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PENGARUH KREDIBILITAS MEREK 

TEHBOTOL SOSRO TERHADAP MINAT BELI 

TENAGA KERJA USIA PRODUKTIF DI KOTA 

ANGERANG SELATAN 

 

ABSTRAK 

Oleh: Joshua Rico Wijaya 

Penelitian ini dilatarbelakangi oleh keingintahuan peneliti tentang apakah 

kredibilitas sebuah merek dapat memengaruhi minat beli seorang konsumen. 

Berangkat dari hal tersebut, peneliti ingin mengetahui seberapa besar pengaruh 

kredibilitas merek terhadap minat beli. Temuan unik yang didapatkan pada penelitian 

ini adalah Tehbotol Sosro harus meremajakan produk karena pengaruh merek ternyata 

hanya menghasilkan nilai sedang pada minat beli. 

 Teori yang digunakan adalah Teori Ekuitas Merek dan Teori Kredibilitas 

Merek terdiri dari Expertise, Likability, dan Trustworthiness. Penelitian ini bersifat 

eksplanatif dengan metode survei. Pengumpulan data dilakukan melalui kuesioner 

kepada 400 responden dengan cara purposive sampling. Hasil dari penelitian 

menunjukkan bahwa kredibilitas merek mempengaruhi minat beli sebanyak 58,4%, 

dan dimensi Likability memengaruhi minat beli paling banyak yakni 28%.  

 

Kata kunci: Kredibilitas Merek, Minat Beli, Ekuitas Merek 
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THE IMPACT OF BRAND CREDIBILITY TOWARDS PURCHASE 

INTENTION: Tehbotol Sosro and Employee in South Tangerang   

ABSTRACT 

By: Joshua Rico Wijaya 

The background of this research is due to how much brand credibility affecting 

one consumer purchase intention. Thus, the researcher wants to know how much brand 

credibility affect consumer purchase intentions. The important fact that researcher got 

from this research is Tehbotol Sosro must revitalize the goods because the end result 

shows that purchase intention only affected with medium/moderate influence.  

Brand Equity and Brand Credibility Theory is the main shaft/pillar which 

include Expertise, Likability, and Trustworthiness dimensions. This research is 

explanatory with survey method. Data collecting is done with questionnaire to 400 

people and purposive sampling. The results indicate that the influence of brand 

credibility affecting purchase intention by 58.4% and Likability is the dimension that 

affecting purchase intention the most with 28%.  

 

Keywords: Brand Credibility, Purchase Intentions, Brand Equity 
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