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INSPIRING QUOTES 

 
 
 
 
 
 
 
 

 
LOTS OF PEOPLE THINK THEY DESERVED 

SUCCESS AS SOME SORT OF A RIGHT. 
BUT HERE’S THE TRUTH….. 

SUCCESS IS SOMETHING YOU NEED TO 
EARN THROUGH EFFORT. 

 
-ERIC WORRE 
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ABSTRAK 

 Pola hidup sehat yang semakin meningkat di Indonesia membuat banyak 
bisnis makanan dan minuman menawarkan konsep serupa. Salah satu perusahaan 
yang berdiri dengan konsep penerapan hidup sehat dengan membuka restoran 
makanan organik adalah Burgreens. Burgreens merupakan restoran dan katering 
pertama di Jakarta yanag berbasis makanan organik yang beroperasi sebagai 
perusahaan sosial. Walaupun semakin banyaknya restoran makanan sehat yang 
dikarenakan semakin meningkatnya pola hidup sehat, sedikit banyak yang masih 
belum mengetahui faktor apa saja yang mempengaruhi seseorang untuk membeli 
makanan organik. Oleh karena itu dalam penelitian ini dilakukan untuk mengetahui 
apakah Subjective Norm, Health Consciousness, Environmental Concern dan 
Attitude Towards Organic Food berpengaruh terhadap Purchase Intention pada 
makanan organik calon konsumen restoran Burgreens. 
 

Model teoritis dalam penelitian ini disampaikan dengan 6 hipotesis yang 
akan diuji menggunakan Structural Equation Model. Sample dalam penelitian ini 
berjumlah 105 responden. 

  
 Hasil analisis menunjukan bahwa subjective norm dan attitude toward 
organic food berpengaruh positif terhadap purchase intention. Selain itu health 
consciousness dan environmental concern berpengaruh positif terhadap attitude 
toward organic food. Namun ditemukan juga bahwa, health consciousness dan 
environmental concern tidak berpengaruh terhadap purchase intention.  
 
 Kesimpulan dari penelitian ini adalah dari keenam hipotesis yang diajukan 
dalam penelitian ini, tidak semua hipotesis sesuai dengan hasil temuan penelitian 
sebelumnya. Sehingga berdasarkan kesimpulan tersebut, maka dapat disarankan 
bahwa Burgreens dapat lebih mengembangkan health consciousness dan 
environmental concern untuk dapat meningkatkan purchase intention towards 
organic food. Penelitian ini juga diharapkan dapat memberikan wawasan mengenai 
faktor yang mempengaruhi seseorang dalam membeli makanan organik. 
 
 
 
 
 
 
 
 
Kata kunci: Subjective Norm, Health Consciousness, Environmental Concern, 
Attitude Towards Organic Food dan Purchase Intention. 
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ABSTRACT 

As the trend of healthy lifestyle surface in Indonesia, many food and 
beverage businesses try to adopt and offer customers the same concept, which is 
healthy food and beverage. One of the many restaurants offering healthy lifestyle 
through the consumption of organic food is Burgreens. It is the first catering in 
Jakarta which focuses on serving healthy and organic foods that also operates as 
a social enterprise. Although more and more healthy food restaurants are 
established due to the trend of living a healthy lifestyle, many still do not know the 
factors that influence someone’s decision to purchase and consume organic foods. 
Thus, this research is conducted among Burgreens’ customers to find out if 
Subjective Norm, Health Consciousness, Environmental Concern, and Attitude 
Towards Organic Food affect the Purchase Intention on organic foods. 

The theoretical model used in this research based on the quantitative 
techhnics with sixth hypotheses proposed and tested using Structural Equation 
Model. 105 respondents participated in the survey. 

 
The research shows that subjective norm and attitude towards organic food 

positively impact the purchase intention. In addition, health consciousness and 
environmental concern also show positive impact towards the attitude towards 
organic food. However, it is also found that health consciousness and 
environmental concern do not impact purchase intention. 

The conclusion of this study is on the sixth hypothesis proposed in this study, 
not all hypotheses consistent with the findings of previous studies. So based on these 
conclusions, it can be suggested that Burgreens can further develop Health 
consciousness and Environmental concern to increase Purchase intention towards 
organic food 

 

 

 

. 

 

Keywords: Subjective Norm, Health Consciousness, Environmental Concern, 
Attitude Toward Organic Food and Purchase intention. 
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