[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Ajzen, 1. (1985). From intentions to actions: a theory of planned behaviour. Action-control:
From Cognition to Behaviour, pp. 11-39.

Ajzen, . (1991). The theory of planned behaviour. Journal of Organizational Behaviour
and Human Decision Process, Vol. 50 No. 2, pp. 179-211.

Aladwani, A. M. (2006). An empirical test of the link between web site quality and forward

enterprise integration with web consumers. Business Process Management
Journal, Vol. 12 No. 2, pp. 178-190.

Al-Debei, M.M., Akroush, M.N. dan Ashouri, M.I. (2015). Consumer attitudes towards

online shopping: the effects of trust, perceived benefit, and perceived website
quality. Internet Research, Vol. 25 No. 5, pp. 707-733.

Al-Debei, M.M. (2013). The quality and acceptance of websites: an empirical investigation

in the context of higher education. International Journal of Business Information
Systems, Vol. 12 No. 2, pp. 170-188.

Al-Lozi, E. (2011). Explaining users’ intentions to continue participating in Web 2.0

communities: The case of Facebook in the Hashemite Kingdom of Jordan. PhD
Thesis, School of Information Systems, Computing and Mathematics, Brunel

University, Amman.
Al-Maghrabi, T., Dennis, C. dan Halliday, S.V. (2011). Antecedents of continuance

intentions toward e-shopping: the case of Saudi Arabia. Journal of Enterprise

Information Management, Vol. 24 No. 1, pp. 85-111.
Al-Maghrabi, T. dan Dennis, C. (2011). What drives consumers’ continuance intention to

e-shopping? Conceptual framework and managerial implications in the case of
Saudi Arabia. International Journal of Retail and Distribution Management, Vol.
39 No. 12, pp. 899-926.

Anderson, E.W. (1998). Customer satisfaction and word of mouth. Journal of Service

Research, Vol. 1 No. 1, pp. 5-17.

238

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017



APJII. (2016). Survei APJII 2016. Retrieved from https://www.apjii.or.id/survei2016
Asih, Iva. (2016, April 18). Althea Indonesia (Unboxing & Launching). Retrieved from

http://www.ivabeautyjourney.com/2016/04/althea-indonesia-unboxing-
launching.html

Bai, B., Law, R. dan Wen, |. (2008). The impact of website quality on customer satisfaction

and purchase intentions: Evidence from Chinese online visitors. International
Journal of Hospitality Management, Vol. 27 No. 3, pp. 391-402.

Barney, J.B. dan Hansen, M.H. (1994). Trustworthiness as a source of competitive
advantage. Strategic Management Journal, VVol. 15 No. 1, pp. 175-190.
Beritasatu.com. (2012, Januari 8). Korean Wave, Fenomena Sesaat. Retrieved from

http://www.beritasatu.com/demam-korea/24938-korean-wave-fenomena-
sesaat.html

Bernard, E.K. dan Makienko, I. (2011). The effects of information privacy and online

shopping experience in e-commerce. Academy of Marketing Studies Journal, Vol.
15 No. 1, pp. 97-112.

Boritz, J.E. dan No, W.G. (2011). E-commerce and privacy: exploring what we know and
opportunities for future discovery. Journal of information system, pp. 11-45.
Celle. (2017, April). 3 Rekomendasi Website Belanja Online Make Up Korea. Retrieved

from  http://femaledaily.com/blog/2017/04/04/3-rekomendasi-website-belanja-
online-makeup-korea/

Cheung, C.M.K., Lee, M.K.O. dan Rabjohn, N. (2008). The impact of electronic word-of

mouth: the adoption of online opinions in online customer communities. Internet
Research, Vol. 18 No. 3, pp. 229-247.

Chevalier, J.A. dan Mayzlin, D. (2006). The Effect of Word of Mouth on Sales: Online
Book Reviews. Journal of Marketing Research, VVol. 43 No. 3, pp. 345-354.

Chi, C.G.Q. dan Qu, H. (2008). Examining the structural relationships of destination image,

239

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


https://www.apjii.or.id/survei2016
http://www.ivabeautyjourney.com/2016/04/althea-indonesia-unboxing-
http://www.ivabeautyjourney.com/2016/04/althea-indonesia-unboxing-
http://www.beritasatu.com/demam-korea/24938-korean-wave-fenomena-sesaat.html
http://www.beritasatu.com/demam-korea/24938-korean-wave-fenomena-sesaat.html
http://femaledaily.com/blog/2017/04/04/3-rekomendasi-website-belanja-
http://femaledaily.com/blog/2017/04/04/3-rekomendasi-website-belanja-

tourist satisfaction and destination loyalty: an integrated approach. Tourism
Management, Vol. 29, pp. 624-636.

Chiu, C-M., Chang, C-C., Cheng, H-L. dan Fang, Y-H. (2009). Determinants of customer

repurchase intention in online shopping. Online Information Review, Vol. 33 No.
4, pp. 761-784

Cristobal, E., Flavian, C. dan Guinaliu, M. (2007). Measurement validation and effects on

consumer satisfaction and web site loyalty. Managing Service Quality, Vol. 17 No.
3, pp. 317-340.

Danfar. (2009). Definisi / pengertian efektivitas. Retrived from
http://dansite.wordpress.com/2009/03/28/pengertian-efektifitas/.
Darmasinta, Ajeng. (2015, Januari 24). Agresi Budaya Korea Melalui K-POP di Indonesia.

Retrieved from  http://www.kompasiana.com/ajenkoya/agresi-budaya-korea-
melalui-k-pop-di-indonesia_54f90928a33311b9188b4bcf

Delafrooz, N., Paim, L.H. dan Khatibi, A. (2011). Understanding consumer’s internet

purchase intention in Malaysia. African Journal of Business Management, Vol. 5
No. 3, pp. 2837-2846.

Deny, Septian. (2016, September 15). BPS : Jumlah e-Commerce di Indonesia Capai 26,2

Juta. Retrieved from http://bisnis.liputan6.com/read/2602680/bps-jumlah-e-

commerce-di-indonesia-capai-262-juta
Duniaindustri.com. (2015, Desember 5). Pasar Industri Kosmetik Diestimasi Tumbuh 9%

Menjadi Rp 64,3 Triliun. Retrieved from http://duniaindustri.com/pasar-industri-
kosmetik-diestimasi-tumbuh-9-jadi-rp-643-triliun/

Eastin, M.S. (2002). Diffusion of e-commerce: an analysis of the adoption of four e
commerce activities. Telematics and informatics, Vol. 19 No. 3, pp. 251-267.
Fajrian. (2015, Maret 27). Demografi Pengguna Internet Indonesia. Retrieved from

http://www.cnnindonesia.com/teknologi/20150327134253-188-42341/demografi-

pengguna-internet-indonesia/

240

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.kompasiana.com/ajenkoya/agresi-budaya-korea-melalui-k-pop-di-indonesia_54f90928a33311b9188b4bcf
http://www.kompasiana.com/ajenkoya/agresi-budaya-korea-melalui-k-pop-di-indonesia_54f90928a33311b9188b4bcf
http://bisnis.liputan6.com/read/2602680/bps-jumlah-e-commerce-di-indonesia-capai-262-juta
http://bisnis.liputan6.com/read/2602680/bps-jumlah-e-commerce-di-indonesia-capai-262-juta
http://duniaindustri.com/pasar-industri-kosmetik-diestimasi-tumbuh-9-jadi-rp-643-triliun/
http://duniaindustri.com/pasar-industri-kosmetik-diestimasi-tumbuh-9-jadi-rp-643-triliun/
http://www.cnnindonesia.com/teknologi/20150327134253-188-42341/demografi-pengguna-internet-indonesia/
http://www.cnnindonesia.com/teknologi/20150327134253-188-42341/demografi-pengguna-internet-indonesia/

Fajriati, Nuri. (2016, November 3). Mengapa Bedah Kosmetik di Korea Selatan Lebih

Diminati Ketimbang di Indonesia?. Retrieved from
http://www.femina.co.id/health-diet/mengapa-bedah-kosmetik-di-korea-selatan-

lebih-diminati-ketimbang-di-indonesia-

Felicia, Nadia. (2010, September 21). Umur berapa anak perempuan lumrah pakai make
up?. Retrieved from http://lifestyle.kompas.com/read/2010/09/21/usiaberapa.anak
.perempuan.lumrah.pakai.makeup.

Ganesan, S. (1994). Determinants of long-term orientation in buyer-seller relationships.
The Journal of Marketing, Vol. 58 No. 2, pp. 1-19.

Garg, A. (2013). Perceived ethics of online apparel retailers in india and consumer

behavioral intentions. Global journal of commerce and management perspective,
Vol. 2 No. 3, pp. 44-51

Gebeet.com. (2016, Juni 12). 25 Trend Fashion Wanita Korea 2016/2017. Retrieved from
http://www.gebeet.com/25-trend-fashion-wanita-korea-20162017.html

Gefen, D. dan Straub, D.W. (2003). Managing user trust in B2C e-services. E-service
Journal, Vol. 2 No. 2, pp. 7-24.

Gefen, D., Karahanna, E. dan Straub, D.W. (2003). Trust and TAM in online shopping: an
integrated model. MIS Quarterly, Vol. 27 No. 1, pp. 51-90.

Gliem, J. dan Gliem, R. (2003). Calculating, Interpreting, and Reporting Cronbach’s Alpha
Reliability Coffeicient for Likert Type Scales.

Gounaris, S., Dimitriadis, S. dan Stathakopoulos, V. (2010). An examination of the effects

of service quality and satisfaction on customers’ behavioral intentions in e-

shopping. Journal of Services Marketing, Vol. 24, No. 2, PP. 142-156.
Goyette, 1., Ricard, L., Bergeron, J. dan Marticotte, F. (2010). E-WOM scale: word of

mouth measurement scale for e-service context. Canadian Journal of

Administrativa Sciences, Vol. 27 No. 1, pp. 5-23.

241

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.femina.co.id/health-diet/mengapa-bedah-kosmetik-di-korea-selatan-lebih-diminati-ketimbang-di-indonesia-
http://www.femina.co.id/health-diet/mengapa-bedah-kosmetik-di-korea-selatan-lebih-diminati-ketimbang-di-indonesia-
http://lifestyle.kompas.com/read/2010/09/21/usiaberapa.anak
http://www.gebeet.com/25-trend-fashion-wanita-korea-20162017.html

Ha, H.Y. (2004). Factors influencing consumer perceptions of brand trust online. Journal
of Product and Brand Management, VVol. 13 No. 5, pp. 329-342.

Hair, J. F., Black, W. C., Babin, B. J. dan Anderson, R. E. (2010). Multivariate
data analysis: A global perspective. Upper Saddle River, NJ: Pearson.
Hanif, Arief Rahman. (2014, September 21). Panasnya Budaya K-POP di Tanah Air.

Retrieved from http://www.kompasiana.com/ariefrahmanhanif/panasnya-budaya-
k-pop-di-tanah-air_54f9736ba333116d788b45c8

Hartriani, Jeany. (2016, Januari 13). Indonesia Peringkat 4 Pengguna Internet Asia.

Retrieved from http://katadata.co.id/grafik/2016/01/13/indonesia-peringkat-4-

pengguna-internet-asia
Hassanein, K. dan Head, M. (2007). Manipulating perceived social presence through the

web interface and its impact on attitude towards online shopping. International
Journal Human-Computer Studies, Vol. 65, pp. 689-708.

Hellier, P.K., Geursen, G.M., Carr, R.A. dan Rickard, J.A. (2003). Customer repurchase

intention: a general structural equation model. European Journal of Marketing,
Vol. 37 No. 11/12, pp. 1762-1800

Hennig-Thurau, T., Gwinner, K.P., Walsh, G. dan Gremler, D.D. (2004). Electronic word

of-mouth via consumer-opinion platforms: what motivates consumers to articulate
themselves on the Internet?. Journal of Interactive Marketing, Vol. 18 No. 1, pp.
38-52.

Heriyanto, Trisno. (2015, Maret 26). 2014, Pengguna Internet Indonesia Capai 88,1 Juta.

Retrieved from http://www.cnnindonesia.com/teknologi/20150326134506-185-
42064/2014-pengguna-internet-indonesia-capai-881-juta/

Himawan, Adhitya. (2015, Desember 9). 70 Persen Pangsa Pasar Kosmetik di Indonesia

Dikuasai Asing. Retrieved from
http://www.suara.com/bisnis/2015/12/09/231008/70-persen-pangsa-pasar-

kosmetik-indonesia-dikuasai-asing

Hong, S.Y. dan Yang S.U. (2009). Effects of reputation, relational satisfaction, and

242

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.kompasiana.com/ariefrahmanhanif/panasnya-budaya-k-pop-di-tanah-air_54f9736ba333116d788b45c8
http://www.kompasiana.com/ariefrahmanhanif/panasnya-budaya-k-pop-di-tanah-air_54f9736ba333116d788b45c8
http://katadata.co.id/grafik/2016/01/13/indonesia-peringkat-4-pengguna-internet-asia
http://katadata.co.id/grafik/2016/01/13/indonesia-peringkat-4-pengguna-internet-asia
http://www.cnnindonesia.com/teknologi/20150326134506-185-42064/2014-pengguna-internet-indonesia-capai-881-juta/
http://www.cnnindonesia.com/teknologi/20150326134506-185-42064/2014-pengguna-internet-indonesia-capai-881-juta/
http://www.suara.com/bisnis/2015/12/09/231008/70-persen-pangsa-pasar-kosmetik-indonesia-dikuasai-asing
http://www.suara.com/bisnis/2015/12/09/231008/70-persen-pangsa-pasar-kosmetik-indonesia-dikuasai-asing

customer company identification on positive word of mouth intention. Journal of
Public Relations Research, VVol. 21 No. 4 PP. 381-403.

Hsiao, K.L., Lin, J.C.C., Wang, X.Y., Lu, H.P. dan Yu, H. (2010). Antecedents and

consequences of trust in online product recommendations: an empirical study in

social shopping. Online Information Review, Vol. 34 No. 6, pp. 935-953.

Hui, K.T. (2007). The value of privacy assurance: an exploratory field experience. MIS
Quarterly. Vol. 10, pp. 19-33.

Jacques, Renee. (2016, Agustus 4). 9 New Korean Beauty Trends You Need to Know About

This Year. Retrieved from http://www.allure.com/story/2016-korean-skin-care-

beauty-products
Jalilvand, M.R. dan Samiei, N. (2012). The effect of electronic word of mouth on brand

image and purchase intention: an empirical study in the automobile industry in

Iran. Marketing Intelligence and Planning, Vol. 30 No. 4, pp. 460-476.
Jalilvand, M.R., Samiei, N., Dini, B. dan Manzari, P.Y. (2012). Examining the structural

relationships of electronic word of mouth, destination image, tourist attitude
toward destination and travel intention: an integrated approach. Journal of

Destinantion Marketing & Management, \Vol. 1, pp. 134-143.
Journal.sociolla.com. (2016). Trend Make Up Populer. Retrieved from
http://journal.sociolla.com/info/makeup-info/trend-make-up-populer
Kariko, llona Prakasita. (2016, Desember 30). 10 Rekomendasi Online Shop Make Up dan

Skin Care Korea yang Murah dan Terpercaya. Retrieved from
http://cewekbanget.grid.id/Creators-Room/10-Rekomendasi-Online-Shop-
Makeup-Skincare-Korea-Yang-Murah-Terpercaya

Kemenprin.go.id. (2016). Indonesia Lahan Subur Industri Kosmetik. Retrieved from
http://kemenperin.go.id/artikel/5897/Indonesia-L0ahan-Subur-IndustriKosmetik
Kim, D. (2005). Cognition-based versus affect-based trust determinants: a cross culture.

Proceedings of 26th International Conference on Information Systems, Association

of Information System, pp. 741-753.

243

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.allure.com/story/2016-korean-skin-care-beauty-products
http://www.allure.com/story/2016-korean-skin-care-beauty-products
http://journal.sociolla.com/info/makeup-info/trend-make-up-populer
http://kemenperin.go.id/artikel/5897/Indonesia-L0ahan-Subur-IndustriKosmetik

Kim, D.J., Ferrin, D.L. dan Rao, H.R. (2008). A trust-based consumer decision-making

model in electronic commerce: the role of trust, perceived risk, and their
antecedents. Decision Support Systems, Vol. 44 No. 2, pp. 544-564.

Kim, H. dan Karpova, E. (2010). Consumer attitudes toward fashion counterfeits:

application of theory of planned behavior. Clothing and Textiles Research Journal,
Vol. 28 No. 2, pp. 79-94.

King, M. (2008). Electroning Commerce: A Managerial Perspective. New Jersey: Person
Education

Kotler, P. dan Armstrong, G. (2012). Principles of Marketing 14th Edition. USA: Pearson
Education

Li, H., Liu, Y. dan Suomi, R. (2009). Measurement of e-service quality: an empirical study
on online travel service. European Conference on Information System.

Liao, C., Palvia, P. dan Lin, H.N. (2006). The roles of habit and web site quality in

e-commerce. International Journal of Information Management, VVol. 26 No. 6, pp.
469-483.

Limbu, Y.B., Wolf, M. dan Lunsford, D. (2012). Perceived ethics of online retailers and

consumer behavioral intentions: the mediating roles of trust and attitude. Journal
of Research in Interactive Marketing, VVol. 6 No. 2, pp. 133-154.

Liu, C., Marchewka, J.T., Lu, J. dan Yu, C. (2005). Beyond concern - a privacy trust

behavioral intention model of electronic commerce. Journal of Information &
Management, Vol. 42, pp. 289-304.

Liu, M.T., Chu, R., Wong, I.A., Zifiga, M.A., Meng, Y. and Pang, C. (2012).
Exploring the relationship among affective loyalty, perceived benefits, attitude,
and intention to use co-branded products. Asia Pacific Journal of Marketing and
Logistics, VVol. 4 No. 4, pp. 561-582.

Lubis, Miladinne. (2014, Maret 9). Konsumen Indonesia Mulai Menyukai Belanja Online.

Retrieved  from  http://www.nielsen.com/id/en/press-room/2014/konsumen-

indonesia-mulai-menyukai-belanja-online.html

244

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.nielsen.com/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html
http://www.nielsen.com/id/en/press-room/2014/konsumen-indonesia-mulai-menyukai-belanja-online.html

Lyon, D.B. dan Powers, T.L. (2004). The impact of structure and process atributes
on satisfaction and behavioral intentions. Journal of Service Marketing, Vol. 18
No. 2, pp. 114-121.
Madu, C.N. (1996). Designing system availability into the service quality of automated
facilities. International Journal of Quality and Reliability Management, pp. 77-87.
Malhotra, N. K. (2010). Marketing research: An applied orientation. Boston:
Pearson.

MarkPlus Insight. (2014). Majority of Women Choose Cosmetics Product Based on

Advertising. Retrieved from
http://www.markplusinsight.com/article/detail/159/majority-of-women-choose-

cosmetics-products-based-on-advertising

Maulana, A.E. dan Craig-Less, M. (2003). Repeat purchase theory and website
revisitation frameworks. Marketing Theory.
Maulina, Gista. (2013, Oktober 28). Korean Wave, Menguntungkan atau Merugikan?.

Retrieved  from  http://www.kompasiana.com/maulinagista33/korean-wave-
menguntungkan-atau-merugikan_552a575f6ea834a61e552d43

Mayer, R.C., Davis, J.H. dan Schoorman, F.D. (1995). An integrative model of
organizational trust. Academy of Management Review, Vol. 20 No. 3, pp. 709-734.
McKnight, D.H., Choudhury, V. dan Kacmar, C. (2002). Developing and validating trust

measures for e-commerce: an integrative typology. Information Systems Research,
Vol. 13 No. 3, pp. 334-359.

Molinari, L.K., Abratt, R. dan Dion, P. (2008). Satisfaction, quality and value and effects

on repurchase and positive word-of-mouth behavioral intentions in a B2B services

context. Journal of Services Marketing, Vol. 22, No. 5, pp. 363-373.
Mokomoko.id. (2016). Buntu Inspriasi Make Up? Tengok Trend 2016 dulu. Retrieved from

http://www.mokomoko.id/beauty-tips/make-up/buntu-inspirasi-make-up-tengok-
trend-2016-dulu/

Mukherjee, A., & Nath, P. (2007). Role of electronic trust in online retailing.
European Journal of Marketing, VVol. 41 No. 9/10, 2007 pp. 1173-1202
NCC Group. (2015). Trust in The New Internet New Survey. Retrieved from

245

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.markplusinsight.com/article/detail/159/majority-of-women-choose-cosmetics-products-based-on-advertising
http://www.markplusinsight.com/article/detail/159/majority-of-women-choose-cosmetics-products-based-on-advertising
http://www.kompasiana.com/maulinagista33/korean-wave-menguntungkan-atau-merugikan_552a575f6ea834a61e552d43
http://www.kompasiana.com/maulinagista33/korean-wave-menguntungkan-atau-merugikan_552a575f6ea834a61e552d43
http://www.mokomoko.id/beauty-tips/make-up/buntu-inspirasi-make-up-tengok-trend-2016-dulu/
http://www.mokomoko.id/beauty-tips/make-up/buntu-inspirasi-make-up-tengok-trend-2016-dulu/

https://www.nccgroup.trust/uk/about-us/resources/trust-in-the-new-internet-

survey-2016-discussion-paper/
News.alibaba.com. (2014, Juli 28). E-commerce - Vietnam : a Snapshot. Retrieved from

http://news.alibaba.com/article/detail/knowledge/101012461-1-vietnam-e-

commerce.html
Nisa, Safira. (2016, April 10). Unboxing Althea Korea — Indonesia!. Retrieved from
http://www.safiranys.com/2016/04/unboxing-althea-korea-indonesia.html
O'Cass, A. dan Carlson, J. (2012). An e-retailing assessment of perceived website-service

innovativeness: implications for website quality evaluations, trust, loyalty and
word of mouth. Australasian Marketing Journal (AMJ), Vol. 20 No. 1, pp. 28-36.

Olaru, D., Purchase, S. dan Peterson, N. (2008). From customer value to repurchase
intentions and recommendations. Journal of Business & Industrial Marketing, VVol.
23 No. 8, pp. 554-565.

Olorunniwo, F., Hsu, M.K. dan Udo, G.F. (2006). Service quality, customer satisfaction,
and behavioral intentions in the service factory. Journal of Service Marketing, Vol.
20 No. 1, pp 59-72.

Parasuraman, A., Zeithaml, V.A. dan Malhotra, A. (2005). E-S-QUAL; A multiple-item
scale for assessing electronic service quality. Journal of service research, Vol. 7
No. 10, pp. 1-21.

Petter, S., DeLone, W. dan McLean, E. (2008). Measuring information systems success:

models, dimensions, measures, and interrelationships. European Journal of
Information Systems, Vol. 17 No. 3, pp. 236-263.

Phutela, N. dan Dasgupta. (2014). Study on factors influencing consumer trust for e-

tourism companies in India. Journal of research in commerce and management,
pp. 24-34.

Pratama, Aditya Hadi. (2017, Januari 30). Perkembangan Pengguna Internet di Indonesia

Tahun 2016 Terbesar di Dunia. Retrieved from
https://id.techinasia.com/pertumbuhan-pengguna-internet-di-indonesia-tahun-
2016

246

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


https://www.nccgroup.trust/uk/about-us/resources/trust-in-the-new-internet-survey-2016-discussion-paper/
https://www.nccgroup.trust/uk/about-us/resources/trust-in-the-new-internet-survey-2016-discussion-paper/
http://news.alibaba.com/article/detail/knowledge/101012461-1-vietnam-e-commerce.html
http://news.alibaba.com/article/detail/knowledge/101012461-1-vietnam-e-commerce.html
https://id.techinasia.com/pertumbuhan-pengguna-internet-di-indonesia-tahun-2016
https://id.techinasia.com/pertumbuhan-pengguna-internet-di-indonesia-tahun-2016

Prawira, R. Yogie. (2017, Mei 31). Gelorakan Budaya Karya Siswa Netgen. Retrieved from
http://guraru.org/guru-berbagi/gelorakan-budaya-karya-siswa-netgen/

Putri, Dian Permata. (2017, Juni 10). Awas Tertipu! Ini Rekomendasi Online Shop Korea
yang Terpercaya. Retrieved from http://beautynesia.id/12582

Pwc.in. (2014, Februari 5). Technology Making Online Shopping Popular But Trust Will

Be the Biggest Driver: PWC Study. Retrieved from http://www.pwc.in/press-
releases/2014/technology-making-online-shopping-popular-but-trust-will-be-the-
biggest-driver.html

Ranganathan, C. dan Ganapathy, S. (2002). Key dimensions of “business to
customer” web sites. Information and management, pp. 457-465.
Reibstein, D.J. (2002). What attracts customers to online store, and what keeps them

coming back?. Journal of the Academy of Marketing Science, Vol. 30 No. 4, pp.
465-473.

Rogers, E.M. (1995). Diffusion of Innovations. New York: Free Press.

Santos, J. (2003). E-service quality: a model of virtual service quality dimensions.
Management Service Quality, pp. 233-246.

Sari, Devita. (2009, Juli 9). Nasi Campur Ala Korea yang Lezat. Retrieved from

http://food.detik.com/read/2009/07/09/123059/1161948/294/nasi-campur-a-la-

korea-yang-lezat
Schierz, P.G., Schilke, O. dan Wirtz, B.W. (2010). Understanding consumer acceptance of

mobile payment services: An empirical analysis. Electronic Commerce Research
and Applications, Vol 9, pp. 209-216.

Schiffman, L.G. dan Kanuk, L.L. (2010). Consumer Behavior 10th Edition. New Jersey:
Pearson Education.
Sundari, Zulfa Ayu. (2016, Maret 29). 6 Drama Fenomenal dalam Satu Dekade. Retrieved

from http://showbiz.liputan6.com/read/2469354/6-drama-korea-paling-

fenomenal-dalam-satu-dekade

247

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://guraru.org/guru-berbagi/gelorakan-budaya-karya-siswa-netgen/
http://beautynesia.id/12582
http://www.pwc.in/press-releases/2014/technology-making-online-shopping-popular-but-trust-will-be-the-biggest-driver.html
http://www.pwc.in/press-releases/2014/technology-making-online-shopping-popular-but-trust-will-be-the-biggest-driver.html
http://www.pwc.in/press-releases/2014/technology-making-online-shopping-popular-but-trust-will-be-the-biggest-driver.html
http://food.detik.com/read/2009/07/09/123059/1161948/294/nasi-campur-a-la-korea-yang-lezat
http://food.detik.com/read/2009/07/09/123059/1161948/294/nasi-campur-a-la-korea-yang-lezat
http://showbiz.liputan6.com/read/2469354/6-drama-korea-paling-fenomenal-dalam-satu-dekade
http://showbiz.liputan6.com/read/2469354/6-drama-korea-paling-fenomenal-dalam-satu-dekade

Supriadi, Cecep. (2013, Mei 31). Bagaimana Menjaga, Merawat, dan Mempertahankan
Pelanggan?. Retrieved from http://www.marketing.co.id/bagaimana-menjaga-

merawatdan-mempertahankan-pelanggan/
Taylor, S. dan Todd, P.A. (1995). Understanding information technology usage: a test of
competing models. Information System Research, VVol. 6 No. 2, pp. 144-176.
Team Tridge Indonesia. (2016, Juni 9). Arahan Ekspor / Impor Kosmetik Korea. Retrieved

from http://www.kompasiana.com/teamtridgeindonesia/arahan-ekspor-impor-
kosmetik-korea_57591b80a5afbdb207bfaded

Tjiptono, F. (2004). Manajemen Jasa (2th Edition). Yogyakarta: Andi Offset.
Tumiwa, Daniel. (2016, Januari 26). 2016, Tahun Transformasi eCommerce di Indonesia.

Retrieved from http://www.indotelko.com/kanal?c=ecm&it=tahun-transformasi-

ecommerce-indonesia
Utami, Anggi Mayasari. (2017). Wow, wanita habiskan Rp 1,1 miliar beli skin care dan

make up selama hidupnya. Retrieved from
https://wolipop.detik.com/read/2017/03/17/113440/3449404/234/wow-wanita-
habiskan-rp-11-miliar-beli-skincare-dan-makeup-selama-hidupnya

Utomo, Riandanu Madi. (2016, Oktober 24). Pertumbuhan e-Commerce Indonesia Salah

Satu Tercepat di Dunia. Retrieved from http://teknologi.metrotvnews.com/news-
teknologi/Rkjym2wb-pertumbuhan-e-commerce-indonesia-salah-satu-tercepat-

di-dunia
Valle, P.O., Silva, J.A., Mendes, J. dan Guerreiro, M. (2006). Tourist satisfaction and

destination loyalty intention: a structural and categorical analysis. International

Journal of Business Science and Applied Management, Vol. 1 No.1, pp. 26-44.
Van der Heidjen, H., Verhagen, T. dan Creemers, M. (2003). Understanding online

purchase intentions: contributions from technology and trust perspectives.

European Journal of Information Systems, Vol. 12 No. 1, pp. 41-48.

Vivi. (2015, Juli 25). Popularitas Produk Kosmetik Korea di Asia dan Amerika. Retrieved

248

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.marketing.co.id/bagaimana-menjaga-merawatdan-mempertahankan-pelanggan/
http://www.marketing.co.id/bagaimana-menjaga-merawatdan-mempertahankan-pelanggan/
http://www.kompasiana.com/teamtridgeindonesia/arahan-ekspor-impor-kosmetik-korea_57591b80a5afbdb207bfa4ed
http://www.kompasiana.com/teamtridgeindonesia/arahan-ekspor-impor-kosmetik-korea_57591b80a5afbdb207bfa4ed
http://www.indotelko.com/kanal?c=ecm&it=tahun-transformasi-ecommerce-indonesia
http://www.indotelko.com/kanal?c=ecm&it=tahun-transformasi-ecommerce-indonesia
http://teknologi.metrotvnews.com/news-teknologi/Rkjym2wb-pertumbuhan-e-commerce-indonesia-salah-satu-tercepat-di-dunia
http://teknologi.metrotvnews.com/news-teknologi/Rkjym2wb-pertumbuhan-e-commerce-indonesia-salah-satu-tercepat-di-dunia
http://teknologi.metrotvnews.com/news-teknologi/Rkjym2wb-pertumbuhan-e-commerce-indonesia-salah-satu-tercepat-di-dunia

from  http://koin-media.com/news-detail/popularitas-produk-kosmetik-korea-di-

asia-dan-amerika/110
Wang, M.C.H., Wang, E.S.T., Cheng, J.M.S. dan Chen, A.F.L. (2009). Information quality,

online community and trust: a study of antecedents to shoppers’ website loyalty.
International Journal of Electronic Marketing and Retailing, VVol. 2 No. 3, pp. 203-
219.

Wolfinbarger, M.F. and Gilly, M.C. (2003), eTailQ: dimensionalizing, measuring
and predicting etail quality. Journal of Retailing, VVol. 79 No. 3, pp. 183-98
World.kbs.co.kr. (2016, Juni 13). Industri Kosmetik Korea Selatan Tumbuh Pesat.
Retrievedhttp://world.kbs.co.kr/indonesian/program/program_economyplus.html
Wu, S.1I. (2003). The relationship between consumer characteristics and attitude toward
online shopping. Marketing Intelligence and Planning, VVol. 21 No. 1, pp. 37-44.
Woulandari, Dwi. (2016, Agustus 5). Ramai Brand Korea di Pasar Kosmetik, Siapa

Menang?.Retrieved from http://mix.co.id/marcomm/news-trend/ramai-brand-

korea-bertarung-di-pasar-kosmetik-siapa-menang
Xsmlfashion.com. (2016). Manfaatkan Peluang, Industri Kosmetik Indonesia Siap

Bersaing. Retrieved from http://xsmlfashion.com/tab/480/manfaatkan-peluang-

industri-kosmetik-indonesia-siap-bersaing
Yu, H.S., Zhang, J.J., Kim, D.H., Chen, K.K. dan Huang, H. (2014). Service quality,

perceived value, customer satisfaction, and behavioral intention among fitness
center members aged 60 years and over. Society for personality research, Vol. 42
No. 5, pp. 757-768

Yushowady. (2012). Consumer 3000: Revolusi Konsumen Kelas Menengah Indonesia.
Jakarta: Gramedia Pustaka Utama.

Zeithaml, V.A., Berry, L.L. dan Parasuraman, A. (1996). The Behavioral Consequences of
Service Quality. Journal of Marketing, Vol. 60, PP. 31-46.

Zeithaml, V.A., Parasuraman, A. dan Malhotra, A. (2002). Service quality delivery through

249

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://koin-media.com/news-detail/popularitas-produk-kosmetik-korea-di-asia-dan-amerika/110
http://koin-media.com/news-detail/popularitas-produk-kosmetik-korea-di-asia-dan-amerika/110
http://world.kbs.co.kr/indonesian/program/program_economyplus.html
http://mix.co.id/marcomm/news-trend/ramai-brand-korea-bertarung-di-pasar-kosmetik-siapa-menang
http://mix.co.id/marcomm/news-trend/ramai-brand-korea-bertarung-di-pasar-kosmetik-siapa-menang
http://xsmlfashion.com/tab/480/manfaatkan-peluang-industri-kosmetik-indonesia-siap-bersaing
http://xsmlfashion.com/tab/480/manfaatkan-peluang-industri-kosmetik-indonesia-siap-bersaing

web sites : a critical review of extant knowledge. Journal of the Academy of
Marketing Science, Vol. 30, No. 4, pp. 362-375.

Zoel. (2011, Desember 16). Mengenal Digital Native. Retrieved from

http://www.marketing.co.id/mengenal-digital-native/

Zhou, L., Dai, L. dan Zhang acceptance model - a critical

survey o f Electronic Commerce

Research,

250

Analisis Pengaruh Perceived..., Windi, FIB UMN, 2017


http://www.marketing.co.id/mengenal-digital-native/



