
Team project ©2017 
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP 

 

 

 

 

 

 

 

 

 

Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



111

DAFTAR PUSTAKA

Buzby, Jean C. and Stephen Haley, “Coffee consumption over the last century”,

Amber Waves, volume 5, no. 3, 2007, hal 5, Emeraldinsight. Tgl diakses 28

April 2011.

Cooper, Donald R. dan Emory, C. William, Metode Penelitian Bisnis, Erlangga

Jakarta, 1997.

Gambetta, D., “Can We Trust Trust”, Trust: Making and Breaking Cooperative

Relations, electronic edition, halaman 213-237, 1988, University of Oxford

Ghozali, Imam, Aplikasi Analisis Multivariate dengan Program SPSS, cetakan IV,

Semarang: Undip, 2006.

Ha, Hong-Youl, “ Factors influencing consumer perceptions of brand Trust

online”, The Journal of Product and Brand Management, no. 13, 2004, hal

329, Emeraldinsight. Tgl akses 28 April 2011.

Hair, Black, Babin, Anderson, Tatham, Multivariate Data Analysis, 6th Edition,

Pearson, 2006.

Kim, Dan J., Donald L. Ferrin and H. Raghav Rao, “A Trust-based consumer

decision-making model in electronic commerce: The role of Trust,

perceived risk, and their antecedents”, Decision Support System, no. 44,

2008, hal 544-564, Elsevier. Sciencedirect. Tgl akses 28 April 2011.

Kotler, Philip and Gary Armstrong, Principles of Marketing, 13th Edition, New

Jersey: Prentice Hall, 2010

Analisis Pengaruh ..., Evan Januli, FB UMN, 2012



112

Luhmann, N., “Familiarity, confidence, Trust: problems and alternataives”, Trust:

Making and Breaking Cooperative Relations, 1988, hal 94-107, University

of Oxford

Lusch, Robert F., Patrick M. Dunne and James R. Carver, Introduction to

Retailing, 7th Edition, South Western: Cengage Learning, 2011

Laudon, Kenneth C. and Carol Guercio Traver, E-commerce : business,

technology, society, 4th Edition, New Jersey: Prentice Hall, 2008

Malhotra, Naresh K. and Mark Peterson, Basic Marketing Reasearch: A Decision-

Making Approach, 2nd Edition, ,New Jersey: Prentice Hall, 2006

Mohammed, Rafi A., Robert J. Fisher, Bernard J. Jaworski and Gordon J.

Paddison, Internet Marketing, 2nd Edition, McGraw Hill, 2003

Nazir, Mohammad, Metode Penelitian, Ghalia Indonesia, Jakarta, 1999.

Oxford University, Oxford Learner’s Pocket Dictionary New Edition, Oxford

University Press, 2003

Peter, J. Paul and Jerry C. Olson, Consumer Behavior and Marketing Strategy, 7th

Edition, New York: McGraw Hill, 2005

Reast, Jon D., “Brand Trust and brand extension acceptance: the relationship”, The

Journal of Product and Brand Management, volume 14, no. 1, 2005, hal 4,

Emeraldinsight. Tgl akses 28 April 2011.

Turban, Efraim, David King, Jae Lee, Ting-Peng Liang and Deborrah Turban,

Electronic Commerce 2010 : A Managerial Perspective, 6th Edition,

Pearson, 2010.

Analisis Pengaruh ..., Evan Januli, FB UMN, 2012



113

Vranesevic, Tihomir and Ranko Stancec, “The effect of the brand on perceived

quality of food products”, British Food Journal, no. 105, 2003, hal. 811,

Emeraldinsight. Tgl akses 28 April 2011.

Walley, Keith, Paul Gustance, Sam Taylor, Adam Lindgreen, Martin Hingley,

“The importance of brand in the industrial purchase decision: a case study

of the UK tractor market”, Journal of Business & Industrial Marketing,

volume 22, no. 6, 2007, hal 383-393. Sciencedirect. Tgl akses 28 April

2011.

Wijaya, Tony, Analisis Data Menggunakan SPSS, Universitas Atma Jaya

Yogyakarta, Yogyakarta, 2010.

Analisis Pengaruh ..., Evan Januli, FB UMN, 2012




