
Team project ©2017 
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP 

 

 

 

 

 

 

 

 

 

Hak cipta dan penggunaan kembali: 

Lisensi ini mengizinkan setiap orang untuk menggubah, 
memperbaiki, dan membuat ciptaan turunan bukan untuk 
kepentingan komersial, selama anda mencantumkan nama 
penulis dan melisensikan ciptaan turunan dengan syarat 
yang serupa dengan ciptaan asli. 

 

Copyright and reuse: 

This license lets you remix, tweak, and build upon work 
non-commercially, as long as you credit the origin creator 
and license it on your new creations under the identical 
terms. 



166 
 

DAFTAR PUSTAKA 

 

Desi Arista, Elisabeth. 2011. “Analisis Pengaruh Iklan, Brand Trust Dan Brand 

Image Terhadap Minat Beli Konsumen Telkom Speedy Di Kota 

Semarang”. Semarang : Universitas Dipenegoro. 

 

Gary B. Shelly, Thomas J. Cashman, Misty E. Vermaat. 2007. Discovering 

Computers 2007 : A Gateway to Information, Web Enhanced Complete. 

Thomson Course Technology. 

  

Ghozali, Imam. 2006. Aplikasi Analisis Multivariative dengan Program SPSS. 

Semarang : Badan Penerbit Universitas Dipenegoro. 

 

Griffin Ebert, Ricky W. Griffin, Ronald J.Ebert. 2006. Bisnis Edisi Kedelapan. 

Jakarta : Erlangga. 

 

Hair, Black, Babin, Anderson, Tatham. 2006. Multivariate Data Analysis 6
th 

ed. 

Pearson. 

 

Kartajaya, Hermawan. 2007. Hermawan Kartajaya on The Second Generation. 

Jakarta : PT Gramedia Pustaka Utama. 

 

Kartajaya, Hermawan. 2011. “Indonesia : The New Darling Of Global Investors.” 

Marketeers : Nobody Knows Marketing Better Than We Do, September 

2011 pp. 98. 

 

Keller, Kevin Lane. 2008. Strategic Brand Management – Building, Measuring, 

and Managing Brand Equity 13
th

 ed. New Jersey : Pearson. 

 

Larence S. Meyers, Glenn Gamst, and A. J. Guarino. 2006. Applied Multivariative 

Research : design and interpretation. California : Sage Publications, Inc. 

Pengaruh Parent ..., Michael Naulibasa Lie, FB UMN, 2012



167 
 

Larry B. Christensen, R. Burke Johnson, and Lisa A. Turner. 2011. Research 

Methods, Design, and Analysis 12
th

. Unite States of America : Pearson. 

 

Martha Kusuma, Fajar. 2010. “Analisis Pengaruh Brand Community Tehadap 

Loyalitas Brand Pada Pengguna Honda Megapro Di Surakarta”. 

Semarang : Universitas Dipenegoro. 

 

Naresh K. Malhotra, and Mark Peterson. 2006. Basic Marketing Research : A 

Decision – Making Approach 2
nd

 ed. New Jersey : Pearson. 

 

Philip Kotler, Gary Amstrong. 2010. Principles of Marketing 13
th

 ed. New Jersey 

: Pearson. 

 

Rangkuti, Freddy. 2002. THE POWER OF BRAND, Teknik Mengelola Brand 

Equity dan Strategi Pengembangan Merek + Analisa Kasus dengan SPSS. 

Jakarta : PT Gramedia Pustaka Utama. 

 

Sugiyono. 2010. Model Penelitian Bisnis (Pendekatan Kuantitatif, Kualitatif dan 

R&D). Bandung : ALFABETA. 

  

Sugiyono. 2010. Statistika Untuk Penelitian. Bandung : ALFABETA. 

 

William D Perreault, Jr., Joseph P. Canon, E Jerome McCerthy. 2009. Basic 

Marketing – A Marketing Strategy Planning Approach 17
th 

ed. New York : 

McGraw-Hill Irwin. 

 

Journal 

Carlos Flavian and Miguel Guinaliu. 2006. Consumer Trust, Perceived Security 

and Privacy Policy : Three Basic Elements of Loyalty To A Web Site. 

Emerald : Industrial Management & Data System Vol 106 No.5 pp. 601 – 

620. 

Pengaruh Parent ..., Michael Naulibasa Lie, FB UMN, 2012



168 
 

 

Carlos Flavian, Miguel Guinaliu and Raquel Gurrea. 2006. The Role Played by 

Perceived Usability, Satisfaction and Consumer Trust on Website Loyalty. 

Information & Management Vol 43 pp. 1 – 14. 

 

Dianne Cry, Gurprit S.Kindra and Satyabhusan Dash. 2008. Web site Design, 

Trust, Satisfaction and e-loyalty : The Indian Experience. Emerald : 

Online Information Review Vol 32 No.6 pp. 773 – 790. 

 

Dina Ribbink, Allard C.R. van Riel Veronica Liljander and Sandra Streukens. 

2004. Comfort Your Online Customer : Quality, Trust and Loyalty On The 

Internet. Emerald : Managing Service Quality Vol 14 No.6 pp. 446 – 456. 

 

Elena Delgado-Ballester and Jose Luis Munuerra-Aleman. 2005. Does Brand 

Trust Matter to Brand Equity?. Emerald : Journal of Product & Brand 

Management Vol 14 No.3 pp. 187 – 196. 

 

Geok Theng Lau and Sook Han Lee. 2000. Consumers’ Trust In a Brand and The 

Link to Brand Loyalty. Journal of Market Focused Management Vol 4 

No.4 pp. 341 – 370. 

 

James J. Zboja and Clay M. Voorhees. 2006. The Impact of Brand Trust and 

Satisfaction on Retailer Repurchase Intentions. Emerald : Journal of 

Service Marketing Vol 20 No.5 pp. 381 – 390. 

 

Jyh-Shen Chiou, Lei-Yu Wu and Yi-Ping Sung. 2009. Buyer Satisfaction and 

Loyalty Intention in Online Auctions. Emerald : Journal of Service 

Management Vol 20 No.5 pp. 521 – 543. 

 

Marianne Horppu, Olli Kuivalainen, Anssi Tarkiainen and Hanna-Kaisa Ellomen. 

2008. Online Satisfaction, Trust and Loyalty, and The Impact of The 

Pengaruh Parent ..., Michael Naulibasa Lie, FB UMN, 2012



169 
 

Offline Parent Brand. Emerald : Journal of Product & Brand Management 

Vol 17 No.6 pp. 403 – 413. 

 

Pascale Quester and Ai Lin Lim. 2003. Product involvement/brand loyalty : is 

there a link?. Emerald : Journal of Product & Brand Management Vol 12 

No.1 pp. 22 – 38. 

 

Rolph E. Anderson and Srini S. Srinivasan. 2003. E-Satisfaction and E-Loyalty: A 

Contingency Framework. Published online in Wiley InterScience : 

Psychology & Marketing Vol 20 No. 2 pp. 123 -  138.  

 

Soyoung Kim and Christie Jones. 2009. Online Shopping and Moderating Role of 

Offline Brand Trust. Emerald : Direct Marketing, An International Journal 

Vol 3 No.4 pp. 282 – 300. 

 

Sri Nawang Sari and Budiman. 2008. Kepuasan Konsumen dan Kesetiaan 

Terhadap Merek. Journal Psikologi Vol 1 No.2 pp. 97 – 103. 

 

Steve Muylle, Rudy Moenaert and Marc Despontin. 2003. The Conceptualization 

and Emperical Validation of Web Site User Satisfaction. Information & 

Management Vol 41 pp. 543 – 560. 

 

Tjahyadi, Rully Arlan. 2006. Brand Trust Dalam Konteks Loyalitas Merek : 

Peran Karakteristik Merek, Karakteristik Perusahaan, dan Karakteristik 

Hubungan Pelangga – Merek. Jurnal Manajemen Vol 6 No.1 pp 65 – 78. 

 

Yam B. Limbu, Marco Wolf and Dale L. Lunsford. 2011. Consumers’ 

Perceptions of Online Ethics and Its Effect On Satisfaction and Loyalty. 

Emerald : Journal of Research in Interactive Marketing Vol 5 No.1 pp. 71 

– 89. 

 

Pengaruh Parent ..., Michael Naulibasa Lie, FB UMN, 2012



170 
 

Website 

 

http://swa.co.id/2011/03/kompas-com-evaluasi-positioning-yang-jitu/ diakses 

tanggal 21 November 2011. 

 

http://tekno.kompas.com/read/2011/10/28/16534635/Naik.13.Juta..Pengguna.Inte

rnet.Indonesia.55.Juta.Orang#foto2 diakses tanggal 23 November 2011. 

 

http://www.google.com/analytics/ diakses tanggal 1 Juni 2011 dan 1 September 

2011. 

 

http://www.internetworldstats.com/asia/id.htm diakses tanggal 23 November 

2011. 

 

http://www.kompas.com/ diakses tanggal 27 November 2011. 

 

 

 

 

 

 

Pengaruh Parent ..., Michael Naulibasa Lie, FB UMN, 2012

http://swa.co.id/2011/03/kompas-com-evaluasi-positioning-yang-jitu/
http://tekno.kompas.com/read/2011/10/28/16534635/Naik.13.Juta..Pengguna.Internet.Indonesia.55.Juta.Orang#foto2
http://tekno.kompas.com/read/2011/10/28/16534635/Naik.13.Juta..Pengguna.Internet.Indonesia.55.Juta.Orang#foto2
http://www.google.com/analytics/
http://www.internetworldstats.com/asia/id.htm
http://www.kompas.com/



