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Laut biru nan indah 

Padang rumput nan hijau 

Sinar matahari nan cerah 

Senyum mu nan manis 

Semua karya ini kupersembahkan untukmu, 

Papa Mama 
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“PERANCANGAN MEDIA PROMOSI UNTUK MENINGKATKAN 

MINAT BELI MEMBERSHIP CARD THE BUNKER CAFÉ” 

 

 

ABSTRAK 

 

 

Oleh: 

 

Dian Putri 

 

 

 Loyalitas pelanggan menjadi aspek penting dalam persaingan bisnis yang 

semakin ketat. Kartu anggota menjadi salah satu program loyalty yang ditawarkan 

oleh pemilik The Bunker Café. Namun, penjualan kartu anggota belum memenuhi 

target. Tujuan dari karya ini adalah untuk meningkatkan minat beli kartu anggota 

The Bunker Café, dengan menggunakan konsep integrated marketing 

communication secara keseluruhan dan berfokus pada aspek promosi. Selama tiga 

bulan proses perancangan karya, data diperoleh secara kualitatif melalui 

wawancara dengan pemilik The Bunker Café dan beberapa staff, serta melalui 

observasi lokasi. Media promosi yang dihasilkan dalam karya ini berupa in-store 

radio, brosur, flyer, stiker tangga, serta pembuatan konten media sosial Instagram 

berupa short video. 

 

Kata kunci: media promosi, integrated marketing communication, minat beli, 

The Bunker Café. 
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PROMOTIONAL TOOLS DESIGN TO INCREASE BUYING INTENTION 

OF MEMBERSHIP CARD THE BUNKER CAFÉ 

 

 

ABSTRACT 

 

 

By: 

 

Dian Putri 

 

 

Customer loyalty is an important aspect in the increasingly fierce business 

competition. Membership card is one of the loyalty programs offered by the owner 

of The Bunker Café. However, membership card sales have not reached the 

target. The purpose of this project is to increase the buying intention of 

membership cards The Bunker Café, overall using the concept of integrated 

marketing communication and focusing on aspects of promotion. During the 

three-month process of designing the project, data was obtained qualitatively 

through interviews with the owners of The Bunker Café and several staff, as well 

as through location observations. Promotional tools produced in this project are 

in-store radio, brochures, flyers, stair stickers, and the content of Instagram 

social media in the form of short videos. 

 

 

 

Keywords: promotional tools, integrated marketing communication, buying 

intention, The Bunker Cafe. 
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