
Team project ©2017 
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP 

 

 

 

 

 

 

 

 

 

Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



128 

DAFTAR PUSTAKA 

 

Akturan, Ulun dan Tezcan, Nuray. (2012). Mobile banking adoption of the youth 

market. Marketing Intelligence & Planning Vol. 30, pp. 34-43. 

Anjungroso, Fajar (23 Maret 2015). Aplikasi Belanja Happy Fresh Resmi 

Beroperasi di Indonesia.  

http://www.tribunnews.com/techno/2015/03/23/aplikasi-belanja-

happyfresh-resmi-beroperasi-di-indonesia  

APJII. (23 Maret 2015). Pengguna Internet Indonesia Tahun 2014, sebanyak 88,1 

Juta (34,9%). Dipetik , 16 September 2015 dari Apjii.or.id:  

https://apjii.or.id/read/content/info-terkini/301/pengguna-internet-

indonesia-tahun-2014-sebanyak-88.html  

Ayu. (6 November 2013). Aplikasi mobile fresh seksi misterius. 

http://www,marketing.co.id/aplikasi-mobile-fresh-seksi-misterius/  

Bandura, Albert. (1977). Self Efficacy: toward a unifying theory of behavioral 

change. Psychological Review, Vol 84 No.2, pp. 191-215. 

Bandura, Albert. (2000). Cultivate self-efficacy for personal and organizational 

effectiveness. Handbook of Principle of Organization Behavior, pp. 120-

136. 

Bohang, F. K. (2015). Pertumbuhan Internet Indonesia Tertinggi Keempat di 

Dunia. Selasa, 16 Juni 2015 

http://tekno.kompas.com/read/2015/06/16/14010017/Pertumbuhan.Internet

.Indonesia.Tertinggi.Keempat.di.Dunia  

Chaffey, D. (2015). Digital Business and e-commerce management. London: 

Pearson Education. 

Chen, Chaushen. (2013). Perceived risk, usage frequency of mobile banking 

services. Managing Service Quality, Vol 23 No.5, pp. 410-436. 

Analisis Pengaruh Personal..., Friska Jutresia Papia, FB UMN, 2016

http://www.tribunnews.com/techno/2015/03/23/aplikasi-belanja-happyfresh-resmi-beroperasi-di-indonesia
http://www.tribunnews.com/techno/2015/03/23/aplikasi-belanja-happyfresh-resmi-beroperasi-di-indonesia
https://apjii.or.id/read/content/info-terkini/301/pengguna-internet-indonesia-tahun-2014-sebanyak-88.html
https://apjii.or.id/read/content/info-terkini/301/pengguna-internet-indonesia-tahun-2014-sebanyak-88.html
http://www,marketing.co.id/aplikasi-mobile-fresh-seksi-misterius/
http://tekno.kompas.com/read/2015/06/16/14010017/Pertumbuhan.Internet.Indonesia.Tertinggi.Keempat.di.Dunia
http://tekno.kompas.com/read/2015/06/16/14010017/Pertumbuhan.Internet.Indonesia.Tertinggi.Keempat.di.Dunia


129 

Cheong, Je Ho dan Park, Myeong-Cheol. (2005). Mobile internet acceptance in 

Korea. Internet Research, Vol.15 No.2, pp.125-140. 

Chiang, Chun-Fang dan Jang, SooCheong, Shawn. (2008). The effects of 

perceived price and brand image on value and purchase intention: leisure 

travelers attitudes toward online hotel booking. Journal of Hospitality & 

Leisure Marketing. Vol. 15(3), pp. 49-69. 

Compeau, Debora, J. dan Higgins, C. A. (1995). Computer self-efficacy 

development of a measure and initial test. MIS Quaterly. 

Curran, James M. dan Meuter, Matthew L. (2005). Self-service technology 

adoption: comparing three technologies. Journal of Services Marketing, 

Vol. 19, No. 2, pp. 103–113. 

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user 

acceptance of information technology. MIS Quarterly, Vol.13 No.13, pp. 

319-340. 

Davis, F. D., Bagozzi, R. P., dan Warshaw, P. R. (1992). Extrinsic and intrinsic 

motivation to use computers in the workplace. Journal of Applied Social 

Psychology, 22, 14, pp. 1111-1132. 

Davis, F. D., Bagozzi, R. P., dan Warshaw, P. R. (1989). User acceptance of 

computers technology: a comparison of two theoretial models. 

Management Science, Vol.35 No.8, pp: 982-1003. 

Baidu, Indonesia. (15 April 2015). Mobomarket merilis laporan tren penggunaan 

smartphone Android di Indonesia pada kuartal 1/15.  

https://dailysocial.net/wire/mobomarket-merilis-laporan-tren-penggunaan-

smartphone-android-di-indonesia-pada-kuartal-12015  

Hair, J. F., Black, W.C., dan Anderson, R.E. (2010). Multivariate data analysis. 

United States: Pearson. 

Hew, Jun-Jie et al., (2015). What catalyses Mobile Apps Usage Intention: An 

Empirical Analysis. Industrial Management & Data Systems Vol. 115 Iss 7 

Analisis Pengaruh Personal..., Friska Jutresia Papia, FB UMN, 2016

https://dailysocial.net/wire/mobomarket-merilis-laporan-tren-penggunaan-smartphone-android-di-indonesia-pada-kuartal-12015
https://dailysocial.net/wire/mobomarket-merilis-laporan-tren-penggunaan-smartphone-android-di-indonesia-pada-kuartal-12015


130 

Hidayat, M. A. dan Haryanto, A. T. (30 Juni 2015). 75 Persen Pengguna Internet 

RI Cari Info Lewat Ponsel.  

http://teknologi.news.viva.co.id/news/read/644561-75-persen-pengguna-

internet-ri-cari-info-lewat-ponsel  

Hsu, Meng-Hsiang dan Chiu, Chao-Min. (2004). Internet self-efficacy and 

electronic service acceptance. Decision Support Systems, 38, pp: 369-381. 

Hsu, Chin-Lung and Lin, J.C. (2008). Acceptance of blog usage: the roles of 

technology acceptance, soial influence and knowledge sharing motivation. 

Information & Management, 45, pp.65-74. 

Im, J. Young dan Hancer, Murat. (2014). Shaping travelers attitude toward travel 

mobile application. Journal of Hospitality and Tourism Technology, Vol.5 

No.2, pp. 177-193. 

Keith, M. Jeffrey et al., (2011). The role of mobile self efficacy in the adoption of 

location-based applications: an iPhone experiment. Proceeding of the 44
th

 

Hawaii International Conference on System Science. 

Kholil. (22 Juli 2015). Belanja Lewat Aplikasi Online. http://satelitnews.co/berita-

belanja-lewat-aplikasi-mobile.html  

Kim, J. Y., dan Forsythe, S. (2010). Factor affecting adoption of product 

virtualization technology for online consumer electronics shopping. 

International Journal of Retail & Distribution Management, pp. 190-204. 

Kim, Hee-Woong, Xu, Yunjie, dan Gupta, Sumeet. (2011). Which is more 

important in internet shopping, perceived price or trust?. Electronic 

Commerce Research and Applications, 11, pp.241-252. 

Kim, K.K., Shin, H. K., dan Kim, Beomsoo. (2011). The role of psychological 

traits and social factors in using new mobile communication services. 

Electronic Commerce Research and Applications, pp.408-417. 

Kotler, Philip dan Gary Armstrong. (2004). Principle of marketing (15
th

 ed.). New 

Jersey: Pearson Education. 

Analisis Pengaruh Personal..., Friska Jutresia Papia, FB UMN, 2016

http://teknologi.news.viva.co.id/news/read/644561-75-persen-pengguna-internet-ri-cari-info-lewat-ponsel
http://teknologi.news.viva.co.id/news/read/644561-75-persen-pengguna-internet-ri-cari-info-lewat-ponsel
http://satelitnews.co/berita-belanja-lewat-aplikasi-mobile.html
http://satelitnews.co/berita-belanja-lewat-aplikasi-mobile.html


131 

Kuo, Ying-Feng dan Yen, Shieh-Neng. (2008).  Towards an understanding of the 

behavioral intention to use 3G mobile value-added service. Computers in 

Human Behavior, 25, pp. 103-110. 

Kurtz, David L. dan Boone. (2010). Principle of Marketing (15
th

 ed.). New Jersey: 

Pearson Education. 

Laudon, K. C. dan Traver, C. G. (2014). E-Commerce 2014. London: Pearson 

Education. 

Lee, Ming-Chi. (2008). Factors influencing the adoption of internet banking: An 

integration of TAM and TPB with perceived risk and perceived benefit. 

Electronic Commerce and Application, pp. 130-141. 

Lee, M. K. O., Cheung, C. M. K., dan Chen, Zhaohui. (2005). Acceptance of 

internet-based learning medium: the role of extrinsic and intrinsic 

motivation. Information & Management, 42, pp. 1095-1104. 

Lin, Hsiu-Fen. (2007). Effects of extrinsic and intrinsic motivation on employee 

knowledge sharing intentions. Journal of Information Science, 33 (2), pp. 

135-149. 

Lin, Hsiu-Fen. (2011). An empirical investigation of mobile banking adoption: 

the effect of innovation attributes and knowledge-based trust. International 

Journal of Information Management, 31, pp. 252-260. 

Maulana, Adhi. (26 Maret 2015). Jumlah Pengguna Internet di Indonesia Capai 

88,1 Juta. http://tekno.liputan6.com/read/2197413/jumlah-pengguna-

internet-indonesia-capai-881-juta  

Maulana, Adhi. (26 Maret 2015). Ini yang dilakukan orang Indonesia saat 

Internetan. http://tekno.liputan6.com/read/2197467/ini-yang-dilakukan-

orang-indonesia-saat-internetan  

Malhotra, N. K. (2012). Basic Marketing Research Integration of Social Media 

(4
th

 ed.). New Jersey: Pearson Education. 

Analisis Pengaruh Personal..., Friska Jutresia Papia, FB UMN, 2016

http://tekno.liputan6.com/read/2197413/jumlah-pengguna-internet-indonesia-capai-881-juta
http://tekno.liputan6.com/read/2197413/jumlah-pengguna-internet-indonesia-capai-881-juta
http://tekno.liputan6.com/read/2197467/ini-yang-dilakukan-orang-indonesia-saat-internetan
http://tekno.liputan6.com/read/2197467/ini-yang-dilakukan-orang-indonesia-saat-internetan


132 

Malhotra, N.K. (2010). Basic marketing reasearch an applied orientation (6
th

 

ed.). New Jersey: Pearson Education 

Monsuwe, T. P., Dellaert. B. G. C., dan Ruyter, K. (2004). What drives consumers 

to shop online? A literature review. International Journal of Service 

Industry Management, Vol.15 No.1, pp. 102-121. 

Noel, Hayden. (2009). Consumer Behavior. United Kingdom: AVA Publishing 

SA. 

Noviandari, Lina (16 Januari 2015). App Store vs Google Play Store di 2014, 

mana yang lebih unggul?. https://id.techinasia.com/app-store-vs-google-

play-store-android-vs-ios-2014/  

Peter, J. Paul dan Olson, Jerry, C. (2008). Consumer Behavior and Marketing 

Strategy (8
th

 ed.). New York: McGraw-Hill. 

Pietro, L.D et al. (2012). Social network for the choice of tourist destination: 

attitude and behavioural intention. Journal of Hospitality and Tourism, 

Vol.3 No.1, pp.60-76. 

Porter, C.E. dan Donthu, Naveen, (2006). Using the technology acceptance model 

to explain how attitude determine internet usage: The role of perceived 

access barriers and demographics. Journal of Business Reasearch, Vol.59, 

pp. 999-1007. 

Puschel, J., Mazzon, J. A., dan Hernandez, J. C. (2010). Mobile banking: 

proposition of an integrated adoption intention framework. International 

Journal of Bank Marketing, Vol. 28, no.5, pp. 389 – 409. 

Putri, Elfa. (4 Agustus 2015). Google Indonesia: Penetrasi Smartphone di dalam 

negeri mencapai 43%. https://id.techinasia.com/survei-google-indonesia-

penetrasi-smartphone-dalam-negeri/  

Shiffman, Leon, G. dan Wisenblit, Joseph, L. (2015). Consumer Behavior (11
th

 

ed.). United States of America: Pearson Education. 

Analisis Pengaruh Personal..., Friska Jutresia Papia, FB UMN, 2016

https://id.techinasia.com/app-store-vs-google-play-store-android-vs-ios-2014/
https://id.techinasia.com/app-store-vs-google-play-store-android-vs-ios-2014/
https://id.techinasia.com/survei-google-indonesia-penetrasi-smartphone-dalam-negeri/
https://id.techinasia.com/survei-google-indonesia-penetrasi-smartphone-dalam-negeri/


133 

Solomon, M.R. (2009). Consumer Behavior Buying, Having, and Being (8
th

 ed.). 

New Jersey: Pearson Education. 

Strauss, Judy dan Frost, Raymond. (2009). E-Marketing (5
th

 ed.). New Jersey: 

Pearson Education. 

Teo, Thompson S.H (2001). Demographic and motivation variables associated 

with internet usage activities. Internet Research: Electronic Networking 

Applications and Policy, Vol.11 No.2, pp. 125-137. 

Thakur, Rakhi dan Srivastava, Mala, (2013). Customer Usage Intention of Mobile 

Commerce in India: an Empirical Study. Journal of Indian Business 

Research Vol 5 No. 1 pp.52-72./ 

Tsai, C.Y. (2010). Applying the theory of planned behavior to explore the 

independent travelers behavior, African Journal of Business Management, 

pp. 221-234. 

Turban, E., King, D., Lee, J., Ting, P. L., & Turban, D. (2012). Electronic 

Commerce – A Managerial and Social Networks Perspective. New Jersey: 

Pearson Education. 

Wang, Yi-Shun, Lin, Hsin-Hui, dan Luarn, Pin. (2006). Predicting consumer 

intention to use mobile service. Journal Compilation, 16, pp. 157-179. 

Wei, Toh, Tsu et al. (2009). What drives malaysian m-commerce adoption? An 

empirical analysis. Industrial Management & Data Systems, Vol.109 No.4 

pp.370-388. 

Wixom, B. H. dan Todd, P. A. (2005). A theoretical integration of user 

satisfaction and technology acceptance. Information Systems Research, 

Vol.16 No.1, pp.85-102. 

Wijanto, S.H. (2008). Structural Equation Modeling dengan LISREL 8.8: Konsep 

dan Tutorial. Yogyakarta: Graha Ilmu. 

Analisis Pengaruh Personal..., Friska Jutresia Papia, FB UMN, 2016



134 

Wirarti, Lanjar. (23 Januari 2015). 87% pengguna mobile belanja online lewat 

smartphone. http://techno.okezone.com/read/2015/01/23/207/1096114/87-

pengguna-mobile-belanja-online-lewat-smartphone  

Wu, Lina, Kang, Minchoel, dan Yang, Sung-Byung. (2015). What makes users 

buy paid smartphone applications? Examining app, personal, and social 

influences. Journal of Internet Banking and Commerce Vol. 20 No.1.  

Zeithaml, Valerie, A. (1988). Consumer perception of price quality and value: a 

means-end model and synthesis of evidence. Journal of Marketing, 52, 3. 

Zheng, et al. (2012). Empirical study and model of user’s acceptance for mobile 

commerce in China. International Journal of Computer Science Issues, Vol 

9 Issues 6 No.2. 

2015 : Happy Fresh (n.d) 

 (http://happyfresh.com/)  

 

 

Analisis Pengaruh Personal..., Friska Jutresia Papia, FB UMN, 2016

http://techno.okezone.com/read/2015/01/23/207/1096114/87-pengguna-mobile-belanja-online-lewat-smartphone
http://techno.okezone.com/read/2015/01/23/207/1096114/87-pengguna-mobile-belanja-online-lewat-smartphone
http://happyfresh.com/



