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ABSTRAK

Evolusi perkembangan teknologi mobile dan internet membuka kesempatan bagi
para pelaku usaha secara kreatif menciptakan sebuah perusahaan startup. SCOOP
merupakan startup e-book lokal yang menciptakan aplikasi e-book reader
sekaligus toko buku online yang memungkinkan pengguna mengunduh berbagai
konten digital mulai dari majalah, surat kabar hingga buku. Selain menjual
majalah, buku atau koran digital secara satuan, SCOOP juga memiliki layanan
premium yang memberikan akses kepada pengguna untuk berlangganan ribuan
buku atau majalah terbaik selama 30 hari. Jika masa aktif SCOOP Premium
tersebut habis, maka pengguna tidak dapat mengakses majalah atau buku yang
telah diunduh hasil berlangganan tersebut. Pengguna diwajibkan untuk
memperpanjang layanan premium tersebut untuk dapat berlangganan majalah atau
buku itu kembali. Oleh karena itu, penelitian ini akan membahas faktor-faktor apa
saja yang mempengaruhi intention to subscribe e-book reader yang mencangkup
compatibility, perceived ease of use, convenience, content rihcness, dan perceived
usefulness pada SCOOP Premium.

Penelitian ini menggunakan desain riset deskriptif dengan metode non-probability
sampling dengan teknik judgemental sampling. Data yang dikumpulkan
menggunakan kusioner online pada responden sebanyak 120 responden yang
berumur lebih dari 17 tahun, paham mengenai cara kerja SCOOP, pernah
membaca bahan bacaan yang ditawarkan oleh SCOOP, belum pernah
berlangganan SCOOP Premium dan menghabiskan waktu minimal satu jam untuk
membaca buku dalam satu minggu terakhir. Data kemudian diolah menggunakan
structural equation modelling.

Penelitian ini mendapatkan temuan bahwa terdapat hubungan positif antara
compatibility, perceived ease of use, convenience, content richness terhadap
intention to subscribe e-book reader melalui perceived usefulness. Namun, tidak
ditemukan adanya hubungan langsung yang signifikan antara perceived ease of
use terhadap perceived usefulness, compatibillity terhadap perceived usefulness,
compatibility terhadap intention to subscribe e-book reader, convenience terhadap
intention to subscribe e-book reader.

Kata kunci: e-book reader, intention to subscribe, compatibility, convenience,
content richness, perceived ease of use, perceived usefulness, SCOOP Premium
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ABSTRACT

The evolutionn of mobile technology and internet has opened a great opportunity
for innovative entrepreneur to create a new startup company. SCOOP is a local
e-book startup which creates an e-book reader application and an online
bookstore at once which provides users to download many digital contents such
as magazine, newspaper and books. Beside that, SCOOP also provides a service
that enables users to access and download thousand of books and magazine
through SCOOP Premium with a month subscription. If the subscription has
expired, the users can’t access it anymore. The users must resubscribe the service
to access it again. Therefore, this study will explore the factors that influence
intention to subscribe e-book reader, which includes compatibility, perceived ease
of use, convenience, content rihcness, and perceived usefulness in the e-book
reader product, SCOOP Premium.

The study uses descriptive research design, which use non-probability sampling
applying judgemental samping techniques. The data collected by spreading the
questionnaire wih total sample of 120 respondents who are above 17 years old,
understand about SCOOP, never subscribe SCOOP Premium and spent time at
least 1 hours of the past week for reading books. The hypotheses are tested with
structural equation modelling.

The study showed that intention to subscribe e-book reader is positivey affected by
compatibility, perceived ease of use, convenience, content richness through
perceived usefulness. However, there is no direct influence between perceived
ease of use and perceived usefulness, compatibillity and perceived usefulness,
compatibility and intention to subscribe e-book reader, convenience and intention

to subscribe e-book reader.

Keywords: e-book reader, intention to subscribe, compatibility, convenience,
content richness, perceived ease of use, perceived usefulness, SCOOP Premium
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