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AKTIVITAS SOCIAL MEDIA MARKETING DALAM 

MENINGKATKAN EFEKTIVITAS PESAN 

PEMASARAN PADA LIKEBULBS MARKETING 

AGENCY 

 

Priska Julian Angel 

 

ABSTRAK 

Laporan magang ini disusun berdasarkan pengalaman penulis dalam 

menjalani tugas dan tanggung jawab selama program magang. Penulis 

berkesempatan untuk magang di Agency milik PT Blesscom Jakarta yaitu 

Likebulbs Digital Marketing dan berperan sebagai Digital Marketer. Penulis 

memiliki tugas dan tanggung jawab untuk mengelola strategi konten, iklan digital, 

menyusun strategi kampanye digital, serta penyusunan laporan performa brand. 

Pemilihan tempat dan peran didasari oleh kebutuhan penulis yang ingin memahami 

secara langsung praktik di bidang Digital Marketing khususnya di era society 5.0 

yang menuntut integrasi teknologi dan komunikasi. Serta menerapkan 

pemahaman materi tentang strategi komunikasi yang telah dipelajari selama 

perkuliahan. Dalam pelaksanaannya, ditemukan beberapa kendala, antara lain 

kesulitan memahami karakteristik brand lintas industri, koordinasi tim kreatif 

yang belum optimal, serta tantangan mengikuti perkembangan fitur media sosial 

yang sangat cepat. Untuk mengatasi hal tersebut, penulis menerapkan brand brief 

sebagai panduan internal, melakukan evaluasi rutin dengan tim, serta 

memanfaatkan uji coba A/B testing dan sesi diskusi bersama platform partner. 

Melalui pengalaman ini, penulis memperoleh pembelajaran berharga mengenai 

penerapan teori komunikasi pemasaran, komunikasi visual, serta integrated 

marketing communication dalam praktik nyata, sekaligus mengembangkan 

soft skill dan hard skill yang mendukung kesiapan karier di bidang digital marketing. 

 

 

Kata kunci: Pemasaran Digital, Komunikasi Pemasaran, Strategi Komunikasi 

Digital, Society 5.0
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DIGITAL MARKETING ACTIVITIES IN IMPROVING THE 

EFFECTIVENESS OF MARKETING MESSAGES 

 

Priska Julian Angel 

 

ABSTRACT 

the internship program at Likebulbs Digital Marketing, a subsidiary 

of PT Blesscom Jakarta. Serving as a Digital Marketer, the author was 

responsible for managing content strategies, digital advertising, campaign 

planning, and preparing brand performance reports. The choice of company 

and role was motivated by the author’s aim to gain practical exposure in 

digital marketing, particularly in the era of Society 5.0, which emphasizes 

the integration of technology and communication, as well as applying theoretical 

knowledge from academic studies. Throughout the internship, several challenges 

were encountered, including difficulties in understanding brand characteristics 

across different industries, limited coordination with the creative team, and the 

rapid development of social media features. These challenges were addressed by 

implementing brand briefs as internal guidelines, conducting regular team 

evaluations, and utilizing A/B testing supported by platform partner discussions. 

This experience provided valuable insights into the practical application of 

marketing communication theories, visual communication, and integrated 

marketing communication. Moreover, it enhanced both soft skills and hard skills, 

thereby strengthening the author’s readiness for a professional career in the field 

of digital marketing. 

 

Keywords: Digital Marketing, Marketing Communication, Digital 

Communication Strategy, Society 5.0
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