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ABSTRAK 

Kompetisi Mixed Martial Arts (MMA) One Pride Pro Never Quit yang 

sukses menyita perhatian masyarakat Indonesia dengan sederet petarung bintang 

menghadirkan nuansa baru bagi industri olahraga dan hiburan di Indonesia. Dengan 

melihat perkembangan dan kesuksesan yang diraih dalam waktu yang singkat, 

membuat kompetisi MMA One Pride Pro Never Quit ini menarik untuk diteliti 

tentang bagaimana terjadinya kepuasan terhadap layanan dan kepuasan terhadap 

pertandingan yang diselenggarakan, serta niat dan perilaku para penonton di masa 

mendatang pasca menonton pertandingan secara langsung, aspek-aspek tersebut 

juga pastinya akan berguna bagi kompetisi olahraga lain untuk mengadopsi strategi 

One Pride Pro Never Quit.  

Oleh karena itu, penelitian ini akan membahas bagaimana sikap masyarakat 

Indonesia khususnya yang sudah menyaksikan pertandingan One Pride Pro Never 

Quit secara langsung di Britama Arena berdasarkan aspek pengaruh Stadium 

Employees, Facility Access, Facility Space, Player Performance, Game 

Atmosphere terhadap Behavioral Intention melalui Service Satisfaction dan Game 

Satissfaction. Model teoritis dalam penelitian ini disampaikan dengan tujuh 

hipotesis yang telah diuji menggunakan Structural Equation Model. Sampel dalam 

penelitian ini berjumlah 200 responden, dengan screening berupa seseorang yang 

pernah menyaksikan pertandingan One Pride Pro Never Quit secara langsung di 

Britama Arena sebanyak 1 kali dalam kurun waktu 3 bulan terakhir.  

Hasil penelitian ini menunjukan bahwa terdapat hubungan positif antara 

Stadium Employees dengan Service Satisfaction, Facility Access dengan Service 

Satisfaction, Player Performance dengan Game Satisfaction, Game Atmosphere 

dengan Game Satisfaction, Service Satisfaction dengan Behavioral Intention,  dan 

Game Satisfaction dengan Behavioral Intention. Namun tidak ditemukan adanya 

pengaruh antara Facility Space dengan Service Satisfaction.  

Kata Kunci: Stadium Employees, Facility Access, Facility Space, Player 

Performance, Game Atmosphere, Service Satisfaction, Game Satisfaction, dan 

Behavioral Intention. 
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ABSTRACT 

 Mixed Martial Arts (MMA) competition One Pride Pri Never Quit which 

are succeed gained attetion from people in Indonesia with a lot of star fighters 

presenting fresh and modern concept for sport entertainment industry in Indonesia. 

By looking the success and development their gained in a short of time, makes One 

Pride Pro Never Quit as a MMA competition are intresting to be investigate from 

kinds of aspect which is how satisfaction that cause from both service and game 

given by the promoter, also future behavior and intention from those spectators after 

watch the game directly in the stadium, those kinds of aspect must be very helpful 

for others sport competition for adopting One Pride Pri Never Quit strategies.  

 Therefore, this investigation will discuss about the behavior of people in 

Indonesia, especially for those who had attend the game of One Pride Pri Never 

Quit directly in Britama Arena based on those aspects of Stadium Employees, 

Facility Access, Facility Space, Player Performance, Game Atmosphere toward 

Behavioral Intention through Service Satisfaction and Game Satisfaction. The 

model of this investigation presented by seven hypothesys that has been tested by 

Structural Equation Model. The amount of sample in this investigation are 200 

respondents, which is relevant with the characteristics of a certain person who had 

been attend the game of One Pride Pri Never Quit directly in Britama Arena only 

once within last 3 months.  

The results of this investigation indicates that there is positive impact 

between Stadium Employees and Service Satisfaction, Facility Access and Service 

Satisfaction, Player Performance and Game Satisfaction, Game Atmosphere and 

Game Satisfaction, Service Satisfaction and Behavioral Intention, also Game 

Satisfaction and Behavioral Intention. However there is no correlation between 

Facility Space and Service Satisfaction that have been found.  

Keywords: Stadium Employees, Facility Access, Facility Space, Player 

Performance, Game Atmosphere, Service Satisfaction, Game Satisfaction, dan 

Behavioral Intention.  
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INSPIRING QUOTES 

 

 

 

 

“No matter how difficult and hard something 

is, I will always be positive and smile like an 

idiot”  

– EXO, Chanyeol 

 

 

 

“오빠화이팅 !!!”  

– 비비안 (내친구) 
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