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ABSTRAKSI

Melihat fenomena persaingan makanan instant yang terjadi di pasaran, makanan
kaleng yang memiliki desain label serupa satu sama lain bersaing dengan begitu
ketat dan membingungkan konsumen akan keunikan dari masing-masing merek.
Tuna Ayam Brand kalah dengan kompetitor karena tidak memiliki konsistensi dan
diferensiasi dengan produk lain, dengan merancang ulang visual label Tuna Ayam
Brand diharapkan memecahkan masalah yang dihadapi oleh pihak Ayam Brand
maupun target market.

Untuk menciptakan suatu desain label dibutuhkan proses yang panjang, terutama
bagi yang sebelumnya telah memiliki desain tersendiri. Perlu dilakukan obervasi,
wawancara, serta studi pustaka sebelum menyusun konsep perancangan. Proses
perancangan label melalui berbagai tahap mulai dari analisis kompetitor,
brainstorming, konsep, sketsa, desain digital, percobaan sampai akirnya dicetak dan
digunakan. Dalam desain label ini, ilustrasi dan maskot dipilih sebagai elemen baru
yang mendukung desain label. Warna dan elemen yang dipilih berbeda antar varian,
sehingga walaupun dalam kesatuan Tuna Ayam Brand, masing-masing varian
memiliki ciri khas tersendiri.

Kata kunci : Label, Produk, Ayam Brand, Target Market
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ABSTRACT

The trend of instant food competition occurred in consumer market, canned foods
that have the similar label design to each other compete and confusing the market
about the uniqueness of each brand. Ayam brand's canned tuna lost from its
competitor because of its design inconsistency and lack of appeal compare to other
brands product, by re-design its packaging from scratch with the intention to solve
the problem faced by Ayam brand and the general consumer.

In order to create a well received label, a lot of steps and process needed to be
done, especially in re-designing existing product. Several method,including
observation, interviews, and literature studies before making the design draft. The
process to design the label gone through various steps starting from analysis,
brainstorming, early concepts, sketches, digital draft, early test until the final
design is printed and used. Illustration and mascot are selected as the new elements
for the label design. Colors and elements must be different from each variant,
although the unity of Tuna Ayam Brand, each variant has its own characteristics.

Keywords: Label, Product, Ayam Brand, Target Market
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