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ABSTRAK
Pengaruh Komunikasi Interpersonal Personal Consultant Terhadap Keputusan
Pembelian Konsumen Wall Street English Alam Sutera
Oleh : Raka Raditya

Komunikasi interpersonal menjadi penting dalam suatu perusahaan yang
mengandalkan komunikasi persuasi dalam pemasarannya. Dalam hal ini, perusahaan
yang mengandalkan komunikasi persuasi adalah Wall Street English. Dalam proses
mempersuasi calon konsumennya, kemampuan komunikasi persuasi dalam komunikasi
interpersonal sangat diperlukan yang demi dapat mempengaruhi pengambilan keputusan
pembelian konsumennya. Perumusan masalah dalam penelitian ini adalah adakah
pengaruh komunikasi interpersonal personal consultant terhadap pengambilan
keputusan konsumen wall street english alam sutera ?

Konsep yang digunakan dalam penelitian ini adalah konsep mengenai
komunikasi persuasi dalam konteks komunikasi interpersonal. Selain itu adapun konsep
komunikasi interpersonal yang terdiri dari dimensi keterbukaan (openness), kesetaraan
(equality), sikap positif (positiveness), sikap mendukung (supportiveness), empati
(empathy). Jenis penelitian bersifat eksplanatif dengan metode penelitian survei. Jumlah
populasi sebanyak 312 konsumen dengan jumlah responden sebanyak 94 orang.
Pengambilan sampel dilakukan melalui simple random sampling dengan mengambil
30% dari jumlah populasi. Teknik pengumpulan data melalui kuesioner. Data di analisis
dengan uji regresi linear sederhana.

Hasil uji regresi linear sederhana menunjukkan pengaruh komunikasi
interpersonal personal consultant terhadap keputusan pembelian konsumen wall street
english alam sutera termasuk kategori kuat dengan nilai koefisien determinasi sebesar
67,3%. Maka dapat disimpulkan bahwa komunikasi interpersonal personal consultant
memiliki pengaruh terhadap keputusan pembelian konsumen.

Kata kunci : Komunikasi interpersonal, komunikasi persuasi, keputusan pembelian
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ABSTRACT
The Effect of Interpersonal Communication of the Personal Consultant on
Consumer’s Purchase Decision of Wall Street English Alam Sutera
By : Raka Raditya

Interpersonal communication becomes important in a company that relies on
persuasion communication. In this case, companies that rely on persuasion
communication is Wall Street Engish. In the process of persuading prospective
customers, required communication of persuasion refers to interpersonal
communication so they can influence their prospective costumer’s purchasing
decisions. Formulation of the problem in this research is there any influence of
interpersonal communication of personal consultant for wall street english alam
sutera’s customer purchasing decisions?

As for the concept used in this research is the concept of persuasion is
communication persuasion in the context of interpersonal communication. Moreover as
for the concept of interpersonal communication that consists of the dimensions of
openness, equality, positiveness, supportiveness, empathy. Type is an explanatory
research with survey method. Total population of 312 customers with a number of
respondents as many as 94 people. Sampling was done through simple random
sampling with 30% from population. Data collection through questionnaires. Data were
analyzed by simple linear regression test.

Simple linear regression test results indicate the effect of interpersonal
communication of personal consultant for wall street english alam sutera’s customer
purchasing decisions is a strong category with a coefficient of determination of 67,3%.
1t can be concluded that interpersonal communication of personal consultant influence
costumers on purchasing decisions.

Keywords : communication persuasion, interpersonal communication, purchasing
decision
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