
Team project ©2017 
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP 

 

 

 

 

 

 

 

 

 

Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



 

97 
 

DAFTAR PUSTAKA 

 

Akturan, U. & Tezcan, N. (2012), “Mobile banking adoption of the youth market 

Perceptions and intentions,” Marketing Intelligence & Planning, Vol. 30 

No. 4, 2012 pp. 444-459 

Asosiasi Penyelenggara Jasa Internet Indonesia. Indonesia Internet Users. Diakses tanggal 

20 Maret 2014, (http://www.apjii.or.id/v2/read/page/halaman-

data/9/statistik.html) 

Badan Pusat Statistik. Penduduk Indonesia menurut Provinsi 1971, 1980, 1990, 

1995, 2000 dan 2010. Diakses pada tanggal 16 Februari 2014 

(http://www.bps.go.id/tab_sub/view.php?tabel=1&id_subyek=12) 

Bagozzi, R.P., Gopinath, M., Nyer, P.U. (1999), “The Role of Emotions in 

Marketing,” Academy of Marketing Science. Journal, 27, 2, pg. 184. 

Batra, R., Ray, M.L. (1986), “Affective Responses Mediating Acceptance of 

Advertising,” Journal of Consumer Research, Vol.13,234-249. 

Chen, Z., Dubinsky, A. J. (2003), “A Conceptual Model of Perceived Customer 

Value in E-Commerce: A Preliminary Invetstigation,” Psychology & 

Marketing, Vol.20, 323-347. 

Chi, H., Yeh, H.R., & Tsai, Y.C. (n.d.), “The Influences of Perceived Value on 

Consumer Purchase Intention: The Moderating Effect of Advertising 

Endorser”. 

Culnan, M.J. (2000), “Protecting Privacy Online: Is Self-Regulation Working?,” 

Journal of Public Policy & Marketing. Vol. 19, 20-26. 

Analisis Pengaruh..., Andres Putrayat, FB UMN, 2014

http://www.apjii.or.id/v2/read/page/halaman-data/9/statistik.html
http://www.apjii.or.id/v2/read/page/halaman-data/9/statistik.html
http://www.bps.go.id/tab_sub/view.php?tabel=1&id_subyek=12


 

98 
 

Darwin, Waizly. “Indonesia Internet Users 2012 Report.” 11 November 2012. 

(http://www.the-marketeers.com/archives/indonesia-internet-users-waizly-

2012.html#.UyQSF2Ww3B0) 

Dasu, S., Chase, R.B. (2010), “Designing the Soft Side of Customer Service,”  

MIT Sloan Management Review, Vol. 52 No.1. 

Duniatraining. Bisnis Online di Indonesia Bagian Pertama. 2 Januari 2013. 

(http://duniatraining.com/1936/bisnis-online-di-indonesia-bagian-

pertama/) 

Eroglu, S.A., Machleit, K.A., Davis, L. M. (2003), “Empirical Testing of a Model 

of Online Store Atmospherics and Shopper Responses,” Psychology & 

Marketing, 20, 2. 139-149 

Featherman, M.S.,Pavlou, P.A. (2003), “Predicting E-Services Adoption: A 

Perceived Risk Facets Perspective,” Int. J. Human-Computer Studies, 59, 

451–474. 

Ha, Y. & Lennon, S.J. (2010), “Effects of Site Design on Consumer Emotions: 

Role of Product Involvement,” Journal of Research in Interactive 

Marketing, Vol. 4 No. 2, pp. 80-96. 

Hair, J., Black, W., Babin, B., Anderson, R., & Tatham , R. (2010). Multivariate 

Data Analysis (7th ed.). New Jersey: Pearson Education. 

Internet World Stats. World Internet Users and Population Stats. Diakses tanggal  

17 Februari 2014 (http://www.internetworldstats.com/stats.htm) 

Analisis Pengaruh..., Andres Putrayat, FB UMN, 2014

http://www.the-marketeers.com/archives/indonesia-internet-users-waizly-2012.html#.UyQSF2Ww3B0
http://www.the-marketeers.com/archives/indonesia-internet-users-waizly-2012.html#.UyQSF2Ww3B0
http://duniatraining.com/1936/bisnis-online-di-indonesia-bagian-pertama/
http://duniatraining.com/1936/bisnis-online-di-indonesia-bagian-pertama/
http://www.internetworldstats.com/stats.htm


 

99 
 

Internet World Stats. Asia Top Internet Countries June 30 2012. Diakses tanggal 

17 Februari 2014 (http://www.internetworldstats.com/stats3.htm) 

Kim, J. & Sharron J.L. (2012), “Effects of Reputation and Website Quality on 

Online Consumers’ Emotion, Perceived Risk and Purchase Intention,” 

Journal of Research in Interactive Marketing, Vol 7 No.1, 33-56. 

Lacey, S., Bruwer, J. and Li, E. (2009), “The role of perceived risk in wine 

purchase decisions in restaurants,” International Journal of Wine 

Business Research, Vol. 21 No. 2,pp. 99-117 

Li, H., Liu Y., Suomi R. (2009), “Measurement of E-Service Quality an 

Empirical Study on Online Travel Service,” European Conference on 

Information  Systems. 

Kotler, P. & Armstrong, G. (2012), “Principle of Marketing,” United States: 

Pearson Education Limited. 

Kurnia, Rizki.”Sejarah Perkembangan Online Shop.” 19 Januari 2012 

(http://gamesisort.blogspot.com/2012/01/sejarah-perkembangan-online-

shop.html) 

Ma, Q. G. & Wang, K. (2009). “The Effect of Positive Emotion and Perceived 

Risk on Usage Intention to Online Decision Aids,” CyberPsychology & 

Behavior, Vol. 12, No.5, pp.529-532. 

Malholtra, N.K. (2010). Marketing Research (6th ed) ‘An apllied Orentation’. New 

Jersey: Pearson Education. 

Malholtra, N.K. (2012). Basic Marketing Research (4th ed.). New Jersey: Pearson 

Education. 

Analisis Pengaruh..., Andres Putrayat, FB UMN, 2014

http://www.internetworldstats.com/stats3.htm
http://gamesisort.blogspot.com/2012/01/sejarah-perkembangan-online-shop.html
http://gamesisort.blogspot.com/2012/01/sejarah-perkembangan-online-shop.html


 

100 
 

Montoya-Weiss, M.M. & Voss, G.B. (2003), “Determinants of Online Channel 

Use an Overall Satisfaction with a Relational, Multichannel Service 

Provider”, Journal of the Academy of Marketing Science, Vol. 31, No.4, 

pages 448-458. 

Mummalaneni, V. (2005), “An Empirical Investigation of Web Site 

Characteristics, Consumer Emotional States and On-line Shopping 

Behaviors,” Journal of Business Research, 58, 526 – 532 

Rodriguez, K. P. (2008), “Apparel Brand Endorsers and Their Effects on 

Purchase Intentions: A Study of Philippine Consumers,” Philippine 

Management Review, Vol. 15, pp. 83-99. 

Schiffman, L.G., Kanuk, L.L., Wisenblit, J.  (2010), “Consumer Behavior, Tenth 

Edition,” United State of America: Pearson Education. 

Shareef, M. A., Acher, N., Fong, W., Rahman, M.O., Mann, I.J. (2013), “Online 

Buying Behavior and Perceived Trustworthiness,” British Journal of 

Applied Science & Technology, 3, 662-683. 

Suhuda, Temy. “Fenomena Online-Shop di Indonesia.” 11 Maret 2013. 

(http://m.kompasiana.com/post/read/541820/3/fenomena-online-shop-di-

indonesia.html) 

Solomon, M.R. (2009), “Consumer Behavior,” New Jersey, Pearson Prentice 

Hall.  

Tech Scape Indonesia. Definisi dan Pengertian Website, Website Hosting & Toko 

Online. Diakses tanngal 20 Februari 2014. 

(http://techscape.com/?p=64&post_parent=8) 

Analisis Pengaruh..., Andres Putrayat, FB UMN, 2014

http://m.kompasiana.com/post/read/541820/3/fenomena-online-shop-di-indonesia.html
http://m.kompasiana.com/post/read/541820/3/fenomena-online-shop-di-indonesia.html
http://techscape.com/?p=64&post_parent=8


 

101 
 

Tsai, Y. C. & Yeh, J.C. (2010), ”Perceived Risk of Information Security and 

Privacy in Online Shopping: A Study of Environmentally Sustainable 

Products,” African Journal of Business Management, Vol. 4(18), pp. 

4057-4066. 

Turban, E., King, D., Mckay, J., Marshall, P., Lee, J., Viehland, D., Volonino, L., 

Cheung, C., Lai L. (2007), “Electronic Commerce 2008: A Managerial 

Perpective,” New Jersey: Pearson Prentice Hall. 

Wang, X. & Yang, Z. (2007), “Does country-of-origin matter in the relationship 

between brand personality and purchase intention in emerging 

economies? Evidence from China’s auto industry,” International 

Marketing Review Vol. 25 No. 4, 2008 pp. 458-474 

Wijanto, S.H. (2008). Structural Equation Modeling dengan Lisrel 8.8. 

Yogyakarta: Graha Ilmu. 

Wikipedia. Domo (NHK). Diakses pada tanggal 2 Maret 2014 

 (http://en.wikipedia.org/wiki/Domo-kun) 

Wolfinbarger, M. & Gilly, M.C. (2003), “EtailQ: Dimensionalizing, Measuring 

and Predicting Etail Quality,” Journal of Retailing, Vol. 79 No. 3, pp. 193-

8. 

Yoo, C., Park, J. and Macinnis, D.J. (1998), “Effects of Store Characteristics and 

In-Store Emotional Experiences on Store Attitude,” Journal of Business 

Research, Vol. 42, pp. 253-63. 

Young Lee, M.. Kyung Min, Y., Pelton, L., Knight, D., & Forney, J. (2008), 

“Factors affecting Mexican college students’ purchase intention toward a 

Analisis Pengaruh..., Andres Putrayat, FB UMN, 2014

http://en.wikipedia.org/wiki/Domo-kun


 

102 
 

US apparel brand” Journal of Fashion Marketing and Management Vol. 12 

No. 3, 2008 pp. 294-307 

Yuswohady. “Revolusi Konsumen Kelas Menengah Indonesia.” Diakses tanggal 

16 Februari 2014, (http://www.yuswohady.com/2012/06/14/consumer-

3000-2/) 

 

 

 

 

 

 

 

 

 

 

 

Analisis Pengaruh..., Andres Putrayat, FB UMN, 2014

http://www.yuswohady.com/2012/06/14/consumer-3000-2/
http://www.yuswohady.com/2012/06/14/consumer-3000-2/



