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AKTIVITAS CONTENT MARKETING UNIVERSITAS 

MULTIMEDIA NUSANTARA 
(Tangika Valencia) 

 

 

 

ABSTRAK 

 

Perkembangan komunikasi digital mendorong institusi pendidikan untuk 

mengoptimalkan content marketing sebagai sarana membangun engagement, citra, 

dan kepercayaan publik. Laporan Industrial Research (Internship) ini membahas 

aktivitas content marketing yang dilaksanakan di Universitas Multimedia 

Nusantara (UMN) selama program magang sebagai Content Marketing Intern pada 

Departemen Marketing. Tujuan kegiatan magang ini adalah untuk memperoleh 

pemahaman praktis mengenai perencanaan, produksi, distribusi, serta evaluasi 

konten digital dalam mendukung strategi komunikasi institusi. Metode pelaksanaan 

magang dilakukan secara hybrid dengan terlibat langsung dalam berbagai aktivitas. 

Aktivitas content marketing UMN memanfaatkan berbagai platform digital seperti 

website, Instagram, TikTok, dan YouTube untuk menjangkau mahasiswa, calon 

mahasiswa, serta pemangku kepentingan lainnya. Hasil dari pelaksanaan magang 

menunjukkan bahwa penerapan content marketing yang relevan dengan tren, 

kebutuhan audiens, dan karakter platform digital berperan penting dalam 

meningkatkan audience engagement serta memperkuat citra UMN sebagai 

universitas berbasis ICT. Laporan ini diharapkan dapat memberikan gambaran 

praktis mengenai implementasi content marketing di institusi pendidikan serta 

menjadi referensi bagi pengembangan strategi komunikasi digital yang lebih 

efektif. 

 

Kata kunci: content marketing, media sosial, artikel, video 
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CONTENT MARKETING ACTIVITY IN UNIVERSITAS 

MULTIMEDIA NUSANTARA 

(Tangika Valencia) 

 

ABSTRACT 

 

The rapid development of digital communication has encouraged educational 

institutions to optimize content marketing as a strategic tool to build audience 

engagement, institutional image, and public trust. This report examines content 

marketing activities conducted at Universitas Multimedia Nusantara (UMN) during 

the internship program as a Content Marketing Intern in the Marketing Department. 

The internship aimed to provide practical understanding of digital content planning, 

production, distribution, and performance evaluation in supporting institutional 

communication strategies. The internship was carried out using a hybrid working 

system, with direct involvement in various activities, including content planning, 

content writing, video production and editing, and social media performance 

analysis. UMN’s content marketing activities utilized multiple digital platforms, 

such as the official website, Instagram, TikTok, and YouTube, to reach students, 

prospective students, and other stakeholders. The findings indicate that content 

marketing strategies aligned with current trends, audience preferences, and platform 

characteristics play a significant role in enhancing audience engagement and 

strengthening UMN’s image as an ICT-oriented university. This report is expected 

to provide practical insights into the implementation of content marketing in higher 

education institutions and serve as a reference for developing more effective digital 

communication strategies. 

 

Keywords: content marketing, social media, news article, video 
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