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ABSTRAK

Perkembangan teknologi saat ini dapat mengubah tren gaya hidup
masyarakat sehingga menjadikan teknologi sebagai kebutuhan dasar dalam
kehidupannya. Perubahan perilaku ini mendorong pelaku usaha untuk
menciptakan layanan aplikasi mobile. Salah satu aplikasi mobile yang mengikuti
perkembangan fenomena ini adalah Happy Fresh yang merupakan layanan
aplikasi mobile untuk berbelanja kebutuhan sehari-hari yang bekerjasama dengan
supermarket yang menyediakan bahan makanan segar.

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh personal
motivation, self efficacy, perceived price, perceived ease of use, perceived
usefulness terhadap attitude to use mobile application serta implikasinya terhadap
intention to use mobile application. Model teoritis dalam penelitian ini
disampaikan dengan 6 hipotesis yang akan diuji menggunakan Structural
Equation Model. Sampel penelitian ini adalah 155 responden pria atau wanita
dengan usia minimal 30 tahun keatas berdomisili di Jakarta dan Tangerang.
Responden mengetahui bahwa aplikasi Happy Fresh bekerja sama dengan Ranch
Market dan Farmers Market, serta sudah pernah mengunduh (download) aplikasi
Happy Fresh dan sudah mengoperasikan aplikasi Happy Fresh, akan tetapi belum
pernah melakukan pembelian.

Hasil dari analisis data menunjukan bahwa terdapat pengaruh antara
perceived ease of use dan perceived usefulness terhadap intention to use mobile
application melalui attitude to use mobile application serta attitude to use mobile
application terhadap intention to use mobile application . Namun dalam penelitian
ini ditemukan bahwa personal motivation, self efficacy dan perceived price tidak
berpengaruh terhadap intention to use mobile application melalui attitude to use
mobile application. Maka keenam hipotesis penelitian yang diajukan tidak
semuanya sesuai dengan hasil temuan penelitian sebelumnya. Sehingga
disarankan agar Happy Fresh untuk memperhatikan harga produk yang
ditawarkan serta kebutuhan customer terhadap aplikasi Happy Fresh agar
terciptanya dorongan yang kuat untuk menggunakan aplikasi ini dimasa yang
akan datang.

Kata kunci: personal motivation, self efficacy, perceived price, perceived ease of
use, perceived usefulness, attitude to use mobile apps, intention to use mobile
apps, attitude, intention
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ABSTRACT

The development of technology nowadays can change the trend of the
lifestyle of people so that make the technology as a basic need in their lives. These
changes in behaviour push businessmen to create mobile application service. One
of mobile applications that follow this phenomenon changes is Happy Fresh
which is a mobile application service that helps people to shop daily needs. It
cooperates with supermarkets that supply fresh food.

The purpose of this research is to know the influences of personal
motivation, self efficacy, perceived price, perceived ease of use, perceived
usefulness toward attitude to use mobile application and also its implication
towards intention to use mobile application. Theoretical model in this research is
delivered with six hypotheses which will be tested using Structural Equation
Model. This research samples are 155 respondents of women or men who are in
range of 30 years old or above and also live in Jakarta or Tangerang. The
respondents know Happy Fresh application cooperates with Ranch Market and
Farmer Market, also have downloaded Happy Fresh application and have
operated Happy Fresh application yet have not done purchasing.

The result of the data analysis shows there is influences between perceived
ease of use and perceived usefulness towards intention to use mobile application
through intention to use mobile application. However, in this research has been
found that personal motivation, self efficacy, and perceived price have no effects
on intention to use mobile application through attitude to use mobile application.
Thus, these six research hypotheses that have been submitted are not all in
accordance with the findings of previous studies. So it is suggested that Happy
Fresh pays attention the price of the products offered and the customer’s needs
against Happy Fresh in order to create a strong incentives to use this application
in the future.

Keywords: personal motivation, self efficacy, perceived price, perceived ease of
use, perceived usefulness, attitude to use mobile apps, intention to use mobile
apps, attitude, intention
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