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ABSTRAK 

 

 Tingginya tingkat pertumbuhan bisnis tempat makan di Indonesia telah 
menarik perhatian banyak investor lokal maupun asing untuk membuka usaha 
tempat makan di Indonesia. Banyaknya perusahaan yang bermain di industri 
kuliner menyebabkan intensitas persaingan yang terjadi semakin ketat. Suatu 
tempat makan perlu memiliki suatu diferensiasi yang dapat menjadi competitive 
advantage sehingga tempat makan tersebut dapat menciptakan minat konsumen 
untuk datang kembali ke tempat makan tersebut. Minat konsumen kembali makan 
di suatu tempat makan merupakan sumber penghasilan utama bagi tempat makan 
tersebut. 

 Permasalahan dalam penelitian ini diajukan untuk mengetahui jika 
keinginan konsumen untuk makan kembali ke Comic Cafe (Repurchase Intention) 
dipengaruhi oleh kepuasan konsumen (Customer Satisfaction). Kepuasan yang 
dirasakan konsumen dapat tercipta melalui kualitas makanan yang mereka 
sediakan (Food Quality), kemampuan interaksi para karyawannya (Customer-
oriented Salesperson), kondisi lngkungan fisik (physical environment), dan 
persepsi konsumen terhadap harga makanan yang ditetapkan oleh Comic Cafe 
(perceived price). Model teoritis dalam penelitian ini disampaikan dengan 5 
hipotesis yang akan diuji menggunakan Structural Equation Model. Unit Sampel 
dalam penelitian ini adalah 120 konsumen yang baru pertama kali makan di 
Comic Cafe dan berusia minimal 17 tahun. Sebuah kuesioner didesain untuk 
mengumpulkan informasi dari para pengunjung Comic Cafe. 

 Hasil penelitian menunjukan bahwa Food Quality, Customer-oriented 
Salesperson, Physical Environment, dan Perceived Price memiliki pengaruh 
terhadap Repurchase Intention melalui Customer Satisfaction. 

Kata Kunci : Food Quality, Customer-oriented Salesperson, Physical 
Environment, Perceived Price, Customer Satisfaction, Repurchase Intention, 
Comic Cafe 
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ABSTRACT 

 

The growth of culinary business in Indonesa has attracted both local and 
foreighn investor to open a restaurant business in Indonesia. As the number of 
company which play in culinary business was a lot, the competition among the 
company was getting more intense as well. Every Restaurant had to have a 
differentiation that might become a competitive advantage which could led a 
consumer to eat on that restaurant again. Consumer intention to return on the 
same restaurant was the main revenue for that restaurant 

Purpose of this study is to determine wheter consumer repurchase 
intention to Comic Cafe influenced by customer satisfaction, food quality, 
customer-oriented salesperson, physical environment, and perceived price. The 
theoretical model in this study presented with 5 Hypotheses to be tested using 
Structural Equation Model. The unit sample of this research were 120 male or 
female respondent who visited Comic Cafe for the first time and at least they were 
17 years old. A questionnaire was designed to collect information from the 
visitors of Comic Cafe. 

The result of this research indicates that food quality, customer-oriented 
salespersom, physical environment, and perceived price give positive correlation 
to consumer repurchase intention through customer satisfaction. 

Key word : food quality, customer-oriented salesperson, physical environment, 
perceived price, customer satisfaction, repurchase intention, and Comic Cafe. 
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