
Team project ©2017 
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP 

 

 

 

 

 

 

 

 

 

Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



120 

 

DAFTAR PUSTAKA 

Akhir , Dani Jumadil  01 Januari 2014 

http://economy.okezone.com/read/2014/01/01/19/920136/bisnis-spbu-tidak-

menguntungkan 

Allport, G. W. (1937). Personality_A psychological interpretation. New York. 

Henry Holt and Company 

Ajzen, I., & Fishbein, M. (1980). Understanding attitudes and predicting social 

behavior. Englewood Cliffs, NJ: Prentice-Hall. 

Brunet, A.P., and New, S. (2003), “Kaizen in Japan: an empirical study”, 

International Journal of Operations & Production Management, Vol. 23 No. 12, pp. 

1426-1446. 

Bogue, Donald Joseph(1969) Principles of demography   Wiley,  

Bales, R.F. (1970), Personality and Interpersonal Behavior, Holt, Rinehart, and 

Winston,New York, NY. 

Bitner, M., Ostrom, A. and Meuter, M.(2002) Implementing Successful Self-

Service Technologies, Academy of Management Executive, 16(4), pp.96-108. 

Bruner, G.C. II and Kumar, A. (2007), “Gadget lovers”, Journal of the Academy of 

Marketing Science, Vol. 35 No. 3, pp. 329-39. 

Burke, R.R. (2002), “Technology and the customer interface: what consumers want 

in the physical and virtual store”, Journal of the Academy of Marketing Science, 

Vol. 30 No. 4, pp. 411-32. 

Collier, Joel Edward. Ph.D. The University of Memphis. May 2006. Examining 

Sherrell, Ph.D ,Daniel. Customers’ Intentions to Use Self-Service Technology 

Through Utilitarian and Hedonic Value Judgments 

Curran, James M. and Matthew L. Meuter (2005), "Self-service Technology 

Adoption: Comparing Three technologies," Journal o f Service Marketing, 19 (2), 

103-13  

Dabholkar, P.A. (1996), “Consumer evaluations of new technology-based self-

service options: an investigation of alternative models of service quality”, 

International Journal of Research in Marketing, Vol. 13 No. 1, pp. 29-51 

Dabholkar, P.A. and Bagozzi, R.P. (2002), “An attitudinal model of technology-

based self-service: moderating effects of consumer traits and situational factors”, 

Journal of the Academy of Marketing Science, Vol. 30 No. 3, pp. 184-201. 

Hubungan Faktor..., Bayu Singgih Kristian, FB UMN, 2014

http://economy.okezone.com/read/2014/01/01/19/920136/bisnis-spbu-tidak-menguntungkan
http://economy.okezone.com/read/2014/01/01/19/920136/bisnis-spbu-tidak-menguntungkan
http://www.google.co.id/search?tbo=p&tbm=bks&q=inauthor:%22Donald+Joseph+Bogue%22


121 

 

Davidson, Jeff, Change Management, The Complete Ideal’s Duides,Jakarta : 

Prenada, 2005 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 

acceptance of information technology. MIS Quarterly, 13(3), 319–340. 

Dean, D.H. (2008), “Shopper age and the use of self-service technologies”, 

Managing Service Quality, Vol. 18 No. 3, pp. 225-38. 

Dhany,Rista Rama 27/06/2013 

http://finance.detik.com/read/2013/06/27/175725/2286391/1034/di-ri-18-spbu-

untuk-1-juta-penduduk-di-malaysia-80-spbu-untuk-1-juta-penduduk 

                                 (15/11/2013) 

http://finance.detik.com/read/2013/11/15/112548/2413974/1034/1/di-spbu-ini-

anda-bisa-isi-bensin-sendiri 

Elliott, K.M. and Hall, M.C. (2005), “Assessing consumers’ propensity to embrace 

self-service technologies: are there gender differences?”, The Marketing 

Management Journal, Vol. 15 No. 2, pp. 98-107. 

Eric J. Arnould, Linda Price and George M. Zinkhan Consumers by (2003, 

Hardcover)| ISBN-10: 0072537140 | ISBN-13: 9780072537147 

Ferdinand, Augusty T.,2006. Metode Penelitian Manajemen : Pedoman Penelitian 

untuk Penulisan Skripsi, Tesis dan Desertasi, BP Undip, Semarang 

Forman, A.M. and Sriram, V. (1991), “The depersonalization of retailing: its impact 

on the ‘lonely’ consumer”, Journal of Retailing, Vol. 67 No. 2, pp. 226-43. 

Gay, L.R. dan Diehl, P.L. (1992), Research Methods for Business and. 

Management, MacMillan Publishing Company, New York 

Ghozali, Imam (2011). Aplikasi Analisis Multivariate dengan Program IBM SPSS 

19.Edisi 5. Badan Penerbit Universitas Diponegoro. Semarang 

Gilbert, David (2003) Retail Marketing Management Financial Times/ Prentice 

Hall, - Business & Economics - 457 pages 

Hamel , Mark R.  Kaizen Event (2009) Fieldbook: Foundation, Framework, and 

Standard Work for Effective Events[Spiral-Bound] Publication Date: October 

27,2009 | ISBN-10: 0872638634 | ISBN-13: 978-0872638631 

Hanna, N. & Wozniak, R. (2001). Consumer Behavior, an Applied Approach.  

Englewood Cliffs, NJ: Prentice-Hall. 

Hubungan Faktor..., Bayu Singgih Kristian, FB UMN, 2014

http://finance.detik.com/read/2013/06/27/175725/2286391/1034/di-ri-18-spbu-untuk-1-juta-penduduk-di-malaysia-80-spbu-untuk-1-juta-penduduk
http://finance.detik.com/read/2013/06/27/175725/2286391/1034/di-ri-18-spbu-untuk-1-juta-penduduk-di-malaysia-80-spbu-untuk-1-juta-penduduk
http://finance.detik.com/read/2013/11/15/112548/2413974/1034/1/di-spbu-ini-anda-bisa-isi-bensin-sendiri
http://finance.detik.com/read/2013/11/15/112548/2413974/1034/1/di-spbu-ini-anda-bisa-isi-bensin-sendiri
http://www.google.co.id/search?tbo=p&tbm=bks&q=inauthor:%22David+Gilbert%22
http://www.google.co.id/search?tbo=p&tbm=bks&q=subject:%22Business+%26+Economics%22&source=gbs_ge_summary_r&cad=0
http://www.amazon.com/Mark-R.-Hamel/e/B002Y3N1PC/ref=ntt_athr_dp_pel_1


122 

 

Hauser, Philip M., and Otis Dudley Duncan. 1959. The Nature of Demography. 

In The Study of Population: An Inventory and Appraisal, ed. Philip M. Hauser and 

Otis Dudley Duncan, 29–44. Chicago: University of Chicago Press. 

Hertzog, C. and Hultsch, D. (2000), “Metacognition in adulthood and old age”, in 

Craik, F. and 

Salthouse, T. (Eds), The Handbook of Aging and Cognition, Lawrence Erlbaum 

Associates,London, pp. 417-65 

Hirunyawipada, T. and Paswan, A.K. (2006), “Consumer innovativeness and 

perceived risk: implications for high technology product adoption”, Journal of 

Consumer Marketing, Vol. 23 No. 4, pp. 182-98 

Im, S., Bayus, B.L. and Mason, C.H. (2003), “An empirical study of innate 

consumer innovativeness, personal characteristics, and new-product adoption 

behavior”, Journal of the Academy of Marketing Science, Vol. 31 No. 1, pp. 61-73. 

Istijanto, M.M.,M.Com. (2005), Riset Sumber Daya Manusia, PT. Gramedia 

Pustaka Utama, Jakarta. 

James A.F Stoner (1982), Management, Prentice/ Hall International, Inc., 

Englewood Cliffs, New York, ,halaman 8). 

Johnson Terri, Mary Ann Wisniewski, Greg Kuhlemeyer, Gerald Isaacs, and Jamie 

Krzykowski TECHNOLOGY ADOPTION IN HIGHER EDUCATION: 

OVERCOMING ANXIETY THROUGH FACULTY BOOTCAMP. Carroll 

University 

Kang, Y. and Ridgway, N.M. (1996), “The importance of consumer market 

interactions as a form of social support for elderly consumers”, Journal of Public 

Policy & Marketing, Vol. 32 No. 1, pp. 140-67. 

Kotrlik, J. W., & Redmann, D. H (2009). Technology Adoption for Use in 

Instruction by Secondary Technology Education Teachers. Journal of Technology 

Education (JTE) 21(1): 44-59  

L. Coch dan J.R.P.French, Jr. “Overcoming Resistance to Change”, 1948 

Lee Hyun-Joo, Hyeon Jeong Cho, Wenwen Xu, Ann Fairhurst. 2010. The influence 

of consumer traits and demographics on intention to use retail self-service 

checkouts. Marketing Intelligence & Planning Vol. 28 No. 1, 2010 pp. 46-58 

 

Louvieris , Panos, John Driver and Jan Powell-Perry (2002). JOURNAL Managing 

Customer Behaviour dynamic in the multichannel e business environment :  

Hubungan Faktor..., Bayu Singgih Kristian, FB UMN, 2014



123 

 

Levy,Michael. Weitz, Barton A (2009) . Retailing Management, 7/e, Babson 

College, University of Florid   ISBN:0073381047 

Madahi , Abdolrazagh  & Inda Sukati (2012). The Effect of External Factors on 

Purchase Intention amongst Young Generation in Malaysia. International Business 

Research; Vol. 5, No. 8; 2012. ISSN 1913-9004 E-ISSN 1913-9012 

Malhotra, N.K, 2004, Riset Pemasaran: Pendekatan Terapan, Jakarta: Indeks 

Kelompok Gramedia. 

Manning, K.C., Bearden, W.O. and Madden, T.J. (1995), “Consumer 

innovativeness and the adoption process”, Journal of Consumer Psychology, Vol. 

4 No. 4, pp. 329-45. 

Marzuki. (2005), Metodologi Riset Panduan Penelitian Bidang Bisnis dan Sosial, 

Edisi Kedua, Ekosiana, Yogyakarta 

Meuter, M.L., Ostrom, A.L., Roundtree, R.I. and Bitner, M.J. (2000), “Self-service 

technologies: understanding customer satisfaction with technology-based service 

encounters”, Journal of Marketing, Vol. 64 No. 3, pp. 50-64. 

Meuter, Matthew L., Mary Jo Bitner, Amy L. Ostrom, and Stephen W. Brown 

(2005), 

"Choosing Among Alternative Service Delivery Modes: An Investigation of 

Customer 

Trial of Self-Service Technologies," Journal o f Marketing, 69 (April), 61-83. 

McPhail, Janelle and Gerard Fogarty (2004), "Mature Australian Consumers' 

Adoption and Consumption of Self-service Banking Technologies," Journal o f 

Financial Services Marketing, 8 (4), 302-13. 

Meuter, M.L., Ostrom, A.L., Bitner, M.J. and Roundtree, R. (2003), “The influence 

of technology anxiety on consumer use and experiences with self-service 

technologies”, Journal of Business Research, Vol. 56 No. 11, pp. 899-906. 

Michael Hammer dan James Champy, Reengineering the Corporation : A 

Manifesto for Business Revolution, 1994 

Naresh K. Malhotra. 2006. Riset Pemasaran Jilid II, Indeks, Jakarta. 

Nilsson, D. (2007), “A cross-cultural comparison of self-service technology use”, 

European Journal of Marketing, Vol. 41 Nos 3/4, pp. 367-81. 

Nunnally, J.C., dan Bernstein, I.H. (1994), Psychometric Theory, 3rd edition, 

McGraw-Hill, New York. 

Hubungan Faktor..., Bayu Singgih Kristian, FB UMN, 2014



124 

 

Ogden & Ogden (2005), “Retailing : Integrated retail management” page 123 

Oyedele, A. and Simpson, P.M. (2007), “An empirical investigation of consumer 

control factors on intention to use selected self-service technologies”, International 

Journal of Service Industry Management, Vol. 18 No. 3, pp. 287-306. 

Oye, N. D., 2Dr. A.Iahad, N., 3Dr. Ab.Rahim, N.(2012). Journal of Computer Self-

Efficacy, Anxiety and Attitudes Towards use  of Technology Among University 

Academicians: A Case  Study of University of Port Harcourt—Nigeria. 

International Journal of Computer Science and technology. 

Pastore, M. (1999), “The lifestyle of the online shoppers”, available at: 

http://cyberatlas.internet.com (accessed October 12, 2008). 

Porter, C.E. and Donthu, N. (2006), “Using the technology acceptance model to 

explain how attitudes determine internet usage: the role of perceived access barriers 

and demographics”, Journal of Business Research, Vol. 59 No. 9, pp. 999-1007. 

Redmann, D.H., & Kotrlik, J.W (2004). Analysis of Technology Integration in the 

Teaching-Learning Process in Selected Careers and Technical Education Programs. 

Journal of Vocational Education Research (JVER) 29(1): 3-25. 

Rezy, Fakhri. 01 Januari 2013 

http://economy.okezone.com/read/2013/01/01/19/739841/spbu-self-service-

pertamina-dapat-respon-negatif 

Robbins, Stephen P and Mary Coulter (2009). Management, 10th edition. Pearson 

Roscoe (1975). dikutip dari Uma Sekaran. 2006. Metode Penelitian Bisnis. Jakarta 

: Salemba Empat 

Rusyanto, Edo.  4 Desember 2013. 

http://edorusyanto.wordpress.com/2013/12/04/silakan-isi-sendiri-gan/ 

Sekaran Uma. and R. Bougie.(2010) Research Methods for Business - 5th edition 

Sheth, J.N. & Mittal, B. (2004). Customer behaviour: A managerial perspective 2nd 

ed. Ohio: South-Western.  

Simon, F. and Usunier, J.-C. (2007), “Cognitive, demographic, and situational 

determinants of service customer preference for personal-in-contact over self-

service technology”, International Journal of Research in Marketing, Vol. 24 No. 

2, pp. 163-73. 

Singgih Santoso dan Tjiptono. (2001). Riset Pemasaran Konsep dan Aplikasi 

dengan SPSS, Elex Media Komputindo, Jakarta. 

Hubungan Faktor..., Bayu Singgih Kristian, FB UMN, 2014

http://economy.okezone.com/read/2013/01/01/19/739841/spbu-self-service-pertamina-dapat-respon-negatif
http://economy.okezone.com/read/2013/01/01/19/739841/spbu-self-service-pertamina-dapat-respon-negatif
http://edorusyanto.wordpress.com/2013/12/04/silakan-isi-sendiri-gan/


125 

 

Smerdon, B., Cronen, S., Lanahan, L., Anderson, J., Iannotti, N., & Angeles, J 

(2000). Teachers' Tools for the 21st Century: A Report on Teachers' Use of 

Technology (Report No. NCES 2000- 102). Washington D.C.: U.S. Department of 

Education, National Center for Education Statistics, 102-110,. 

http://nces.ed.gov/pubs2000/2000102.pdf. 

Sugiyono. 2004. Metode Penelitian Bisnis, Alfabeta, Bandung 

Teo, T., & Noyes, J. (2011). An assessment of the influence of perceived enjoyment 

and attitude on the intention to use technology among pre-service teachers: A 

structural equation modelling approach. Computer & Technology, 57(2), 1645-

1653 

Todman, J. (2000), “Gender differences in computer anxiety among university 

entrants since 1992”, Computers and Education, Vol. 34 No. 1, pp. 27-35. 

Tull, D. S., dan Hawkins, D. I. 2003. Marketing Research Measurement & Method, 

6th Edition, Prentice Hall of India. 

Wayne D. Hoyer (Author), Deborah J. MacInnis (Author), Rik Pieters (Author). 

2007. Consumer Behavior [Hardcover], | | Edition: 4 

Waugh, W.L (2004). Using Personal Attributes to Predict Technology Adoption: A 

Study of College Faculty. National Association for Business Teacher Education 

Review (NABTE) (31): 58-63. 

Weijters, B., Rangarajan, D., Falk, T. and Schillewaert, N. (2007), “Determinants 

and outcomes of customers’ use of self-service technology in a retail setting”, 

Journal of Services Research,Vol. 10 No. 1, pp. 3-21. 

Wood, W. and Karten, S. (1986), “Sex differences in interaction style as a product 

of perceived sex differences in competence”, Journal of Personality and Social 

Psychology, Vol. 50 No. 2, pp. 341-7. 

Yen, Hsiuju Rebecca (2005), "An Attribute-Based Model o f Quality Satisfaction 

for Internet Self-service Technology," The Services Industry Journal, 25 (5), 641-

59.  

www.pertamina.com 

http://web.pertaminaretail.com/ 

 

 

Hubungan Faktor..., Bayu Singgih Kristian, FB UMN, 2014

http://nces.ed.gov/pubs2000/2000102.pdf
http://www.amazon.com/Wayne-D.-Hoyer/e/B001IGSORG/ref=ntt_athr_dp_pel_1
http://www.amazon.com/s/ref=ntt_athr_dp_sr_2?_encoding=UTF8&field-author=Deborah%20J.%20MacInnis&search-alias=books&sort=relevancerank
http://www.amazon.com/s/ref=ntt_athr_dp_sr_3?_encoding=UTF8&field-author=Rik%20Pieters&search-alias=books&sort=relevancerank
http://www.pertamina.com/



