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AKTIVITAS DIGITAL MARKETING DI IDEMU VIVERE
GROUP

Debora Priscilla Natalia

ABSTRAK

Latar Belakang laporan kerja magang ini membahas pengalaman penulis selama
menjalani program magang di IDEMU, sebuah brand custom furniture dan home-
living yang berada di bawah naungan PT Vivere Multi Kreasi. Fokus utama
kegiatan magang berada pada bidang digital marketing, khususnya dalam
penyusunan copywriting untuk media sosial Instagram dan TikTok. Aktivitas yang
dilakukan meliputi pembuatan copywriting untuk Instagram Feeds, Instagram
Story, serta konten TikTok. Dalam pelaksanaannya, penulis menerapkan model
AIDA (Attention, Interest, Desire, Action) sebagai dasar penyusunan copywriting
untuk berbagai jenis konten, seperti product features, product highlight, kolaborasi
dengan project developer, serta konten engagement. Penerapan model AIDA
membantu pemagang dalam menyusun pesan yang lebih terstruktur, relevan dengan
karakter brand IDEMU, serta sesuai dengan perilaku audiens di media sosial. Selain
itu, kerja sama lintas divisi dengan tim Creative Lab, khususnya desainer grafis,
menjadi bagian penting dalam memastikan keselarasan antara pesan visual dan
naratif. Hasil dari kegiatan magang menunjukkan bahwa penerapan strategi
copywriting berbasis AIDA berperan dalam meningkatkan kualitas komunikasi
pemasaran digital IDEMU, baik dari sisi informatif, engagement, maupun brand
awareness. Program magang ini juga memberikan pemahaman praktis mengenai
dunia kerja di industri furnitur dan home-living, serta relevansinya dengan bidang
Strategic Communication, khususnya dalam perencanaan pesan, pemilihan media,
dan konsistensi komunikasi digital.

Kata kunci: AIDA, copywriting, digital marketing, IDEMU, kerja magang, media
sosial
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DIGITAL MARKETING ACTIVITIES AT IDEMU VIVERE
GROUP

Debora Priscilla Natalia

ABSTRACT

This internship report describes the author’s experience during the internship
program at IDEMU, a custom furniture and home-living brand under PT Vivere
Multi Kreasi. The internship focused on digital marketing activities, particularly
copywriting for Instagram and TikTok. The tasks included creating copywriting for
Instagram Feeds, Instagram Stories, TikTok content, and supporting digital
marketing communications. During the internship, the AIDA model (Attention,
Interest, Desire, Action) was applied as the main framework in developing
copywriting for various content types, such as product features, product highlights,
collaboration with property developers, and engagement-based content. The
application of the AIDA model helped structure messages more effectively, align
them with IDEMU'’s brand identity, and adapt to audience behavior on social media
platforms. Collaboration with the Creative Lab team, especially graphic designers,
was also essential to ensure consistency between visual elements and written
messages. The results of the internship indicate that the implementation of AIDA-
based copywriting strategies contributes to improving the quality of IDEMU'’s
digital marketing communication, particularly in terms of informativeness,
engagement, and brand awareness. This internship provided practical insights into
the furniture and home-living industry while strengthening the relevance of
Strategic Communication in planning, delivering, and maintaining consistent
digital messages.

Keywords: AIDA, copywriting, digital marketing, internship, social media,
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