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ABSTRAK 

 

Evolusi akan perkembangan teknologi mobile dan peningkatan akan pengguna 

smartphone membuka kesempatan yang besar bagi para perusahaan inovatif untuk 

menciptakan metode baru solusi pembayaran non-tunai kepada para konsumennya. Ernst 

& Young, lembaga Riset Stratejik Amerika, mengungkapkan bahwa mobile payment 

diperkirakan akan mencapai 450 juta pengguna pada tahun 2017. Sedangkan IDC 

(International Data Center) (2015) memprediksi mobile payment secara global akan 

mencapai value senilai 1 trillion USD di tahun 2017. Akan tetapi, ditengah trend mobile 

payment secara global,  masyarakat Indonesia masih membutuhkan edukasi dan usaha 

pemasaran lebih lanjut untuk bisa meningkatkan jumlah pengguna mobile payment di 

masa yang akan datang.  Oleh karena itu, penelitian ini akan membahas faktor–faktor apa 

saja yang mempengaruhi intention to adopt NFC mobile payment, yang mencakup 

product related factors, personal innovativeness, attractiveness of alternatives, dan trust 

pada produk NFC mobile payment Telkomsel TCASH TAP. 

Penelitian ini menggunakan desain riset deskriptif dengan metode non-probability 

sampling dengan teknik judgemental sampling. Data dikumpulkan menggunakan 

kuisioner pada responden sebanyak 220 responden yang merupakan pelanggan pelanggan 

Telkomsel yang sudah pernah mendengar dan paham mengenai produk layanan TCASH 

TAP sebelumnya. Data kemudian diolah menggunakan structural equation modelling.  

Penelitian ini mendapatkan temuan bahwa terdapat hubungan positif antara perceived 

usefullness, perceived ease of use, compatibility, additional value, trust, dan personal 

innovativeness dengan intention to adopt NFC mobile payment. Hubungan negatif antara 

attractiveness of alternatives dengan intention to adopt NFC mobile payment juga 

dibuktikan dalam penelitian ini. Namun, tidak ditemukan hubungan yang signifikan 

antara perceived cost dengan intention to adopt NFC mobile payment. 

Kata Kunci: NFC mobile payment, personal innovativeness, attractiveness of 

alternatives, trust ,Telkomsel TCASH TAP 
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ABSTRACT 

 

The evolution of mobile technology and increase in smartphone users open a great 

opportunity for innovative companies to create a new method of non-cash payment 

solution to its customer. Ernst & Young, American strategic research company revealed 

that mobile payment users is expected to reach 450 million users by 2017. Meanwhile, 

IDC (international Data Center) predicts global mobile payment will reach $1 trillion 

USD value by 2017. However, in the global mobile payment trend, Indonesian people are 

still in need of education and further marketing efforts in order to increase the number of 

mobile payment users in the future. Therefore, this study will explore the factors that 

influence intention to adopt NFC mobile payment, which includes product related factors, 

personal innovativeness, attractiveness of alternatives, and trust in the NFC mobile 

payment product, Telkomsel TCASH TAP.  

The study uses descriptive research design, which use non-probability sampling applying 

judgemental sampling techniques. The data collected by spreading the questionnaire with 

total sample of 220 respondents who are Telkomsel subscribers who have ever known 

and understand about Telkomsel TCASH TAP product. The hypotheses are tested with 

structural equation modelling. 

The Study showed that intention to adopt NFC mobile payment is positively affected by 

perceived usefullness, perceived ease of use, compatibility, additional value, trust, and 

personal innovativeness. Intention to adopt NFC mobile payment is also negatively 

affected by attractiveness of alternatives. However, intention to adopt NFC mobile 

payment is not significantly affected by perceived cost. 

Keywords: NFC mobile payment, personal innovativeness, attractiveness of alternatives, 

trust ,Telkomsel TCASH TAP 
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