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Davin Yehezkiel Charvel

ABSTRAK

Perkembangan industri properti dan hospitality di Indonesia turut didukung oleh
hadirnya AlfaLand Group, sebuah PT yang berada dibawah naungan Alfa Group
yang merupakan salah.satu holding company di Indonesia. Atas dasar tersebut,
mahasiswa magang memilih AlfaLand Group sebagai lokasi pelaksanaan praktik
kerja magang dengan posisi Research & Creative Intern. Selama menjalani praktik
kerja magang, penulis terlibat dalam proses event management dalam beberapa
event internal, antara lain' Gema Merdeka AlfaLand, AlfaLand Pride Day
HalloWIN, HDST Positive Vibes & President Director Message. Selama program
magang, mahasiswa magang terlibat dalam berbagai aktivitas, antara lain
perencanaan dan pelaksanaan event, pembuatan materi komunikasi visual,
dokumentasi kegiatan, serta penyusunan laporan event. Dalam pelaksanaannya,
mahasiswa magang menghadapi beberapa kendala seperti keterbatasan waktu
pengerjaan, tugas yang bersifat mendadak, serta tantangan teknis dalam proses
kerja. Untuk mengatasi hal tersebut, mahasiswa magang menerapkan manajemen
waktu yang lebih efektif, menyusun prioritas pekerjaan, serta menyediakan waktu
cadangan guna memastikan /Seluruh tugas® dapat diselesaikan sesuai standar
perusahaan. Melalui kegiatan magang ini, mahasiswa magang memperoleh
pembelajaran baik secara teknis maupun non-teknis, seperti penguasaan software
desain dan media produksi, pemahaman alur kerja event management, serta
pengembangan kemampuan komunikasi, kerja sama tim, dan profesionalisme di
lingkungan kerja.

Kata kunci: Research & Creative, Praktik kerja magang, Creative officer, event
management, komunikasi visual, citra perusahaan
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Davin Yehezkiel Charvel

ABSTRACT

The development of the property and hospitality industry in Indonesia is supported
by the presence of AlfaLand Group, a company operating under Alfa Group, one of
the holding companies.in Indonesia. Based on this consideration, the author chose
AlfaLand Group as the location for the internship program with the position of
Research & Creative Intern. During the internship, the author was involved in event
management activities for several internal events, including Gema Merdeka
AlfaLand, AlfaLand Pride Day HallowWIN, HDST Positive Vibes, and President
Director Message. Throughout the internship program, the author participated in
various activities such as event planning and execution, production of visual
communication materials, event documentation, and preparation of event reports.
During the implementation process, several challenges were encountered,
including limited time for task completion, sudden assignments, and technical
issues during work processes. To overcome these challenges, the author applied
effective time management, prioritized tasks, and allocated buffer time to ensure
that all assignments were completed according to company standards. Through this
internship experience, the author gained bothitechnical and non-technical learning
outcomes, Including proficiency in design software and media production, an
understanding of event management workflows, and ‘the . development of
communication skills, teamwork, and professionalism in the workplace.

Keywords: Research & Creative, internship program, creative officer, event
management, visual communication, corporate image
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