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STRATEGI CORPORATE SOCIAL RESPONSIBILITY
PT FORTUNE INDONESIA TBK DALAM MEMBANGUN
COMMUNITY DEVELOPMENT
(STUDI KASUS PROGRAM CSR KITA BERCERITA)

ABSTRAK
Oleh: Vetricia Novenda Tio (14140110297)

Penelitian ini membahas strategi Corporate Social Responsibility dalam upaya
membangun pengembangan masyarakat yang dilakukan oleh PT Fortune Indonesia
Tbk kepada Sanggar Fortune. Penelitian ini dilakukan untuk mengetahui strategi
CSR pada program KITA Bercerita yang dijalankan oleh PT Fortune Indonesia Tbk
untuk menciptakan kemandirian masyarkat demi tercapainya terminasi ketika
program sudah tidak berjalan. Penelitian ini didasari CSR Process Model yang
dijelaskan oleh Coombs dan Holladay dengan pendekatan kualitatif dan bersifat
deskriptif, menggunakan paradigma post-positivism dengan metode studi kasus.
Data yang diperoleh dalam penelitian ini melalui proses wawancara mendalam,
observasi, studi pustaka, dan dokumentasi. Dalam menguji keabsahan data,
penelitian ini menggunakan triangulasi sumber.Peneliti menggunakan beberapa
teori dan konsep untuk dijadikan landasan teori, diantaranya Teori Kontrak Sosial,
Public Relations, Corporate Communications, strategi pelaksanaan Corporate
Social Responsibility menurut Coombs dan Holladay, dan Community
Development. Hasil penelitian ini menjelaskan bahwa program ini telah melakukan
tahap pelaksanaan CSR menurut CSR Process Model Coombs dan Holladay dan
lima pilar aktivitas CSR menurut Prince of Wales International Business Forum.
Namun, belum memerhatikan dimensi profit dari triple bottom line serta belum
mendapatkan feedback secara luas dari masyarakat.

Kata Kunci: Public Relations, Corporate Communications, Corporate Social
Responsibility, Community Development, PT Fortune Indonesia Tbk
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CORPORATE SOCIAL RESPONSIBILITY STRATEGY
PT FORTUNE INDONESIA TBK IN BUILDING
COMMUNITY DEVELOPMENT
(CASE STUDY FOR KITA BERCERITA CSR PROGRAM)

ABSTRACT
By: Vetricia Novenda Tio

This research discusses the strategy of Corporate Social Responsibility in building
community development by PT Fortune Indonesia Tbk to Sanggar Fortune. The
objectives of this research is to know the strategy of CSR at KITA Bercerita
program which is run by PT Fortune Indonesia Tbk to create community self-
reliance in order to reach termination when the program is not running. This
research is based on the CSR Process Model described by Coombs and Holladay
with qualitative and descriptive approach, using post-positivism paradigm with
case study method. Data obtained in this study through in-depth interviews,
observation, literature study, and documentation. In testing the validity of the data,
this study used source triangulation. Researcher using several theories and
concepts as the foundation of theory, including Social Contract Theory, Public
Relations, Corporate Communications, Corporate Social Responsibility
implementation strategies according to Coombs and Holladay, and Community
Development. The results of this study explain that this program has done the
implementation phase of CSR according to CSR Process Model Coombs and
Holladay and five pillars of CSR activity according to Prince of Wales International
Business Forum. However, have not noticed the profit dimensions of the triple
bottom line and have not received extensive feedback from the public.

Key Words: Public Relations, Corporate Communications, Corporate Social
Responsibility, Community Development, PT Fortune Indonesia Thk
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