
The Mediating Role of E-
Customer Satisfaction in

Shaping E- Customer Loyalty:
Empirical Evidence from

Indonesia’s Travel Agency
Sector

by Purnamaningsih Purnamaningsih

Submission date: 12-Mar-2026 02:33PM (UTC+0700)
Submission ID: 2901094660

File name: The_mediating_role.pdf (1.42M)

Word count: 9876

Character count: 57935









.































12%
SIMILARITY INDEX

7%
INTERNET SOURCES

9%
PUBLICATIONS

3%
STUDENT PAPERS

Exclude quotes On

Exclude bibliography On

Exclude matches < 8 words

The Mediating Role of E-Customer Satisfaction in Shaping E-
Customer Loyalty: Empirical Evidence from Indonesia’s Travel
Agency Sector
ORIGINALITY REPORT

MATCH ALL SOURCES (ONLY SELECTED SOURCE PRINTED)

< 1%

Ganapathi, Ram Kumar. "Human Factor in
Information Security Governance: A Study on the
Antecedents of Employee Security Compliance in IT
Organizations", Alliance University (India)
Publication


