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AKTIVITAS DIGITAL MARKETING PADA MEDIA SOSIAL 

VIVERE COLLECTION DI TANGERANG 

 
Keira Norelia Chandra 

ABSTRAK 

 

 

Pelaksanaan kerja magang ini bertujuan untuk memberikan pemahaman langsung 

mengenai praktik Digital Marketing dalam industri furnitur dan desain interior 

melalui penempatan penulis sebagai Digital Marketing Intern di VIVERE 

Collection. VIVERE Collection dipilih sebagai tempat magang karena merupakan 

brand lokal yang aktif mengembangkan strategi komunikasi digital berbasis media 

sosial dengan menekankan aspek estetika, elegan, dan simple. Selama kurang lebih 

lima bulan pelaksanaan magang, penulis terlibat dalam berbagai aktivitas Digital 

Marketing, seperti pembuatan dan publikasi konten Instagram dan Tiktok, 

pengelolaan influencer, peran sebagai model iklan, serta menjadi host live shopping 

di platform e-commerce. Dalam pelaksanaannya, penulis menghadapi kendala 

berupa proses adaptasi terhadap budaya kerja profesional serta pemahaman karakter 

target pasar VIVERE Collection yang didominasi oleh konsumen berusia dewasa. 

Solusi yang dilakukan adalah dengan meningkatkan kedisiplinan kerja, 

menyesuaikan gaya komunikasi, serta melakukan observasi terhadap preferensi 

konten audiens. Melalui kegiatan magang ini, penulis memperoleh pembelajaran 

mengenai penerapan teori komunikasi, komunikasi persuasif, serta integrated 

marketing communication dalam praktik Digital Marketing secara nyata, sekaligus 

mengembangkan keterampilan teknis dan soft skills yang relevan dengan dunia 

kerja profesional. 

 

 

Kata kunci: Digital Marketing, Integrated Marketing Communication, 

Komunikasi Persuasif, kerja magang 
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DIGITAL MARKETING ACTIVITIES ON VIVERE 

COLLECTION’S SOCIAL MEDIA IN TANGERANG 

 
Keira Norelia Chandra 

 

ABSTRACT 

 

 

This Internship program aims to provide direct understanding of Digital Marketing 

practices in the furniture and interior design industry through the placement of the 

writer as a Digital Marketing Intern at VIVERE Collection. VIVERE Collection was 

selected as the Internship site due to its position as a local brand that actively 

develops digital communication strategies through social media, emphasizing 

aesthetic, elegant, and minimalist visual values. During approximately five months 

of Internship, the writer was involved in various Digital Marketing activities, 

including content creation and publication for Instagram and Tiktok, influencer 

management, participation as a commercial model, and hosting live shopping 

sessions on an e-commerce platform. Throughout the Internship, the writer 

encountered challenges related to adapting to a professional work environment and 

understanding the characteristics of VIVERE Collection’s target market, which is 

dominated by adult consumers. The solutions applied included improving work 

discipline, adjusting communication styles, and observing audience content 

preferences. Through this Internship experience, the writer gained practical 

insights into the application of communication theory, persuasive communication, 

and integrated marketing communication within real Digital Marketing practices, 

while also developing technical skills and soft skills relevant to the professional 

workplace. 

. 

 

Keywords: Digital Marketing, Integrated Marketing Communication, Persuasive 

Communication, Internship 
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