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ABSTRAK 

Strategi Marketing Public Relations dalam Mempromosikan Event: 

Studi Kasus pada Event Juru Bicara Stand-Up Comedy World Tour 

oleh Pandji Pragiwaksono 

Oleh: Agung Aksara Putra (13140110085) 

 

Lahirnya konsep Marketing Public Relations yang efektif dalam 

membangun citra sekaligus meningkatkan penjualan membuat MPR digunakan di 

berbagai bidang, salah satunya adalah dunia entertainment. Sebagai orang yang 

hidup dari karya, para seniman dituntut untuk memahami promosi yang baik agar 

hasil karya tersebut dapat menjadi penghasilan hidup mereka. Pandji 

Pragiwaksono sebagai salah satu seniman Indonesia menggunakan MPR untuk 

mempromosikan karya terbarunya, yaitu Juru Bicara Stand-Up Comedy World 

Tour. Hal ini menarik karena sebuah event dijual sebagai produk, bukan sebagai 

alat promosi. Hasilnya terbukti sukses dengan terjualnya 3.000 tiket pertunjukan 

Juru Bicara Jakarta sebagai pertunjukan penutup. 

Penelitian ini bertujuan untuk mengetahui bagaimana strategi MPR yang 

dilakukan oleh Pandji Pragiwaksono dan tim untuk mempromosikan event Juru 

Bicara Stand-Up Comedy World Tour. Penelitian ini menggunakan konsep Public 

Relations, Marketing Public Relations versi Thomas L. Harris dan Patricia T. 

Whalen, Promosi, dan Event. Penelitian ini menggunakan pendekatan kualitatif 

dengan paradigma konstruktivisme dan mengadaptasi model Studi Kasus Intrinsik 

dari Robert E. Stake. Teknik pengumpulan data yang digunakan adalah 

wawancara dengan Pandji Pragiwaksono (Kreator Juru Bicara), Vira Harahap 

(Tim Promosi bagian media), Wulan (Tim Promosi bagian media sosial), Zaindra 

Putra (Manajer Pandji dan Project Officer Juru Bicara) serta Sania Makki 

(Branding Consultant) selaku narasumber ahli, serta dengan studi pustaka. 

Hasil penelitian menunjukkan Pandji dan tim melakukan seluruh tahapan 

strategi MPR dengan caranya sendiri. Pandji menggunakan MPR guna 

membangun engagement dengan publik sebelum memasuki tahap purchase. 

 

Kata Kunci: Marketing Public Relations, Event, Juru Bicara, Stand-Up 

Comedy, Pandji Pragiwaksono.  
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ABSTRACT 

A Marketing Public Relations Strategy in Promoting Events: 

A Case Study on Juru Bicara Stand-Up Comedy World Tour 

Event by Pandji Pragiwaksono 

by: Agung Aksara Putra (13140110085) 

 

The Marketing Public Relations (MPR) concept has been used by public 

relations practitioners around the world for its effectiveness in increasing sales, as 

well as building the image of the company. This concept is used widely in almost 

every field of business, including entertainment. As people who live to create, 

artists are encouraged to understand the concept of good promotion. This is to 

ensure that they would be able to make a living out of their creations. Pandji 

Pragiwaksono is one of the Indonesian artists that use the MPR concept to 

promote Juru Bicara Stand-Up Comedy World Tour, his latest work. Pandji's 

usage of the MPR concept is a different take on promotion, as an event is being 

sold as a product, not as a promotion tool. The success of this method can be 

measured by the number of tickets sold – 3,000 at his closing show at Jakarta. 

This thesis aimed to observe how Pandji used the MPR strategy to 

promote his event. The paper will use the concept of Public Relations, Marketing 

Public Relations – by Thomas L. Harris and Patricia T. Whalen, Promotion, and 

Event. It will also use the qualitative approach with the paradigm of 

constructivism, and to adapt the Intrinsic case study by Robert E. Stake. The 

technic used to collect the data is by interviewing Pandji Pragiwaksono (Creator), 

Visa Harahap (Media Promotion Team), Wulan (Social Media Promotion Team), 

Zaindra Putra (Pandji’s Manager and Project Officer), and Sania Makki (Branding 

Consultant). The data collected will be used as the basis of this thesis. 

 The findings show that Pandji and his team have used all the steps of the 

MPR strategy in their own way. Pandji used MPR to build engagement with the 

public before they makes their way to the purchase stage.  

 

Key words: Marketing Public Relations, Event, Juru Bicara, Stand-Up 

Comedy, Pandji Pragiwaksono. 
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