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Kampanye Digital Literasi Keuangan #PlanNowLiveBetter melalui Media
Sosial Panin Dai-ichi Life

(Jocelyn Janice)

ABSTRAK

Penelitian karya ini dilatarbelakangi oleh rendahnya tingkat literasi
keuangan dan pemahaman masyarakat terhadap asuransi, khususnya pada
generasi Y dan Z, serta belum optimalnya konten edukatif pada media sosial
Panin Dai-ichi Life. Penelitian ini bertujuan merancang dan
mengimplementasikan kampanye digital literasi keuangan
#PlanNowLiveBetter melalui Instagram Panin Dai-ichi Life dengan
mengacu pada konsep 12 Steps of Campaign Planning oleh Gregory, yang
meliputi analysis, aims, objectives, publics, content, strategy, tactics, time
scales, resources, monitoring, evaluation, dan review. Metode yang
digunakan bersifat kualitatif deskriptif dengan teknik pengumpulan data
berupa observasi, wawancara, dan studi literatur. Hasil perancangan
kampanye diwujudkan dalam 6 konten Feed, 18 konten Reels, dan 35 Story
yang disusun berdasarkan tiga pilar utama, yaitu edukasi, hiburan, dan
interaksi, serta dipublikasikan secara langsung melalui akun resmi
perusahaan. Kesimpulan dari penelitian ini menunjukkan bahwa
perancangan kampanye digital #PlanNowLiveBetter berhasil memenuhi
tujuan utama dengan meningkatkan awareness dan literasi keuangan audiens
muda melalui pendekatan konten yang terstruktur, relevan, dan adaptif
terhadap perilaku konsumsi media generasi Y dan Z.

Kata kunci: Kampanye, Kampanye Digital, Komunikasi Visual, Media
Sosial
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Digital Campaign for Financial Literacy #PlanNowLiveBetter through Panin
Dai-ichi Life Social Media

(Jocelyn Janice)

ABSTRACT

This project-based research is motivated by the low level of financial
literacy and public understanding of insurance, particularly among
Generation Y and Generation Z, as well as the suboptimal use of
educational content on Panin Dai-ichi Life's social media. This study aims
to design and implement the digital financial literacy campaign
#PlanNowLiveBetter through Panin Dai-ichi Life'’s Instagram by referring
to Gregory's 12 Steps of Campaign Planning, which include analysis, aims,
objectives, publics, content, strategy, tactics, time scales, resources,
monitoring, evaluation, and review. The method used is descriptive
qualitative, with data collection techniques consisting of observation,
interviews, and literature studies. The campaign design resulted in 6 Feed
contents, 18 Reels contents, and 35 Stories, which were structured based on
three main pillars education, entertainment, and interaction and published
directly through the company's official account. The conclusion of this study
indicates that the design of the #PlanNowLiveBetter digital campaign
successfully achieved its primary objectives by increasing awareness and
financial literacy among young audiences through a structured, relevant,
and adaptive content approach aligned with the media consumption
behavior of Generation Y and Generation Z.

Keywords: Campaign, Digital Campaign, Visual Communication, Social
Media
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