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ABSTRAK 
 

Penelitian ini memiliki tujuan untuk menguji dan memberi bukti empiris tentang 
perceived usefulness, kualitas software, akurasi informasi, ketepatan waktu 
informasi, dan relevansi informasi terhadap kepuasan pengguna software 
akuntansi. Objek dalam penelitian ini adalah karyawan perusahaan manufaktur 
dengan jabatan sebagai staff dan berada pada divisi accounting yang berada di 
wilayah Jakarta yang menggunakan software akuntansi. 

Metode dalam penelitian ini adalah casual study, yaitu studi hubungan sebab 
akibat, dengan menggunakan metode convenience sampling. Data yang digunakan 
dalam penelitian ini adalah data primer, data dikumpulkan dari kuisioner yang 
telah dibagikan kepada 100 responden. 

Hasil penelitian menunjukkan bahwa kualitas software dan relevansi informasi 
berpengaruh signifikan terhadap kepuasan pengguna software akuntansi secara 
parsial, tetapi perceived usefulness, akurasi informasi, dan ketepatan waktu 
informasi, tidak berpengaruh terhadap kepuasan pengguna software akuntansi 
secara parsial. Penelitian secara simultan menunjukkan hasil bahwa perceived 
usefulness, kualitas software, akurasi informasi, ketepatan waktu informasi, dan 
relevansi informasi secara simultan berpengaruh secara signifikan terhadap 
kepuasan pengguna software akuntansi. 

Kata kunci: kepuasan pengguna software akuntansi, perceived usefulness, kualitas 
software, akurasi informasi, ketepatan waktu informasi, relevansi informasi 
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ABSTRACT 

 

The objective of this research is to test, examine and provide empirical evidence 
about the influence of perceived usefulness, software quality, accuracy of the 
information, timeliness of the information and relevance of the information 
towards accounting software user satisfaction. Object in this research are staff 
employees in accounting division from manufacturing companies located in 
Jakarta that use accounting software. 

The method used in this research was causal study, a study about causal 
relationship. The sample selected by convenience sampling method. The data used 
in this research was primary data, data was collected from questionnaires that 
given to 100 respondents. 

The results of this research showed that software quality and relevance of the 
information have a significant effect towards accounting software user 
satisfaction partially, but perceived usefulness, accuracy of the information, and 
timeliness of the information have no significant effect towards accounting 
software user satisfaction partially. Simultaneous research showed that perceived 
usefulness, software quality, accuracy of the information, timeliness of the 
information and relevance of the information have significant effect towards 
accounting software user satisfaction. 

 

Keywords: Accounting software user satisfaction, perceived usefulness, software 
quality, accuracy of the information, timeliness of the information, relevance of 
the information 
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