
growing interest in padel cannot be separated from the role of social media
marketing, which presents engaging visual content, community activities, and
lifestyle-oriented messages that may influence consumer behavior. In
addition, continuous exposure to social media often triggers a psychological
phenomenon known as Fear of Missing Out (FOMO), which encourages
individuals to participate in trending activities to avoid feeling left behind.
This study aims to examine the effect of social media marketing on purchase
intention with Fear of Missing Out (FOMO) as a mediating variable in the
context of padel sport in Pekanbaru. This research employs a quantitative
approach using a survey method by distributing online questionnaires to
residents of Pekanbaru aged 15-39 years. The collected data were analyzed
using Partial Least Squares—Structural Equation Modeling (PLS-SEM) with
the assistance of SmartPLS software. The results indicate that social media
marketing has a positive and significant effect on purchase intention.
Furthermore, social media marketing significantly influences FOMO, and
FOMO has a positive and significant effect on purchase intention. The
findings also reveal that FOMO plays a mediating role in strengthening the
relationship between social media marketing and purchase intention.
Therefore, it can be concluded that effective social media marketing
strategies are able to enhance consumers’ purchase intention toward padel
sport, both directly and indirectly through the psychological influence of Fear
of Missing Out..

Keywords: social media marketing, fear of missing out, purchase intention,
padel sport, Pekanbaru

viil



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ........ccoooviiiiiiieieeee il
HALAMAN PERNYATAAN PENGGUNAAN BANTUAN KECERDASAN
ARTIFISTAL (AL .ottt il
HALAMAN PENGESAHAN ......cociiiiiieeeeeeeete e v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... v
KATA PENGANTAR ...ttt vi
ABSTRAK ...ttt sttt e ettt st e b e eneeseees vii
ABSTRACT ...ttt ettt ettt seeeeaeeas viii
DAFTAR ISttt ettt et e st e et esae e et e sneeeateesneeens X
DAFTAR TABEL ..ottt ettt xi
DAFTAR GAMBAR ... ..ot xii
DAFTAR LAMPIRAN ...t Xiv
BAB I PENDAHULUAN ......oooiiiiiiet et 1
1.1  Latar Belakang Penelitian .........................ccoocciiiiiiniiinn e, 1
1.2 Rumusan Masalah...................coiiiieen 4
1.3 Pertanyaan Penelitian ....................ccooiiiiiii e, 4
1.4 Tujuan Penelitian ................cocooiiiiiiiiiiie e, 4
1.5 Kegunaan Penelitian ......................ccoooiiiiiiiiii, 5
1.5.1 Kegunaan AKademis ..............ccceeeriiieiiiieniiieeniie e 5
1.5.2  Kegunaan Praktis...............cccoooiiiiiiiiiiiiiieeeee e 5
1.5.3  Kegunaan Sosial ...............ocooiiiiiiiiiiiiieee e 5
1.5.4  Keterbatasan Sosial..................c.ocoiiiiiiiiiiii 5
BAB Il KAJIAN PUSTAKA DAN KERANGKA TEORITIS ........................ 7
2.1  Penelitian Terdahulu...................coiiie 7
2.2 Landasan Teori .........cocooiiiiiiiiiiiiiiiciceece e 1
2.3 Hipotesis TeOoritiS.........cocceiriiiiiiiiiiiiiieieeeeee e 8
2.4 Kerangka PemikKiran................ccccoooooiiiiiiiiiii e 9
BAB III METODOLOGI PENELITIAN .......coooiiiiiiieeeeeeeeeee 10
3.1  Jenis dan Sifat Penelitian....................cccooiiiiiiiiiiiien 10
3.2 Metode Penelitian ..............cocoooiiiiiiiiiiiiiiieeen 10

X



3.3 Populasidan Sampel ................ocooiiiiii e, 11

3.4  Operasionalisasi Variabel/Konsep..............c.ccoccevviiiiniiiniienniennen. 13
3.5 Teknik Pengumpulan Data................cocccooniiiiniiinniiiee e, 19
3.6 Teknik Pengukuran Data (uji validitas dan reliabilitas).................. 20
3.7 Teknik Analisis Data..............ccoooiiiiiiiiiiiee e 21
BAB IV HASIL PENELITIAN DAN PEMBAHASAN........ccccccoiiiiiiiiieeeene 23
4.1 Subjek dan Objek Penelitian.......................oooiiiiiiiiiiininiiec e, 23
4.1.1. Subjek Penelitian ..................cccoooiiiiiiiiiniiiieeeece e 23
4.1.2. Objek Penelitian....................cccoeiiiiiiiiiiiiiieieceeceee e 23

4.2  Hasil Penelitian .................c..cooiiiiiiiiee 24
4.3  Pembahasan ... 55
BAB V KESIMPULAN DAN SARAN ......coooiiiiiiieeetee e 62
S50 KeSIMPUIAN ........ooiiiiiiee e e 62
5.2 SAFANM ..ottt et ettt e 62
5.2.1 Saran AKAdemis ............coooiiiiiiiiiiiiiiiiiiiiieeice e 62
5.2.2 Saran PraKtis............cooooiiiiiiiiiii e 63
DAFTAR PUSTAKA ... ..ottt 64
LAMPIRAN ..ottt sttt e sb e st esae e et esbeeeneens 66



DAFTAR TABEL

Tabel 2.1. Penelitian Terdahulu ...........ccoocooviiiiiniiniiie 12
Tabel 3.1 Operasionalisasi Variabel ...........ccoccoeviiriiiiiieniieeiienie e 16
Tabel 3.1 Tabel Skala LIKeTt.......c.ccooeiiiiriiiiiiinieiceiecereee e 20
Tabel 4.1 Jenis Kelamin ..........cooeviiiiiiinieniiiieiieceieeeeee et 25
Tabel 4.2 Usia RESPONAEN. ........oeiuiiiiieiiiiiiieiie ettt 25
Tabel 4.3 Pekerjaan / Status ......c.coeevueriiniinieiienieiecieeecsie ettt 26
Tabel 4.4 Pendidikan Terakhir.............ccccueeeiiiiiiiieeiecce e 26
Tabel 4.5 Pendapatan per Bulan.............cccooooiiiiiiiiiiiiiecceceee e 27
Tabel 4.6 Pernah Mendengar Padel ............ccccoooviiiiiiiiiiiiiiieieiecceeee e 28
Tabel 4.7 Data Smart PLS.........cooiiiiiieeee e 29
Tabel 4.8 Data Smart PLS.........cooiiiiiiieee e 31
Tabel 4.9 Data Smart PLS.........cooiiiiiieeee e 32
Tabel 4.10 Data Smart PLS........cccoiiiiieeeeece e 32
Tabel 4.11 Data Smart PLS.........ccccooiiiiiiiiiieeee e 34
Tabel 4.12 Data Smart PLS.........cccooiiiiiiiiiieeee e 35
Tabel 4.13 Data Smart PLS.........cccooiiiiiiiiiieeeeee e 36

X1



DAFTAR GAMBAR

Gambar 2.1 Tabel Kerangka PemikKiran...........ccccceeevierieniiienieeiiienieeieese e 9
Gambar 3.1 Data Jumlah Penduduk Pekanbaru...........cc.ccoceeviriieninnininiicnene 12
Gambar 4.1 Data Smart PLS ..ot 29
Gambar 4.2 Data KUESIONET ..........ceeiiieeiiieeiieeeiieeecieeeieeeeieeeeneeesveeesneeeevee e 37
Gambar 4.3 Data KUESIONET ..........cceviiieiiieeiieeeciiee e eeieeeereeeereeeeveeeereeesevee e 37
Gambar 4.4 Data KUESIONET ..........ceeiiieeiiieeiieeeiieeeieeeeieeeeieeeereeeereeeereeesevee e 38
Gambar 4.5 Data KUESIONET ..........eeeiiiieiiieeiieeeciie e e e eereeeereeeeveeeereeeeeree e 39
Gambar 4.6 Data KUESIONET ..........ccceiiieiiieeiieeeiiee et eeeeeereeeereeeeveeeereeeeeree e 39
Gambar 4.7 Data KUESIONET ........cc.eevuiiiieiiiieieniiesieeieeesie ettt 40
Gambar 4.8 Data KUESIONET ........cc.eevuiiiiriiiieiesiesieeieeeesie et 40
Gambar 4.9 Data KUESIONET ........cc.coiiiiiriiiiieieiiesieeieeeesie et 41
Gambar 4.10 Data KUESIONET ......c..cooutiiiiuieriieieriienieeie ettt st et 42
Gambar 4.11 Data KUESIONET ......c..ccoueiiirieniiiiiniienieeieet ettt 42
Gambar 4.12 Data KUESIONET ......c..cooueiiiriiniiiieniienieeie ettt sttt 43
Gambar 4.13 Data KUESIONET ......c..cooueiiiniiniiiienienieeieee ettt 44
Gambar 4.14 Data KUESIONET ......c..cooueiiiriiniiiiiniienieeie ettt sttt 44
Gambar 4.15 Data KUESIONET .........cocueiriiiiiieiiieieeieeieesite ettt 45
Gambar 4.16 Data KUESIONET .........cccueiriiiiiiiiiiiiiieiieeieeite ettt 46
Gambar 4.17 Data KUESIONET .........cccueiiiiiiiiiiiiieieeie ettt 46
Gambar 4.18 Data KUESIONET .........cccueiiiiiiiiiiiiieiieiieeieeie ettt 47
Gambar 4.19 Data KUESIONET ......c..cooueiiiriiriiiiiniieieeieet ettt 48
Gambar 4.20 Data KUESIONET ......c..covueiiiriiniiiieniienieeieeiienie ettt 48
gambar 4.21 Data KUESIONET ..........cocuieiiiiiieieeieeee et 49
Gambar 4.22 Data KUESIONET ......c..covueriiriieiiiieniienieeieet ettt 50
Gambar 4.23 Data KUESIONET ........ccoiuiiiiiiiieiieiiiesie ettt 50
Gambar 4.24 Data KUESIONET ........ccocuiiiiiiiieiieeieesie ettt 51
Gambar 4.25 Data KUESIONET ........ccoiuiiiiiiiiieiieiiiesieeeete ettt 52
Gambar 4.26 Data KUESIONET .........cccuiiiiiiiiiiieiiiesieecete et 52



Gambar 4.27 Data KUESIONET ......c..covueiiiriieiieieniieieeieeteie ettt 53
Gambar 4.28 Data KUESIONET ......c..coouiiiiriiiiiieriieieeieeteste e 54
Gambar 4. 28 Data KUESIONET ........cccueiieriiiriieieniieieeieeeeieee et 54
Gambar 4.29 Data KUESIONET ........cccciiiiiiieeiiieeiiee et reeeeree e e ree e 55

xiil



DAFTAR LAMPIRAN

Lampiran A. Turnitin ...

Lampiran B. Konsultasi Form ................cccccoooiiiiiiiiiiiieeee e,

Lampiran C. Formulir Penggunaan Perangkat Kecerdasan Artifisial

Xiv



