[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Buku

Ardianto, Elvinaro. (2010). Metodologi Penelitian untuk Public Relations
Kuantitatif dan Kualitatif. Bandung: Simbiosa Rekatama Media.

Brennan, L., Binney, W., Parker, L., Aleti, T., & Nguyen, D. (2014). Social
Marketing and Behavioural Change. UK: Edward Elgar.

Bungin, Burhan. (2010). Metode Penelitian Kualitatif. Rajawali Pers. Jakarta.

Chaffey, D., Ellis-Chadwick, F., Mayer, R., & Johnston, K. (2009). Internet
Marketing: Strategy, Implementation and Practice. UK: Financial Times.

Eastin, M. S., Daugherty, T., & Burns, N. M. (2011). Handbook of Research on
Digital Media and Pemasaran: User Generated Content Consumption.
USA: IGI Global.

Heeter, C. (1988). Cableviewing Communication and Information. United States:
Ablex Publishing Corp.

Kalyanam, K., & Mclntyre, S. (2002). The E-Marketing Mix: A Contribution of
the E-Tailing Wars. Santa Clara: Department of Marketing, Santa Clara
University.

Kotler, P., & Armstrong, G. (2010). Principles of Marketing. Pennsylvania:
Prentice Hall.

Lane, N. (2008). Mobile Pemasaran: Cutting Through the Hype. London: Informa
Telecom and Media.

Lobato, R., Hunter, D., Richardson, M., & Thomas, J. (2013). Amateur Media:
Social, Cultural, and Legal Perspectives. New York : Routledge.

Mondry. (2008). Pemahaman Teori dan Praktik Jurnalistik. Bogor: Ghalia
Indonesia.

Mulyana, D., Solation. (2013). Metode Penelitian Kounikasi. Bandung: PT
Remaja Rosda Karya.

Santoso, S. (2010). Statistik Nonparametrik: Konsep dan Aplikasi dengan SPSS.
Jakarta: PT Elex Media Komputindo

Stephen, A. T. (2015). The Role of Digital and Media sosial Marketing in
Consumer Behaviour. Current Opinion in Psychology, 16. Retrieved
September 11, 2017

Sugiyono. (2011). Metode Penelitian Kuantitatif Kualitatif. Bandung: Alfabeta.

65

Perbedaan Perceived Quality..., Dimas Justianus, FIKOM UMN, 2018



Supranto. (2007). Teknik Sampling: untuk Survey dan Eksperimen. Jakarta:
Rineka Cipta.

Varey, R. J. (2002). Marketing Communications: Principles and Practices. New
York: Routledge.

Jurnal Penelitian

Chakraborty, U., & Bhat, S. (2018). Online reviews and its impact on merek
equity. Journal of Internet Marketing and Pemasaran, 159-180.

Hsiao-Cheng, L., & Shu-Fang, L. (2018). Positive or Negative? The Influence of
Message Framing, Regulatory Focus, and Product Type. International
Journal of Communication 12, 788-805.

Jaedun, A. (2011). Metode Penelitian Eksperimen. Pelatihan Penulisan Artikel
lImiah, 2-10.

Karakaya, F., & Barnes, N. (2010). Impact of online reviews of customer care
experience on merek or company selection. Journal of consumer
marketing, 447-457.

Ladhari, R., & Michaud, M. (2015). eWOM effects on hotel booking intentions,
attitudes, trust, and website perceptions. International Journal of
Hospitality Management, 36-45.

Lu, J., Liu, Z., & Fang, Z. (2016). Hedonic products for you, utilitarian products
for me. Judgement and decision making, 332-341.

MacKinnon, K. A. (2012). User Generated Content vs. Pemasaran. The Elon
Journal of Undergraduate Research in Communications, I11, 15. Retrieved
September 29, 2017

Muniz, A., & Schau, H. (2011). How to inspire collaborative consumer-generated
contents. Bussiness horizons, 209-217.

Okazaki, S., Skapa, R., & Granda, R. (2008). Capturing Global Youth. Journal of
Computer-Mediated Communication, 827-855.

Rachna, D., & Khajuria, 1. (2017). A Study of User-Generated Content on Social
Networking Sites and its Impact on Consumer-Based Merek Equity
Constructs . Global Journal of Management and Business Research, 36-
45.

Ratnasari, A. (2010). Pesan Positif dalam Komunikasi. Mimbar, 159-168.

Rodhiya, F., & Sjabadhyni, B. (2018). The effect of positive electronic word-of-
mouth element variation on intention to use the TransJakarta bus.

66

Perbedaan Perceived Quality..., Dimas Justianus, FIKOM UMN, 2018



Diversity in Unity: Perspectives from Psychology and Behavioral
Sciences, 577-585.

Smith, K. T. (2015). Digital Marketing Strategies that Millennials Find
Appealing, Motivating, or Just Annoying. Journal of Strategic Marketing,
28. Retrieved September 11, 2017

Suherman, P. (2011). Analisis Pengaruh Efektifitas Iklan Internet dan Kelompok
Referensi terhadap Perceived Quality dan Dampaknya terhadap Niat Beli
Produk Blackberry. Jakarta: Fakultas Ekonomi dan Bisnis.

Tarmedi, E. (2009). Pengaruh Perceived Quality dari Merek Equity terhadap
Keputusan Pembelian. Jurnal Pendidikan Manajemen Bisnis. 35-49.

Vantamay, S. (2005). Understanding of Perceived Product Quality. Perceived
Quality Reviews and Recommendations, 2.

Vantamay, S. (2008). Understanding of Perceived Product Quality. Thailand:
Work Press.

Yang, Z., & Peterson, R. (2004). Customer perceived value, satisfaction, and
loyalty: the role of switching cost. Psychology and Marketing, 799-822.

Website

Khoirunnisa. (2017, January 17). Internet, Media Terbesar Kedua Setelah TV.
Retrieved from Selular.id: http://selular.id/news/2017/01/internet-media-
kedua

KOMINFO. (2016, September 9). Kominfo : Pengguna Internet Indonesia Nomor
Enam Dunia. Retrieved from Kementerian Komunikasi dan Informatika
Republik Indonesia:
https://kominfo.go.id/index.php/content/detail/3415/Kominfo+%3A+Peng
guna+Internet+di+Indonesia+63+Juta+Orang/0/berita_satker

Solopos. (2017, April 15). Inilah 10 Aplikasi Paling Banyak Diunduh. Retrieved
from Solopos.com: http://www.solopos.com/2017/04/25/media-sosial-
terpopuler-inilah-10-aplikasi-paling-banyak-diunduh-812194

Tirto. (2017, January 23). Tirto Visual Report. Retrieved from Tirto.id:
https://tirto.id/tirto-visual-report-masa-depan-di-tangan-generasi-z-ctMM

We Are Social Ltd. (2018, January 30). Digital in 2018. Retrieved from We Are
Social: https://wearesocial.com/blog/2018/01/global-digital-report-2018

67

Perbedaan Perceived Quality..., Dimas Justianus, FIKOM UMN, 2018





