
From 4ps to 4es
by Djohan Gunawan

Submission date: 27-Jul-2026 02:20PM (UTC+0700)
Submission ID: 3004116592

File name: 25._2448_Gunawan_rev_ABS_M_Final.docx (287.16K)

Word count: 9258

Character count: 57931



1

2

5

8

8

11

14

25



7

10

24

38

39

41

43

45

51

58



4

5
11

11

21

29

31

32

33

34

35

42

52

54



7

10

18

37

50



22



5

12

12

15

17

19

27

36

44

53



6

6

6

16

26

40

46

48

49

55

56



4

10

18

19



3
3

3

4

9

9 9

15

23
23



3

3

4
20

28

30

47

57

59



13





11%
SIMILARITY INDEX

8%
INTERNET SOURCES

8%
PUBLICATIONS

5%
STUDENT PAPERS

1 2%

2 1%

3 1%

4 <1%

5 <1%

6 <1%

7 <1%

8 <1%

9 <1%

10 <1%

11 <1%

From 4ps to 4es
ORIGINALITY REPORT

PRIMARY SOURCES

Submitted to University Of Tasmania
Student Paper

www.ilomata.org
Internet Source

Wided Batat. "Why is the traditional marketing mix dead? Towards the
“experiential marketing mix” (7E), a strategic framework for business experience
design in the phygital age", Journal of Strategic Marketing, 2022
Publication

Costinel Dobre, Anca-Maria Milovan. "Chapter 11 Specificities, Particularities, and
Practices of Policies in Romanian Marketing", Springer Science and Business
Media LLC, 2025
Publication

ilomata.org
Internet Source

tiikm.com
Internet Source

Submitted to Leeds Beckett University
Student Paper

Nadia Nurfitria. "Cancel Culture among Indonesian Muslims on Social Media",
Digital Muslim Review, 2025
Publication

Mohsen Ali Murshid, Zurina Mohaidin, Goh Yen Nee, Yudi Fernando. "Physician
perceived value as a mediating variable between marketing mix strategy and
physician satisfaction", Asia Pacific Journal of Marketing and Logistics, 2016
Publication

de Oliveira, Pedro Miguel Garcia. "From Mind to Market – Understanding the
Influence of Intelligent Virtual Assistants on Advertising Value and Acceptance
From a Neurophysiological Perspective.", ISCTE - Instituto Universitario de Lisboa
(Portugal)
Publication

iris.unive.it
Internet Source



12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20 <1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

peda-go.fr
Internet Source

jurnal.ampta.ac.id
Internet Source

Submitted to Institute of Technical Education
Student Paper

www.mdpi.com
Internet Source

Submitted to University of Maine
Student Paper

Submitted to Thesis 2026
Student Paper

dokumen.pub
Internet Source

"Navigating the Digital Frontier: Harnessing Emerging Technologies for Business
Success", Springer Science and Business Media LLC, 2026
Publication

Submitted to De Montfort University
Student Paper

platform.kizilaykart.org
Internet Source

www.researchsquare.com
Internet Source

Lee, Nancy Kim. "Caring with Compassion and Cultural Humility: A Predictive
Study of Mental Health Counselors.", Adams State University
Publication

Submitted to Navitas Global
Student Paper

multidiciplinaryjournal.com
Internet Source

jurnal.dharmawangsa.ac.id
Internet Source

research-api.cbs.dk
Internet Source



28 <1%

29 <1%

30 <1%

31 <1%

32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

Da Huo, Lu Zhang, Xiaoyun Zheng, Yefeng Wang. "Friends or foes? Understanding
the effects of service robots on consumers’ patronage intentions in ethnic
restaurants", Journal of Hospitality and Tourism Management, 2025
Publication

Nisar Ahmed Dahri, Noraffandy Yahaya, Waleed Mugahed Al-Rahmi. "Exploring
the influence of ChatGPT on student academic success and career readiness",
Education and Information Technologies, 2024
Publication

dvcai.utm.my
Internet Source

emrbi.org
Internet Source

pure.aber.ac.uk
Internet Source

Bernadia Abzari Farsyat, Moses Glorino Rumambo Pandin. "Urban-Rural
Disparities in Fruit and Vegetable Consumption in Indonesia", Springer Science
and Business Media LLC, 2026
Publication

aseestant.ceon.rs
Internet Source

files01.core.ac.uk
Internet Source

pdf.xuebalib.com:1262
Internet Source

repository.learn-portal.org
Internet Source

repository.usd.ac.id
Internet Source

www.assumptionjournal.au.edu
Internet Source

www.ceocongress.org
Internet Source

Denslinger, Andrew T.. "Deceptive Authenticity: Consumer Perceptions of AI-
Generated Deepfake Advertising and the Impact on Consumer Behavior.", Capitol
Technology University
Publication



42 <1%

43 <1%

44 <1%

45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

53 <1%

54 <1%

55

Gbado, Bruno. "Analysis of the Public Acceptance of Cryptocurrency in the Central
African Republic.", West Virginia University
Publication

Joanna Paliszkiewicz, Kuanchin Chen, Jerzy Gołuchowski. "Privacy, Trust and Social
Media", Routledge, 2023
Publication

Niamatullah Achackzai, Abbokar Siddiq. "The impact of quality assurance
practices on graduate human resource development mediated by student
engagement", Springer Science and Business Media LLC, 2025
Publication

Oriol Iglesias, Nicholas Ind, Majken Schultz. "The Routledge Companion to
Corporate Branding", Routledge, 2022
Publication

Rakesh Kumar, Tilottama Singh, Sachi Nandan Mohanty, Richa Goel, Deepak
Gupta, Meshal Alharbi, Rupa Khanna. "Study on online payments ande-commerce
with SOR model", International Journal of Retail & Distribution Management, 2023
Publication

Tri-Quan Dang, Tan-Minh Nguyen, Phuc-Thien Tran, Tien-Thao Cong Phan, Thach-
Bao Huynh, Luan-Thanh Nguyen. "From reality to virtuality: Unveiling Gen Z's
purchasing behavior through virtual influencers in the metaverse", Digital
Business, 2025
Publication

ajmesc.com
Internet Source

ejournal.uin-malang.ac.id
Internet Source

epublications.vu.lt
Internet Source

hrcak.srce.hr
Internet Source

icceph.com
Internet Source

patents.google.com
Internet Source

repository.unic.ac.cy
Internet Source

riull.ull.es
Internet Source



<1%

56 <1%

57 <1%

58 <1%

59 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches Off

www.jwm.ulm.ac.id
Internet Source

www.researchgate.net
Internet Source

Bernd F. Reitsamer, Nicola E. Stokburger-Sauer, Johann N. Giertz, Janina S.
Nocker. "Marketer-generated content in digital social touchpoints: A systematic
literature review and research agenda", Journal of Business Research, 2026
Publication

Dodi Ria Atmaja, Riska Ware Arum Sari. "The Effect of Social Media Brand
Engagement on Customer Brand Loyalty: A Study on Skincare Brands Customers
in Indonesia", ASEAN Marketing Journal, 2023
Publication



FINAL GRADE

/0

From 4ps to 4es
GRADEMARK REPORT

GENERAL COMMENTS

PAGE 1

PAGE 2

PAGE 3

PAGE 4

PAGE 5

PAGE 6

PAGE 7

PAGE 8

PAGE 9

PAGE 10

PAGE 11

PAGE 12


