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ABSTRAK 
 

Bisnis tempat makan di Indonesia semakin berkembang dan semakin banyak 

investor asing maupun lokal yang menanamkan modalnya untuk membuka bisnis 

tempat makan. Tempat makanan yang terkenal dengan makanan penutup atau 

lebih sering dikenal dengan desserts menjadi pilihan bisnis yang cukup 

menggiurkan bagi para pebisnis saat ini. Dengan konsep yang baru, unik, serta 

berbeda dari konsep-konsep restoran yang sudah ada sebelumnya akan 

menciptakan daya tarik tersendiri, dan tidak menutup kemungkinan jika didukung 

dengan kualitas makanan yang baik dan konsisten, konsumen akan datang 

kembali mengunjungi restoran tersebut. Khususnya untuk kalangan anak muda 

(youth) yang menyukai hal-hal baru dan unik. 

 

Permasalahan dalam penelitian ini diajukan untuk mengetahui faktor-faktor yang 

berpengaruh terhadap keinginan konsumen untuk datang kembali dan membeli di 

Cake-A-Boo (Repurchase Intention) yang dipengaruhi oleh kepuasan anak muda 

(Youth Satisfaction). Dimana kepuasan dapat tercipta melalui lingkungan fisik 

restoran (Servicescape), pelayanan yang mereka dari waiterss restoran (Service 

Person Customer Orientation), kualitas makanan atau kue yang mereka pesan 

(Food Quality), dan efek harga yang dibandrol oleh restoran atas makanan yang 

mereka pesan (Perceived Price). Dalam penelitian memiliki 5 hipotesis yang akan 

diuji menggunakan Structural Equation Model. Unit sampel dalam penelitian ini 

adalah 145 konsumen yang baru pertama kali datang dan membeli kue di Cake-A-

Boo, rentan usia 15-29 tahun yang masih tergolong kalangan anak muda (youth) 

dengan menggunakan kuesioner yang didesain sederhana dan semanarik mungkin, 

menjadi cara peneliti untuk mendapatkan informasi. 

 

Hasil penelitian yang telah dilakukan menunjukkan bahwa Servicescape, Service 

Person Customer Orientation, Food Quality, dan Perceived Price memiliki 

pengaruh terhadap Repurchase Intention melalui Youth Satisfaction. 

 

Kata Kunci: Servicescape, Service Person Customer Orientation, Food Quality, 

Perceived Price, Youth Satisfaction, Repurchase Intention, Cake-A-Boo 
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ABSTRACT 

The growth of culinary business in Indonesia is growing more and more. This 

culinary business has attracted both local and foreign investor to invest their 

capital by open their restaurant in Indonesia. Desserts restaurant now on become 

fairly lucrative business option at this time, especially in Jakarta. Every 

restaurant had to have a diffrentation. With the new concept, unique, and different 

from the concepts previously existing restaurant will create its own charm, and if 

it is supported by the quality of the food was good and consistent, consumers will 

come back to visit the restaurant. Especially for young people (youth) who like 

novelty and unique. 

 

Problems in this study proposed to determine the factors that influence 

consumers' desire to come back and buy at the Cake-A-Boo (Repurchase 

Intention) is affected by the satisfaction of youngsters (Youth Satisfaction). Where 

satisfaction can be created through the restaurant (Servicescape), service them 

from the restaurant waiters (Person Customer Service Orientation), the quality of 

food or cakes they order (Food Quality), and the effect of prices are priced by the 

restaurant on their food message (Perceived Price).  

 

This study uses five hypotheses to be tested using Structural Equation Model 

(SEM). The unit sample in this study was 145 consumers, which is this is their 

first experience to come and buy a cake at Cake-A-Boo, the age vulnerable of 15-

29 years, who are still classified among young people (youth) by using a simple 

questionnaire designed and attractive as possible, be researchers way to get 

information. 

 

Result of the research that has been conducted shows that Servicescape, Person 

Customer Service Orientation, Food Quality and Perceived Price has an 

influence on Repurchase Intention through Youth Satisfaction. 

 

Keywords: Servicescape, Person Customer Service Orientation, Food Quality, 

Perceived Price, Youth Satisfaction, Repurchase Intention, Cake-A-Boo 
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