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ABSTRAK 

 

Pembangunan di setiap bidang membutuhkan sarana transportasi yang 

memadai untuk memfasilitasi aktifitas masyarakat terutama transportasi darat. 

Transportasi darat didukung oleh produsen otomotif yang menyediakan beragam 

mobil dalam kisaran harga, model dan spesikasi yang berbeda untuk memenuhi 

kebutuhan konsumen. Para produsen otomotif berlomba-lomba untuk 

menciptakan kendaraan yang dapat menarik perhatian konsumen, salah satu daya 

tarik yang mendapatkan perhatian adalah teknologi otomotif yang terdapat pada 

kendaraan yaitu Car Infotainment System (CIS). Dalam melakukan pembelian 

mobil konsumen akan mempertimbangkan beberapa hal seperti harga, tampilan, 

fungsi atau fitur, keamanan, serta value dari sebuah mobil. Dengan begitu hal ini 

terkait juga dengan CIS. CIS menjadi salah satu faktor penting konsumen dalam 

pertimbangan untuk melakukan pembelian produk mobil. 

Penelitian ini bertujuan untuk menganalisis pengaruh perceived benefit 

dan perceived sacrifice yang dirasakan konsumen terhadap minat pembelian 

konsumen terkait dengan CIS yang terdapat di dalam mobil Ford New Fiesta. 

Model teoritis penelitian dalam penelitian ini menggunakan model replikasi dari 

penelitian Chang et al. (2011) disampaikan dengan 5 hipotesis yang akan di uji 

menggunakan Structural Equation Model. Sampel penelitian ini adalah 144 

responden laki – laki atau perempuan dengan usia minimal 17 tahun, yang sudah 

mempunyai SIM A (mobil), dengan segala jenis pekerjaan, mengetahui mobil 

Ford New Fiesta yang berteknologi CIS dan pernah mencari informasi mengenai 

mobil yang berteknologi CIS merek lainnya, juga sudah pernah melakukan test 

drive mobil Ford New Fiesta dan juga mobil berteknologi CIS merek lainnya 

dalam kurun waktu 3 bulan terakhir, belum pernah membeli mobil Ford New 

Fiesta, dan memiliki anggaran untuk membeli mobil berikutnya dengan uang yang 

berkisar minimal Rp.201,000,000 atau lebih. 

Hasil analisis menunjukkan bahwa Perceived Usefulness dan Perceived 

Driving Safety berpengaruh positif terhadap Purchase Intention, Perceived Risk 

berpengaruh negatif terhadap Purchase Intention melalui Perceived Value, namun 

tidak ditemukan pengaruh pada Perceived Price terhadap Purchase Intention. 

Kata kunci : Perceived Usefulness, Perceived Driving Safety, Perceived Risk, Perceived 

Price, Perceived Value, Purchase Intention. 
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ABSTRACT 

 

Development in every field requires adequate transportation facilities to 

facilitate the activities of the community, especially road transport. Road 

transportation supported by automotive manufacturers who provide a variety of 

cars in this price range, models and different specification to meet consumer 

needs. The automakers are racing to create a vehicle that could attract the 

attention of consumers, one of the attractions that get the attention is automotive 

technology features inside the car, that is Car Infotainment System (CIS). In the 

purchase of cars consumers will consider several things such as price, looks, 

functions or features, security, and the value of a car. By doing so it is also 

related to the CIS. CIS become one important factor in the consideration of 

consumers to purchase a car products. 

This research mainly focused to analyze the influence of perceived benefits 

and perceived sacrifice that is perceived by consumers, and the impact ot their 

purchases intention related to CIS features inside Ford New Fiesta car. The 

theoretical model of research in this study using a model replication of research 

by Chang et al. (2011) presented with 5 hypotheses to be tested using Structural 

Equation Model. The sample of this research was 144 respondents male or female 

with a minimum age of 17 years, which already have a driver's license (car), with 

any job, knowing Ford New Fiesta tech CIS and ever look for information about 

CIS tech cars of other brands , also has been test drive Ford New Fiesta car and 

also other brand CIS tech car within the last 3 months, have never bought Ford 

New Fiesta, and has a budget to purchase the next car with the money that ranges 

from a minimum of Rp.201,000,000 or more. 

The analysis showed that the Perceived Usefulness and Perceived Driving Safety 

have positive effect to Purchase Intention, Perceived Risk have negative effect to 

Purchase Intention through Perceived Value, therefore however, there is no 

founding influence on Perceived Price to Purchase Intention. 

Keywords : Perceived Usefulness, Perceived Driving Safety, Perceived Risk, Perceived 

Price, Perceived Value, Purchase Intention. 
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