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PERAN CONTENT CREATOR DALAM PEMBUATAN 

KONTEN DIGITIAL PADA PT. SUMBER DIGITAL MEDIA 

(Theresa Putri Krisnasanti) 

ABSTRAK 

 

Perkembangan teknologi digital telah membawa perubahan signifikan dalam 

strategi komunikasi visual dan pemasaran. Content creator kini menjadi bagian 

penting dalam membangun brand awareness dan engagement audiens melalui 

konten digital yang menarik dan relevan. Dalam kegiatan magang ini, penulis 

berperan sebagai content creator di brand Roomi Indonesia, di bawah naungan PT. 

Sumber Digital Media. Penulis terlibat dalam produksi konten Instagram dan 

YouTube yang berfokus pada promosi produk, video kampanye, dokumentasi 

aktivitas perusahaan, hingga digital partnership. Kegiatan ini memberikan 

pengalaman lebih mendalam proses riset, produksi, dan editing. Selama proses 

magang, penulis menghadapi beberapa kendala seperti tantangan koordinasi tim, 

perubahan strategi, dan keterbatasan SDM. Namun, kendala tersebut dapat diatasi 

melalui strategi komunikasi dan pembuatan konten yang lebih efisien. Melalui 

magang ini, penulis dapat menerapkan pengetahuan perfilman seperti storytelling 

visual dan sinematografi dalam praktik industri kreatif digital. 

 
Kata kunci: content creator, konten digital, Roomi Indonesia, strategi visual 
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THE ROLE OF CONTENT CREATOR IN DIGITAL CONTENT 

PRODUCTION AT PT. SUMBER DIGITAL MEDIA 

 
(Theresa Putri Krinsasanti) 

ABSTRACT 

 

The development of digital technology has brought significant changes to visual 

communication and marketing strategies. Content creators have now become a 

crucial part in building brand awareness and audience engagement through 

compelling and relevant digital content. In this internship, the author served as a 

content creator for the Roomi Indonesia brand under the supervision of PT. Sumber 

Digital Media. The author was involved in producing content for Instagram and 

YouTube, focusing on product, promotions, campaign videos, company activity 

documentation, and digital partnerships. This internship provided hands-on 

experience in research, production, and editing processes. During the internship, 

the author faced several challenges such as team coordination issues, strategy 

changes, and limited human resources. These chalanges were addressed through 

more efficient communication and content creation strategies. Through this 

internship, the author was able to apply filmmaking knowledge to the practice of 

the digital creative industry.  

 

 

Keywords: content creator, digital content, Roomi Indonesia, visual strategy 
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