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FOMO DAN MINAT BERMAIN PADEL DI PEKANBARU 

 

 (Grace) 

ABSTRAK 
 

Perkembangan media sosial telah mengubah strategi pemasaran dalam 
berbagai industri, termasuk pada sektor olahraga yang kini juga dipengaruhi 
oleh tren digital dan gaya hidup modern. Salah satu olahraga yang sedang 
berkembang di Indonesia, khususnya di Kota Pekanbaru, adalah olahraga 
padel. Popularitas padel tidak terlepas dari media sosial Instagram yang 
menampilkan konten visual, aktivitas komunitas, serta gaya hidup modern 
yang berpotensi memengaruhi perilaku konsumsi masyarakat. Selain itu, 
paparan media sosial juga memunculkan fenomena psikologis Fear of 
Missing Out (FOMO) yang dapat mendorong individu untuk ikut serta dalam 
tren tertentu agar tidak merasa tertinggal. Penelitian ini bertujuan untuk 
menganalisis pengaruh social media marketing terhadap purchase intention 
dengan Fear of Missing Out (FOMO) sebagai variabel mediasi pada olahraga 
padel di Kota Pekanbaru. Penelitian ini menggunakan pendekatan kuantitatif 
dengan metode survei melalui penyebaran kuesioner secara daring kepada 
masyarakat Kota Pekanbaru berusia 15–39 tahun. Data dianalisis 
menggunakan metode Partial Least Squares–Structural Equation Modeling 
(PLS-SEM) dengan bantuan perangkat lunak SmartPLS. Hasil penelitian 
menunjukkan bahwa social media marketing berpengaruh positif dan 
signifikan terhadap purchase intention. Selain itu, social media marketing 
juga berpengaruh signifikan terhadap FOMO, dan FOMO terbukti 
berpengaruh positif terhadap purchase intention. Temuan lainnya 
menunjukkan bahwa FOMO berperan sebagai variabel mediasi yang 
memperkuat pengaruh social media marketing terhadap purchase intention. 
Dengan demikian, dapat disimpulkan bahwa strategi pemasaran melalui 
media sosial yang efektif mampu meningkatkan minat beli masyarakat 
terhadap olahraga padel, baik secara langsung maupun melalui dorongan 
psikologis Fear of Missing Out.  
 

Kata kunci: Pemasaran media sosial, ketakukan akan ketinggalan , minat 
bermain, olahraga padel, Pekanbaru  
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THE EFFECT OF INSTAGRAM PADEL CONTENT ON 

FOMO AND INTENTION TO PLAY PADEL IN PEKANBARU 

 

 (Grace) 

 

ABSTRACT  
 

T he rapid development of social media has transformed marketing strategies 
across various industries, including the sports sector, which is increasingly 
influenced by digital trends and modern lifestyles. One sport that has recently 
gained popularity in Indonesia, particularly in Pekanbaru, is padel. The 
growing interest in padel cannot be separated from the role of social media 
marketing, which presents engaging visual content, community activities, and 
lifestyle-oriented messages that may influence consumer behavior. In 
addition, continuous exposure to social media often triggers a psychological 
phenomenon known as Fear of Missing Out (FOMO), which encourages 
individuals to participate in trending activities to avoid feeling left behind. 
This study aims to examine the effect of social media marketing on purchase 
intention with Fear of Missing Out (FOMO) as a mediating variable in the 
context of padel sport in Pekanbaru. This research employs a quantitative 
approach using a survey method by distributing online questionnaires to 
residents of Pekanbaru aged 15–39 years. The collected data were analyzed 
using Partial Least Squares–Structural Equation Modeling (PLS-SEM) with 
the assistance of SmartPLS software. The results indicate that social media 
marketing has a positive and significant effect on purchase intention. 
Furthermore, social media marketing significantly influences FOMO, and 
FOMO has a positive and significant effect on purchase intention. The 
findings also reveal that FOMO plays a mediating role in strengthening the 
relationship between social media marketing and purchase intention. 
Therefore, it can be concluded that effective social media marketing 
strategies are able to enhance consumers’ purchase intention toward padel 
sport, both directly and indirectly through the psychological influence of Fear 
of Missing Out..  
 

Keywords: social media marketing, fear of missing out, purchase intention, 
padel sport, Pekanbaru 
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