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IMPLEMENTASI CORPORATE SOCIAL RESPONSIBILITY
PT PLN (PERSERO) DISTRIBUSI JAWA BARAT
(Studi Kasus pada Program “Bayar Listrik dengan Sampah”)
ABSTRAK
Oleh: Dhana Rachmatika

Corporate Social Responsibility (CSR) menjadi salah satu peran penting
sekaligus membantu kedudukan humas dalam membangun hingga menjaga citra
positif perusahaan. Dalam mengimplementasikan program sosial seperti “Bayar
Listrik dengan Sampah” milik CSR PT PLN (Persero) juga membutuhkan
komunikasi  pemasaran  untuk  mengenalkan, = memberi  informasi,
mengomunikasikan program agar masyarakat mendapatkan pemahaman.

Dalam penelitian ini, yang menjadi rumusan masalah penulis adalah
bagaimana implementasi Corporate Social Responsibility (CSR) PT. PLN
(Persero) Distribusi Jawa Barat dalam program “Bayar Listrik dengan Sampah.”
Sehingga, adapun konsep yang penulis gunakan vyaitu Corporate Social
Responsibility (CSR) dan komunikasi pemasaran yang mengacu pada Philip
Kotler.

Jenis dan sifat yang digunakan penulis yakni kualitatif deskriptif dengan
metode studi kasus. Dengan metode tersebut, membantu penulis untuk melakukan
penelitian ini hingga mendapatkan hasil akhir yang juga di dapat dari hasil
wawancara secara mendalam dengan narasumber terkait, observasi, dan studi
dokumen.

Hasil penelitian mengenai implementasi Corporate Social Responsibility
(CSR) PT PLN (Persero) pada program “Bayar Listrik dengan Sampah” yaitu
program berpijak pada tata nilai perusahaan dan menerapkan Good Corporate
Governance (GCG). Bauran Komunikasi Pemasaran yang digunakan antara lain

public relations, personal selling, direct message, dan word of mouth.

Kata kunci: Corporate Social Responsibility, Komunikasi Pemasaran
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IMPLEMENTATION IN
CORPORATE SOCIAL RESPONSIBILITY

(Case study in the program of “Pay for Electricity with Garbage™)

ABSTRACT
By: Dhana Rachmatika

Corporate Social Responsibility (CSR) becomes one of important role
aspect as well as helps Public Relation (PR) in term building and maintaining the
positive company’s image. In a social program like “Pay for Electricity with
Garbage” for implementation need marketing communication to introduce, to give
information, and to communicate the program in order to the society could get
clear information regarding to the program.

In this study, what becomes the problem formulation of the author is how
the implementation in Corporate Social Responsibility (CSR) PT. PLN (Persero)
West Java Distribution in the program of “Pay for Electricity with Garbage.” so,
as for the concept that the author used besides the Corporate Social Responsibility
which are marketing communication refers to Phillip Kotler.

The type and nature used by the author is qualitative descriptive with case
study method. By this method, it assisted the author to undertake this research to
obtain the final results which are also obtained through the results of in-depth
interviews with related resource persons and studies relevant document.

The study results about the communication implementation in Corporate
Social Responsibility CSR in the program “Pay for Eelectricity with Garbage” are
based on corporate values and complemented by the implementation of Good
Corporate Governance. The Communication Mix used is public relations,

personal selling, and direct message.

Keywords: Corporate Social Responsibility, Marketing Communication
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