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ABSTRAKSI 

Amblyopia atau mata malas merupakan jenis gangguan yang paling sering terjadi 

pada anak-anak. Mata malas adalah penurunan ketajam penglihatan yang terjadi 

pada satu atau bahkan dua mata yang tak disertai kelainan pada mata dan tidak 

dapat dapat diperbaiki dengan kacamata, sehingga semata-mata gangguan mata 

malas ini hanyalah merupakan kelainan fungsi penglihatan. Kurangnya informasi 

dan pengetahuan masyarakat, terutama orangtua mengenai mata malas membuat 

anak-anak terlambat untuk dideteksi dan diobati sehingga dapat berdampak buruk, 

yakni menyebabkan kebutaan pada saat si anak tumbuh dewasa kelak. 

Berdasarkan hal tersebut maka diperlukan sebuah kampanye sosial yang dapat 

memberi informasi mengenai bahaya amblyopia atau mata malas ini. Melalui 

pembahasan tersebut, penulis merumuskan masalah berupa bagaimana 

perancangan visualisasi dalam mengkomunikasikan bahaya amblyopia melalui 

kampanye sosial kepada orangtua? 

 

Kata kunci: kampanye sosial, gangguan, amblyopia, mata malas, deteksi dini 
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ABSTRACT 

Amblyopia or lazy eyes is a kind of disorder that often happen to children. 

Amblyopia is a vision degression that happen to one or both eyes that is not 

accompanied by eye disorder and cannot be cure with eyeglasses, as if there is a 

vision function disorder. Lack of information and knowledge of the community, 

especially parents about amblyopia causes late detection and treatment, which 

causes blindness to children in the future. Based on this case, a social campaign 

is needed to give information about the dangers of amblyopia. With this cause, 

comes the definition of the problem, which is how to design the visualization in 

communicating the risk of amblyopia through social campaign to parent? 

 

Keywords: social campaign, disorder, amblyopia, lazy eyes, early diagnose 

 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017



x 

 

DAFTAR ISI 

LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT .................... II 

HALAMAN PENGESAHAN TUGAS AKHIR ............................................... IV 

KATA PENGANTAR ........................................................................................... V 

ABSTRAKSI ..................................................................................................... VIII 

ABSTRACT .......................................................................................................... IX 

DAFTAR ISI .......................................................................................................... X 

DAFTAR GAMBAR ........................................................................................ XIII 

DAFTAR TABEL .............................................................................................. XV 

DAFTAR LAMPIRAN .................................................................................... XVI 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1. Latar Belakang ........................................................................................ 1 

1.2. Rumusan Masalah ................................................................................... 3 

1.3. Batasan Masalah...................................................................................... 3 

1.4. Tujuan Tugas Akhir ................................................................................ 5 

1.5. Manfaat Tugas Akhir .............................................................................. 6 

BAB II TINJAUAN PUSTAKA ........................................................................... 7 

2.1. Amblyopia ............................................................................................... 7 

2.1.1. Definisi Amblyopia...................................................................... 7 

2.1.2. Deteksi Amblyopia ...................................................................... 7 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017



xi 

 

2.1.3. Pengobatan Amblyopia ................................................................ 9 

2.2. Kampanye ............................................................................................. 11 

2.2.1. Definisi Kampanye.................................................................... 11 

2.2.2. Tujuan Kampanye ..................................................................... 11 

2.2.3. Jenis-Jenis Kampanye ............................................................... 12 

2.2.4. Teknik Kampanye ..................................................................... 13 

2.2.5. Teori Persuasi ............................................................................ 15 

2.2.6. Media Kampanye ...................................................................... 19 

2.3. AIDA ..................................................................................................... 22 

2.4. Desain Komunikasi Visual .................................................................... 24 

2.4.1. Prinsip Desain ........................................................................... 24 

2.4.2. Layout ....................................................................................... 25 

2.4.3. Tipografi .................................................................................... 26 

2.4.4. Warna ........................................................................................ 29 

2.4.5. Ilustrasi ...................................................................................... 30 

BAB III  METODOLOGI .................................................................................. 31 

3.1. Metodologi Pengumpulan Data ............................................................ 31 

3.1.1. Wawancara Mendalam .............................................................. 32 

3.1.2. Focus Group Discussion (FGD) ............................................... 40 

3.2. Metodologi Perancangan ....................................................................... 44 

3.2.1. Perancangan Kampanye ............................................................ 44 

3.2.2. Perancangan Visual ................................................................... 45 

3.2.3. Studi Existing ............................................................................ 47 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017



xii 

 

3.3. Kementerian Kesehatan Republik Indonesia ........................................ 48 

3.4. Yayasan Lions Club Indonesia.............................................................. 49 

BAB IV PERANCANGAN DAN ANALISIS ................................................... 50 

4.1. Perancangan .......................................................................................... 50 

4.1.1. Brainstorming Perancangan ...................................................... 54 

4.1.2. Konsep Perancangan ................................................................. 56 

4.1.3. Strategi Perancangan ................................................................. 59 

4.1.4. Perancangan Logo ..................................................................... 60 

4.1.5. Perancangan Copywriting ......................................................... 62 

4.1.6. Strategi Media ........................................................................... 63 

4.2. Analisis .................................................................................................. 67 

4.2.1. Media Utama ............................................................................. 67 

4.2.2. Media Pendukung ..................................................................... 74 

4.3. Budgeting .............................................................................................. 82 

BAB V PENUTUP ............................................................................................ XIV 

5.1. Kesimpulan .......................................................................................... xiv 

5.2. Saran ...................................................................................................... xv 

DAFTAR PUSTAKA ....................................................................................... XIV 

 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017



xiii 

 

DAFTAR GAMBAR 

Gambar 2.1. Pathcing ........................................................................................... 10 

Gambar 2.2. Garamond......................................................................................... 27 

Gambar 2.3. Baskerville ........................................................................................ 27 

Gambar 2.4. Bodoni .............................................................................................. 28 

Gambar 2.5. Clarendon ......................................................................................... 28 

Gambar 2.6. Futura ............................................................................................... 28 

Gambar 3.1. Wawancara dengan Sandi Santoso ................................................... 33 

Gambar 3.2. Wawancara dengan M. Fathan Shidqy ............................................. 35 

Gambar 3.3. Wawancara dengan dr. Endang dan Kak Valda ............................... 36 

Gambar 3.4. Wawancara dengan dr. Yulinda ....................................................... 38 

Gambar 3.5. Wawancara dengan Dr. Dendi ......................................................... 40 

Gambar 3.6. Focus Group Discussion di Sekolah ................................................ 43 

Gambar 3.7. Focus Group Discussion di Kp. Kelapa Dua ................................... 43 

Gambar 3.8. Studi Kampanye ............................................................................... 47 

Gambar 3. 9 Logo Kementerian Kesehatan Republik Indonesia. ......................... 48 

Gambar 3.10. Logo Yayasan Lions Club Indonesia ............................................. 49 

Gambar 4.1. Mind Mapping Masalah ................................................................... 51 

Gambar 4.2. Visualisasi Masalah .......................................................................... 52 

Gambar 4.3. Visualisasi Target Khalayak............................................................. 52 

Gambar 4.4. Sketsa Manual .................................................................................. 55 

Gambar 4.5. Moodboard ....................................................................................... 56 

Gambar 4.6. Visualisasi Target ............................................................................. 58 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017



xiv 

 

Gambar 4.7. Tipografi Logo ................................................................................. 61 

Gambar 4.8. Logo Jaga Ruang Kerja Mata ........................................................... 62 

Gambar 4.10. Poster 1: Informasi Mata Malas ..................................................... 68 

Gambar 4.11. Poster 2: Periksa Mata Malas ......................................................... 69 

Gambar 4.12. Poster 3: Obati Mata Malas ............................................................ 70 

Gambar 4.13. Poster 4: Cegah Mata Malas .......................................................... 71 

Gambar 4.14. Instagram feeds Kampanye Jangka ................................................ 72 

Gambar 4.15. Facebook Fanpage Kampanye Jangka .......................................... 73 

Gambar 4.16. Brosur ............................................................................................. 75 

Gambar 4.17. X-Banner ........................................................................................ 76 

Gambar 4.18. Iklan KRL 1: Informasi Mata Malas .............................................. 77 

Gambar 4.19. Iklan KRL 2: Periksa Mata Malas .................................................. 77 

Gambar 4.20. Iklan KRL 3: Mengobati Mata Malas ............................................ 78 

Gambar 4.21. Iklan KRL 4: Mencegah Mata Malas ............................................. 78 

Gambar 4.22. ToteBag Jangka .............................................................................. 79 

Gambar 4.23. Topi Jangka .................................................................................... 79 

Gambar 4.24. Kaos Jangka.................................................................................... 80 

Gambar 4.25. Pin Jangka ...................................................................................... 80 

Gambar 4.26. Pulpen dan Buku Catatan ............................................................... 81 

Gambar 4.27. Gantungan Kunci Plushies ............................................................. 82 

 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017



xv 

 

 DAFTAR TABEL   

Tabel 4.1. Tahapan Masalah ................................................................................. 57 

Tabel 4.2. Strategi Komunikasi ............................................................................. 59 

Tabel 4.3. Strategi Visual ...................................................................................... 60 

Tabel 4.4. Strategi Media ...................................................................................... 64 

Tabel 4.5. Media Plan ........................................................................................... 66 

Tabel 4.6. Budgeting ............................................................................................. 82 

 

 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017



xvi 

 

DAFTAR LAMPIRAN 

LAMPIRAN A: KARTU KONSULTASI BIMBINGAN ............................. XVI 

LAMPIRAN B: TANDA TERIMA DINAS KESEHATAN......................... XVI 

LAMPIRAN C: SURAT PERIZINAN WAWANCARA ............................ XXII 

 

 

Perancangan Kampanye Sosial..., Novyanti Santoso, FSD UMN, 2017




