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ABSTRAK 

 

Di Indonesia, industri kreatif sedang mengalami peningkatan. Industri  

kreatif adalah industri yang kegiatanya mengutamakan intelektual sebagai upaya 

untuk menciptakan uang, peluang dan kesempatan kerja. Salah satu sub-divisi 

dalam industry kreatif yang dijadikan lokomotif sector indutri kreatif adalah film 

karena film dianggap dapat mempromosikan beragam produk ekonomi kreatif. 

Tidak hanya untuk mempromosikan beragram produk Indonesia, film saat ini 

dijadikan media pemasaran oleh perusahaan, penempatan produk pada film 

merupakan salah satu bentuk komunikasi pemasaran yang saat ini banyak 

dilakukan oleh perusahaan-perusahaan pada film Indonesia.  

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh attitude 

toward the actor Chicco Jerikho dan attitude toward the character Ben terhadap 

attitude toward the movie Filosofi Kopi, product placement Torabika, attitude 

toward the brand Torabika dan implikasinya pada purchase intention.  Penelitian 

ini akan digambarkan dengan 6 hipotesis yang akan diuji menggunakan Structural 

Equation Model (SEM). Jumlah sample dalam penelitian ini berjumlah 145 

responden yang sudah pernah menonton film Filosofi Kopi, suka dengan kopi, 

mengetahui Chicco Jerikho, dan tidak pernah membeli produk Torabika secara 

sadar. 

Hasil penelitian menunjukan bahwa terdapat pengaruh positif signifikan 

antara attitude toward the product placement dengan attitude toward the brand, 

attitude toward the actor dengan attitude toward the character, attitude toward 
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the character dengan attitude toward the movie, attitude toward the movie dengan 

attitude toward the product placement, dan attitude toward the brand dengan 

purchase intention. Namun attitude toward the character dengan attitude toward 

the movie dan attitude toward the actor dan attitude toward the movie tidak 

memiliki hubungan yang signifikan. Perlu diperhatikan ;agi penepatan produk 

agar tidak membosankan dan terlihat dipaksan. 

Kata kunci: Atitude, actor, character, movie, product placement, attitude toward 

brand, purchase intention.  
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ABSTRACT 

 

 Nowadays, creativity industry is increasing in Indonesia, which 

using intellectual as an essential thing for every activities to earn money, chance, 

and jobs opportunity. Movie is considered to be a one of subdivision promotor for 

many economic creativity product. Not only for products in Indonesia, movie also 

used for marketing that useful to products placement which made by Indonesia 

movies’ companies.  

The purpose of this research is to know the impact of  attitude toward the 

actor Chicco Jerikho and attitude toward the character Ben based on attitude for 

Filosofi Kopi movie, product placement Torabika, attitude toward Torabika and 

the implication in purchase intention. Structure Equation Model (SEM) is used for 

this study with six hypothesis, 145 samples that have watched Filosofi Kopi 

movie, loves coffee, recognized who is Chicco Jerikho, and never buy Torabika’s 

product consciously.  

The result is found that there are significant positive impact between 

attitude toward product placement with attitude toward the brand, attitude toward 

the  actor with attitude toward the character. Attitude toward the character with 

attitude toward the movie, attitude toward the movie with attitude toward the 

product placement, and attitude toward the brand with purchase intention. 

However attitude toward the character with attitude toward the movie and attitude 

toward the actor and attitude toward the movie have no significant impact. It 

should be noted again that product placement is not boring and looks in force. 
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Key word: Atitude, actor, character, movie, product placement, attitude 

toward brand, purchase intention.  
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