[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Aaker, David. A. (1991). Managing Brand Equity. New York: The Free Pass.

Arnston, A. E. (2012). Graphic Design Basics. Boston, USA: Wadsworth,
Cengage Learning.

Ang, Tom. (2006). Digital Photography: An Introduction. New York: DK
Publishing.

Ang, Tom. (2012). Photographer’s Handbook. New York: DK Publishing.

Ang, Tom. (2013). Digital Photography Masterclass. New York: DK Publishing.

Landa, Robin. (2014). Graphic Design Solution, Fifth Edition. Boston, USA:
Wadsworth, Cengage Learning.

Morioka, Adam. (2004). Logo Design Workbook. United State of America:
Rockport Publishers.

Morioka, Adam. (2006). Color Design Workbook. United State of America:
Rockport Publishers.

Sandjaja, B. Dan Herianto, Albertus. (2006). Panduan Penelitian. Jakarta:
Prestasi Pustaka.

Sekaran, Uma. (2003). Research Methods For Business: A Skill-Building
Approach, Fourth Edition. United State of America: John Wiley & Sons,
Inc.

Wheeler, Alina (2009). Designing Brand Identity, third edition: An Essential

guide for the Whole Branding Team. New Jersey: John Wiley& Sons, inc.

XX

Perancangan Ulang Brand..., Hervina Ayuni Putri, FSD UMN, 2018





