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PERAN CONTENT CREATOR DALAM MENINGKATKAN
BRAND AWARENESS MELALUI MEDIA SOSIAL

INSTAGRAM HOTEL NOVOTEL BANDUNG
(Nathania Kelila)

ABSTRAK

Laporan magang ini membahas pelaksanaan kerja magang di Hotel Novotel
Bandung, khususnya pada divisi Sales & Marketing dengan fokus pada pengelolaan
media sosial Instagram. Pemilihan Novotel Bandung sebagai tempat magang
didasarkan pada reputasinya sebagai hotel bintang empat yang aktif menerapkan
strategi digital marketing untuk meningkatkan brand awareness dan engagement
melalui media sosial. Selama masa magang, penulis terlibat langsung dalam proses
pembuatan konten digital, mulai dari perencanaan ide, pengambilan gambar, proses
editing, hingga evaluasi performa konten menggunakan fitur analitik Instagram.
Dalam pelaksanaannya, penulis menghadapi beberapa kendala, antara lain
keterbatasan waktu produksi konten, keterlambatan persetujuan konten,
penyesuaian dengan standar visual brand, serta keterbatasan bahan konten akibat
kondisi operasional hotel. Kendala tersebut diatasi dengan memanfaatkan template
editing untuk efisiensi waktu, menyesuaikan jadwal unggahan, berkomunikasi
secara aktif dengan mentor, serta mengembangkan ide konten alternatif sesuai
situasi. Melalui kegiatan magang ini, penulis memperoleh pemahaman praktis
mengenai alur kerja profesional di bidang digital marketing, pentingnya konsistensi
branding, serta peran media sosial dalam membangun brand awareness. Selain itu,
penulis juga mengembangkan softskill dan hardskill yang relevan dengan
kebutuhan industri perhotelan dan media digital.

Kata kunci: Content Creator, Brand Awareness, Media Sosial
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THE ROLE OF CONTENT CREATOR IN INCREASING BRAND
AWARENESS THROUGH INSTAGRAM SOCIAL MEDIA AT

NOVOTEL BANDUNG HOTEL

(Nathania Kelila)

ABSTRACT

This internship report discusses the implementation of an internship at Novotel
Bandung Hotel, specifically in the Sales & Marketing division with a focus on
Instagram social media management. Novotel Bandung was chosen as the
internship site due to its strong reputation as a four-star hotel that actively
implements digital marketing strategies to enhance brand awareness and
engagement through social media. During the internship, the writer was directly
involved in digital content creation processes, including idea planning, video
shooting, editing, and performance evaluation using Instagram analytics features.
Several challenges were encountered during the internship, such as limited time for
content production, delays in content approval, adaptation to brand visual
standards, and limited content materials due to hotel operational conditions. These
challenges were addressed by utilizing editing templates to improve efficiency,
adjusting posting schedules, maintaining active communication with mentors, and
developing alternative  content ideas based on situational needs.
Through this internship experience, the writer gained practical insights into
professional workflows in digital marketing, the importance of branding
consistency, and the role of social media in building brand awareness. This
internship also contributed to the development of relevant soft skills and hard skills
required in the hospitality and digital media industry.

Keywords: Content Creator, Brand Awareness, Social Media
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