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AKTIVITAS MARKETING COMMUNICATION INTERN DI PT JAKARTA 
AKUARIUM INDONESIA  

Aaron Nathanael Alwi 

ABSTRAK 
 

Perkembangan zaman yang terus berubah menyebabkan minat masyarakat juga 
berubah dengan cepat, sehingga perusahaan perlu menerapkan strategi pemasaran yang 
relevan dan adaptif. Salah satu strategi yang banyak digunakan adalah event, karena 
mampu memberikan pengalaman langsung kepada audiens dan membangun 
keterlibatan yang lebih kuat dibandingkan strategi pemasaran lainnya. Jakarta 
Aquarium & Safari (JAQS) sebagai destinasi wisata edukasi memanfaatkan event 
sebagai bagian dari strategi komunikasi pemasarannya melalui divisi marketing 
communication. Praktik kerja magang ini bertujuan untuk memberikan pengalaman 
kerja secara langsung, mengimplementasikan pengetahuan yang telah diperoleh selama 
perkuliahan, serta memahami sistem kerja korporat dan koordinasi tim di lingkungan 
profesional. Selama menjalani magang sebagai Marketing Communication Intern, 
penulis terlibat terutama dalam pengelolaan event, mulai dari perancangan konsep, 
proses koordinasi, pengawasan persiapan, pelaksanaan event, hingga evaluasi kegiatan. 
Selain itu, penulis juga membantu tim digital marketing dalam pembuatan konten serta 
pengelolaan Key Opinion Leader (KOL). Melalui keterlibatan tersebut, penulis 
menerapkan konsep 5C’s of Event Management dan memperoleh pembelajaran 
mengenai kerja sama tim, komunikasi organisasi, serta kemampuan problem solving 
sebagai bekal untuk menghadapi dunia kerja. 

Kata kunci: Event Marketing, Marketing Communication, PT Jakarta Akuarium 
Indonesia 
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MARKETING COMMUNICATION INTERN ACTIVITIES at  

PT JAKARTA AKUARIUM INDONESIA 

Aaron Nathanael Alwi 

ABSTRACT (English) 
Rapid changes in society have led to shifts in public interests, requiring companies to 
implement marketing strategies that are both relevant and adaptive. One strategy that is 
widely used is event marketing, as it provides direct experiences and fosters stronger 
audience engagement compared to other marketing approaches. Jakarta Aquarium & 
Safari (JAQS), as an educational tourism destination, utilizes events as part of its 
marketing communication strategy through the marketing communication division. 
This internship program aimed to provide hands-on work experience, implement 
knowledge gained during academic studies, and understand corporate work systems 
and team coordination in a professional environment. During the internship as a 
Marketing Communication Intern, the author was primarily involved in event 
management activities, including concept development, coordination processes, 
preparation supervision, event execution, and post-event evaluation. In addition, the 
author supported the digital marketing team in content creation and the management of 
Key Opinion Leaders (KOL). Through this experience, the author applied the 5C’s of 
Event Management concept and gained valuable insights into teamwork, organizational 
communication, and problem-solving skills as preparation for entering the professional 
workforce. 

Keywords: Event Marketing, Marketing Communication, PT Jakarta Akuarium 
Indonesia 
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